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Carter  to  enter 
bill  barring 
warrant  searches 

Gov’t  lawyers 
okay  merger 
in  Cincinnati 

Hearst  to  acquire 
two  Texas  dailies 
(See  page  14) 
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Peggy  Katalinich,  Food  Editor 

The  Minneapolis  Star 


Something  amazing  happens  to  The  Minneapolis  Star’s  circulation 
every  Wednesday:  it  jumps  up  to  8,000. 

Coincidentally,  Taste  (our  weekly  food  section )  appears  on  Wednesday. 

The  popularity  of  this  section  must  be,  in  large  part,  directly 
attributable  to  our  policy  of  pioneering  innovations  in  food  reporting.  The 
most  recent  of  these  is  publishing  computer-accurate  analyses  of  the 
recipes  we  use. 

Earlier  this  year,  I  sought  out  a  pool  of  nutritional  information  through 
which  I  could  process  Taste’s  recipes.  We  now  pay  for  computer  time 
to  feed  our  recipes  into  Pillsbury’s  data  bank.  This  enables  us  to  print  a 
detailed  breakdown  of  the  nutritional  content  per  serving  under  recipes. 

And  there’s  more.  To  our  knowledge.  Taste  is  the  only  food  section 
in  the  country  whose  cover  is  a  full-page  color  “poster)’  suitable  for  hanging. 
Many  of  our  readers’  kitchen  walls,  basements  and  party  rooms  are 
adorned  with  them. 

Each  month.  Taste’s  staff  comparison-shops  a  typical  Minneapolis 
family’s  market  basket— pricing  different  items  at  twelve  major  area  stores 
and,  of  course,  publishing  the  results. 

And  every  time  a  major  new  food  item  appears  on  supermarket 
shelves,  we  place  it  before  our  tough-minded  testing  panel  for  its  evaluation. 

It’s  not  easy  to  find  all  the  right  ingredients  for  a  successful  food 
section.  But  our  readers  have  shown  they  appreciate  our  efforts  and  our 
good  Taste. 
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Where  did  Joe  Namath 
play  his  college  football, 
and  did  he  ever  play  for 
a  national  champion? 
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Send  me  samples  of  Benchwarmer’s  Sports  Trivia 


Copley  News  Service 

P.O.  Box  190 

San  Diego,  CA  92112 


Other  features  of  interest  • 

Just  check  and  we’ll  send  you  samples 

□  Bob  Englehart  —  editorial  cartoonist 

□  Of  Course,  A  Horse  —  care  and  training 

□  Phyllis  Schlafly  —  political  writer 

□  Return  With  Us  To  ...  —  nostalgia  cartoon 

□  Tween  12  and  20  —  teen-agers'  question  and 


Join  the 

Benchwarmer’s  Team! 

This  popular,  fast  growing  sports  quiz  is 
now  available  in  2  sizes. 

Give  those  spons  fans  a  chance  to  match 
wits  three  times  a  week  with 
Benchwarmer’s  Sports  Trivia,  created 
for  Copley  News  Service  by  Bob 
Alexander.  Write,  wire  or  call;  Copley 
News  Service,  P.O.  Box  190,  San  Diego, 
CA  92112.  (714)  299-3131. 


Serving  the  needs  of  newspapers 
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‘We  knew  going 
in  we'd  get 
quality  and 
productivity  with 
the  Harris  N-16^.’ 

John  Tygret 

Corporate  Production  Manager 
John  P.  Scripps  Newspapers 
California  and  Washington 

“When  we  built  our  new  plant  for  the 
Ventura  County  Star  Free  Press,  we 
wanted  capability  beyond  just  getting  out 
the  daily  paper. 

“We  wanted  equipment  that  would  let 
us  handle  lucrative  insert  and  tabloid 
printing,  too. 

“And  we’ve  found  the  Harris  N-1660  is 
the  perfect  answer.  We  ordered  it  with  a 
double  delivery,  so  we  don’t  have  to 
remove  plates  on  a  long  commercial  run 
in  order  to  plate  up  for  the  daily. 

“Our  Harris  is  cruising  at  55,000  pph, 
and  we’ve  tested  it  flat  out  at  60,000  with 
no  problems.  So  now  we’re  geared  up  for 
a  future  that  could  entail  increased  circu¬ 
lation,  increased  color,  increased  paging, 
and  increased  commercial  work.” 

Productivity.  Quality.  Two  good  reasons 
why  the  Harris  N-1660  is  outselling  its 
competitive  counter  part  by  a  50%  margin. 
And  good  reason  why  you  should  compare 
presses  before  making  a  decision. 


Harris  Corporation,  Web  Press 
Division,  Mechanic  Street,  Westerly, 
Rhode  Island  02891. 


HARRIS 

COMMUNICATIONS  AND 
INFORMATION  HANDLING 
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Jim  Tremont,  Production  Manager  for  The  Enterprise  - 
Journal,  Beaumont,  Texas,  is  so  enthusiastic  about  the 
performance  of  the  SMITH  RPM  DAMPENER  SYSTEM, 
on  the  Goss  Cosmo,  he  volunteered  to  tell  the  world  about 
his  company’s  experience  with  it. 

“We  were  having  tremendous  waste  problems, 
and  far  too  much  down-time  for  maintenance 
and  repair  work  on  our  previous  dampener  (not 
a  Smith).  Then  we  switched  to  SMITH!  That 
was  the  best  move  we  ever  made! 

Our  new  SMITH  DAMPENER  cut  wastes  so 
dramatically  that  the  system  paid  for  itself  in 
less  than  8  months!!  Another  advantage  is  its 
quick,  easy  maintenance. 

I  recommend  it.  If  you  want  to  save  time,  money 
and  tempers  .  .  .  SWITCH  TO  SMITH!” 

Jim  Tremont  is  sold  on  SMITH.  If  you’d  like  more  informa¬ 
tion  about  his  press  room  experiences  and  results,  contact 
him  at; 

THE  ENTERPRISE  JOURNAL 
380  WALNUT  STREET 
BEAUMONT,  TEXAS  77704 
(713)  833-3311 


SMITH  DAMPENER  SYSTEM 

P.O.  BOX  12205  /  9040  CODY 
OVERLAND  PARK,  KANSAS  66212 
Phone  (913)  888-0695 
Telex  42516 
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AHEAD  IN  1979 
JANUARY 

10- 12 — International  Circulation  Managers  Association  circulation  semi¬ 

nar  on  management,  Troy  State  University,  Ala. 

18-20 — Kentucky  Press  Association  meeting.  Lexington. 

18- 20 — Texas  Press  Association  convention/trade  show,  San  Antonio. 

19- 20 — Arkansas  Press  Association,  Little  Rock, 

19- 21 — Mid  American  Press  Institute,  New  Directions  in  Photojournalism, 

Bel  Air  Hilton,  St.  Louis. 

20- 23— Great  Lakes  Newspaper  Production  Conference,  Hyatt  Regency, 

Chicago. 

25-27 — Tennessee  Press  Association  Convention  and  UT-TPA  Press  Insti¬ 
tute,  Hyatt  Regency  Hotel,  Nashville. 

25- 27 — North  Carolina  Press  Association  institute.  Chapel  Hill. 

26- 28— Virginia  Press  Association.  Roanoke. 

28-31 — International  Newspaper  Advertising  Executives,  Los  Angeles 
Bonaventure. 

FEBRUARY 

7-9 — Ohio  Newspaper  Association  Annual  Convention,  Sheraton- 
Columbus  Hotel,  Columbus. 

1 1- 14 — Southern  Classified  Advertising  Managers’s  33rd  annual  Business 

Conference,  Augusta  Hilton,  Augusta.  Ga. 

18-20 — Inland  Daily  Press  Association,  Drake  Hotel,  Chicago. 

21- 23 — Pennsylvania  Press  Institute,  circulation  seminar,  PNPA  Press 

Center.  Harrisburg.  Pa. 

22- 25 — Maryland-Delaware-D.C.  Press  Association,  Sheraton-Frederick, 

Frederick,  Md. 

23- 25 — Northwest  Mechanical  Conference,  Radisson  St.  Paul,  Minn. 

28 —  Basic  Photography  Seminar,  sponsored  by  Pennsylvania  Press  Insti¬ 
tute,  PNPA  Press  Center,  Harrisburg,  Pa. 

MARCH 

4- 6 — New  York  State  Publishers  Association,  Kutsher's  Country  Club, 

Monticello.  N.Y. 

5- 10 — Newspaper  Advertising  Co-ooerative  Network  (NACON),  Islandia 

Hyatt  House,  San  Diego.  Calif. 

21-23 — America  East  Newspaper  Production  Conference,  Hershey  Motor 
Lodge.  Hershey,  Pa. 

29- 30 — Illinois  Press  Association,  in  conjunction  with  Northern  Illinois 

Newspaper  Association,  Continental  Regency  Hotel,  Peoria,  III. 

APRIL 

7-10 — Inter-State  Circulation  Managers  Association  Convention,  Shera¬ 
ton  Inn,  Gettysburg,  Pa. 

9-11 — Newspaper  Research  Council,  Sheraton  Sand  Key  Hotel,  St. 
Petersburg,  Fla. 

18-20 — PNPA/IAMA  Advertising  Conference,  Penn  Harris  Motor  Inn,  Har¬ 
risburg,  Pa. 

23-25 — American  Newspaper  Publishers  Convention,  Waldorf-Astoria, 
New  York  City. 

25-28 — Catholic  Press  Association.  Bahia  Mar.  Fort  Lauderdale.  Florida. 
29-May  2 — American  Society  of  Newspaper  Editors.  New  York  Hilton, 
New  York  City. 


6-8— Ohio  Circulation  Manager's  Assoc.,  Stouffer’s  Inn,  Dayton,  Ohio. 

6-9 — New  Yoik  State  Circulation  Management  Association,  Hilton  Inn, 
Niagara  Falls,  N.Y. 

10-13 — Florida  Newspaper  Advertising  Executives.  50th  anniversary  sales 
conference,  Marriott.  Orlando. 

13-16 — Institute  of  Newspaper  Controllers  and  Finance  Officers,  Canyon 
Hotel,  Palm  Springs.  Calif. 

15-18 — Suburban  Newspapers  of  America  Annual  Convention,  St.  Francis 
Hotel,  San  Francisco,  California. 

20-23 — International  Newspaper  Promotion  Association.  Canyon  Hotel, 
Palm  Springs.  Calif. 

20-24 — Newspaper  Purchasing  Management  Association.  Minneapolis. 
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Phototypesetting 
designed  for  use  the 
bilizotion  process,  gives  you 
sharper  characters  that  you  can 
blow  up  a  hundred  times  (like  this 
ampersand)  and  see  less  fuzz  and 
fewer  breaks  than  ever  before. 

How  is  it  done? 

After  years  of  research,  GAP  has  de¬ 
veloped  a  new  emulsion,  providing  greater 
contrast,  whiter  whites,  blacker  blacks  and 
sharper  characters.  You  also  get  consistency  of 
quality  from  roll  to  roll.  As  well  as  an  image  that, 
after  processing,  retains  its  original  density  over  a 
longer  period  of  time. 

The  matte  finish,  besides  reducing  glare,  takes 
pen  or  pencil  notes  beautifully. 

If  you'd  like  a  truly  reliable  source  of  quality  pho¬ 
totypesetting  stabilization  paper,  call  your  local  GAP 
graphic  arts  dealer.  And  while  you're  at  it,  check  out 
our  Gaftype  C  paper.  You'll  find  it  ideal  for  con¬ 
ventional  processing.  We  also  supply  the 
chemistry  for  both  processes. 


Unretouched  blowup  from  10  pt  Tiffany 
phototype  set  on  Gaftype 'S  paper 


Photo  credits 


Editorial  workshop  By  Roy  H.  Copperud 


In  Family  Weekly's  national  photo  contest  with  its  theme 
"The  Family"  both  top  awards  in  color  and  black  and  white 
were  father-daughter  subjects.  First  place  in  color  went  to 
Dale  Pennell,  an  opthalmic  photographer  of  Gainesville, 
Florida,  for  his  shot  of  a  father  and  daughter  in  an  exub¬ 
erant  embrace  on  her  wedding  day.  Subjects  were  his 
father,  C.  C.  Pennell,  and  his  sister,  Elsie  Pennell  White. 

In  black  and  white  category,  the  father-daughter  dish 
washing  scene  won  first  prize  for  a  registered  nurse, 
Michele  Whitt  of  Thousand  Oaks,  California.  She  had  been 
taking  photographs  for  less  than  six  months,  and  the  sub¬ 
jects  were  her  husband,  John,  and  daughter.  Dawn. 


Most  recent  Feature  Picture  of  the  Month  at  Canadian 
Press  is  Stu  Ducklow's  shot  of  a  cow  nosing  into  a  mock 
invasion  of  Cape  Breton  Island  by  a  Canadian  Airborne 
Regiment.  The  Sydney  (N.S.)  Cape  Breton  Post  reporter- 
photographer  was  driving  away  when  he  spotted  soldiers 
contending  with  a  herd  of  cattle.  "It  was  just  what  I  was 
looking  for.  I  jumped  out  and  made  several  pictures.  This 
cow  kept  nibbling  away  at  the  soldier's  head,  but  I  really 
didn't  know  what  I  had  until  I  returned  to  the  darkroom," 
says  Ducklow.  He  is  a  former  managing  editor  and  CP 
correspondent  at  the  Cranbrook  (B.C.)  Townsman. 

For  the  News  Picture  of  the  Month,  photographer-photo 
editor  Peter  Bregg  of  Canadian  Press,  Ottawa,  concen¬ 
trated  on  former  cabinet  minister  Bryce  Mackasey's  gloomy 
expression  as  his  Liberal  party  was  losing  seats  in  the 
byelections  and  Mackasey  was  going  down  to  personal 
defeat.  Margaret  Mackasey  walked  into  the  frame  and  put 
a  hand  on  her  husband's  shoulder  as  Bregg  was  focusing. 

Canadian  Press  Sports  Picture  of  the  Month  award  went 
to  Graham  Bezant,  Toronto  Star.  — Lenora  Williamson. 


The  Old  and  the  New-No.  537 

The  new  composition  technology  has  been  a  great 
economic  benefit  to  newspapers  but  it  has  its  drawbacks  for 
readers.  The  worst  of  these,  perhaps,  is  illegitimate  division 
of  words,  such  as  thr-ough,  beg-in,  and  numberless  others, 
caused,  I  understand,  by  the  failure  or  inability  to  program 
computers  to  take  account  of  words  that  depart  from  stan¬ 
dard  patterns  of  syllabication. 

When  a  bastard  division  emerges  from  the  photocom¬ 
positor  it  is  often  considered  too  much  trouble,  or  there  is 
not  enough  time,  to  right  matters.  Bastard  divisions  were  not 
a  noticeable  problem  in  the  linecasting  days  because  com¬ 
positors  were  carefully  instructed  in  the  art  of  breaking 
words  properly,  and  errors  of  this  kind  that  got  set  were 
corrected  by  the  proofreader,  who  was  watching  for  them. 

It  is  my  impression  as  a  teacher  of  journalism  that  the 
general  neglect  of  instruction  in  writing  in  secondary  schools 
and  colleges  has  included  the  principle  of  word  division. 
Copy  editors  using  video  display  terminals  cannot  be  ex¬ 
pected  to  correct  bad  divisions  if  they  have  never  learned  to 
watch  for  them.  Bad  divisions  in  newspapers  may  lead  to 
ultimate  disregard  of  division  on  syllables  and  to  dividing 
words  just  anywhere.  Still,  it  seems  doubtful  that  book  and 
magazine  editors  will  abandon  the  traditional  rules.  On  the 
other  hand,  newspapers  are  read  by  many  more  people,  and 
over  the  long  run  this  may  be  decisive. 

%  % 

Bad  spacing  between  words  is  another  annoying  shortcom¬ 
ing  of  the  computer  age.  Often  words  are  very  widely  spaced 
even  though  normal  spacing  could  easily  have  been  used, 
with  or  without  a  division  at  the  end  of  the  line.  Of  course, 
some  newspaper  typesetting  equipment  is  programed  so  that 
it  does  not  divide  words.  But  wide  word-spacing  often  oc¬ 
curs  also  in  equipment  that  is  programed  for  division.  Some¬ 
times  the  computer  balks.  Once  again,  this  is  a  fault  that 
seldom  occurred  in  linecasting,  though  compositors  some¬ 
times  found  themselves  compelled  to  resort  to  letter-spacing. 
This  was  considered  undesirable  but  preferable  to  excessive 
word-spacing.  As  far  as  I  know,  the  new  technology  makes 
no  provision  for  letter-spacing,  which  is  no  great  loss. 

Another  shortcoming  occurs  in  vertically  justifying  col¬ 
umns  in  paste-ups.  Sometimes,  instead  of  restricting  extra 
space  to  the  separation  of  paragraphs,  paragraphs  are  broken 
into,  creating  a  disagreeable  appearance  and  destroying  their 
effect  as  paragraphs.  True,  newspaper  paragraphing  is 
mostly  mechanical,  and  seldom  follows  rhetorical  principles, 
which  would  make  paragraphs  too  long. 

Even  so,  extra  vertical  spacing  looks  much  better  when 
confined  to  the  separation  of  paragraphs,  even  though  this 
often  appears  excessive.  The  alternative,  of  course,  is  more 
use  of  short  fillers,  which  once  again  may  be  too  much 
trouble. 

Up 

In  the  old  days — not  so  long  ago — a  well  trained  printer 
would  begin  justifying  a  column  by  first  leading  (or,  if  neces¬ 
sary,  slugging)  between  paragraphs,  and  continue  by  leading 
between  lines.  Carefully  done,  this  procedure  was  usually 
not  noticeable.  Admittedly,  printers  were  helped  by  the  use 
of  those  three-  or  four-line  fillers  about  the  number  of  oxen  in 
Transylvania  or  the  variety  of  chemicals  in  the  sea. 

*  *  * 

Some  of  these  difficulties  are  traceable  to  the  transfer  of 
certain  functions,  once  controlled  by  carefully  defined  and 
observed  rules,  from  the  now  vanished  composing  room  to 
editorial  departments  where  standards  of  spacing  have  not 
been  defined  and  may  never  be. 
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It  started  in  the  spring  of  ’75  with  a 
survey  of  advertisers’  media  buying 
considerations.  Out  of  it  grew  the 
Oklahoma  Newspaper  Advertis¬ 
ing  Bureau  —  80  daily  and  weekly 
Oklahoma  newspapers  (1300  to 
24,0(X)  circulation),  banded  to¬ 
gether  to  gather  and  disseminate 
facts  about  readership,  readership 
demographics  and  other  marketing 
data.  Their  goal:  increased  reader- 
ship  and  more  of  the  revenue  going 
to  competitive  media  and  other 
advertising  vehicles.  For  details 


We  read  you.  hope  that  some  of  you  might  find 

_ .  _  similar  strength  in  their  kind  of 

■■6  r6  n0CKW6ll''G0SS.  unity.  Graphic  Systems  Division, 

Rockwell  International,  3100  South 

of  their  operation  and  its  very  Central  Ave.,  Chicago,  IL  60650, 
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Adversary  relationship 

As  recipient  of  the  annual  Fourth  Estate  Award  of  the 
National  Press  Club,  Vermont  Royster  had  some  sound  ad¬ 
vice  for  his  fellow  journalists.  We  consider  Royster’s  creden¬ 
tials  for  giving  advice  not  only  unusual  but  darn  near  im¬ 
peccable.  As  editor  of  the  Wall  Street  Journal  for  many 
years,  his  performance  and  reputation  was  such  that  no 
successor  or  replacement  has  been  named  since  he  retired  in 
1971  until  this  week. 

In  his  talk,  reported  in  this  issue,  Royster  cautioned  about 
the  phrase  “adversary  relationship”  referring  to  press  and 
government  as  if  they  are  enemies. 

Be  cynical  about  government.  Be  skeptical.  Be  the  watch¬ 
dogs  of  government  and  expose  bungling  and  corruption,  he 
advised.  But  don’t  put  yourself  in  the  position  of  being  con¬ 
sidered  enemies  or  adversaries  of  government,  he  said. 

“If  the  press  collectively  thinks  itself  an  adversary  of  gov¬ 
ernment,  why  would  not  government  begin  to  think  of  itself 
as  adversary  to  the  press?”  he  asked,  citing  some  signs  that 
has  already  occurred. 

“Freedom  of  the  press  is  a  political  right  granted  by  the 
people  in  a  political  document,  and  what  the  people  grant 
they  can,  if  they  ever  choose,  take  away,”  he  warned. 

An  arrogant,  adversary  press  could  bring  that  about. 

Ethics  and  the  law 

When  the  ethical  code  of  a  publisher  says  newsroom 
employes  cannot  run  for  nor  hold  political  office  it  is  a  dis¬ 
tortion  of  a  high  priciple  to  say  this  induces  a  person  to 
refrain  or  cease  from  being  a  candidate  for  public  office. 

A  state  law  to  this  effect  is  being  tested  in  Minnesota  for 
the  first  time  since  it  was  adopted  in  1912.  Certainly,  it  is 
misreading  the  intent  of  the  law  to  insist  that  an  employer 
must  continue  to  hire  persons  who  are  running  for  office  and 
that  their  discharge  for  ethical  reasons  is  an  overt  act  de¬ 
signed  to  dissuade  them  from  that  action. 

Under  the  tortured  reasoning  being  applied,  it  could  be 
said  that  if  an  employer  with  such  a  code  of  ethics  should 
hire  a  candidate  for  office  he  could  be  prosecuted  under  the 
same  act. 

Whether  hired  or  fired,  the  employer  would  be  guilty  of 
inducing  a  person  not  to  run  for  office  simply  because  he  was 
following  a  reasonable  and  legitimate  code  in  an  attempt  to 
avoid  a  conflict  of  interest. 

It  is  an  exercise  in  logic  that  defies  logic. 
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FOURTH  ESTATE  AWARD  is  accepted  by  Vermont  Royster,  left.  The  award  was 
presented  by  Frank  Aukofer,  president  of  the  National  Press  Club  in  Washington, 

D.  C. 

Arrogant  press  image 


makes  editor  uneasy 

The  growing  “adversary  relationship” 
between  press  and  government  is  caus¬ 
ing  concern  for  Vermont  C.  Royster,  re¬ 
tired  editor  of  the  Wall  Street  Journal 
and  this  year’s  recipient  of  the  National 
Press  Club’s  Fourth  Estate  Award. 

Speaking  to  the  club’s  members  and 
guests  at  the  award  dinner  in  Washington 
December  5,  Royster  said  he  feels  un¬ 
easy  about  what  appears  to  be  a  wide¬ 
spread  view  among  journalists  that  “on 
one  side  are  we,  the  press,  and  on  the 
other  side  are  government  officials,  none 
of  whom  can  be  trusted.” 

The  Fourth  Estate  Award,  initiated  by 
the  National  Press  Club  in  1973,  was  pre¬ 
sented  to  Royster  by  club  president 
Frank  Auhofer  of  the  Milwaukee  Jour¬ 
nal. 

The  award  is  presented  each  year  to 
“a  person  who  has  demonstrated  un- 
usu^  excellence  throughout  his  career, 
and  has  won  the  respect  of  his  peers”. 

Introductory  speakers  were  Turner 
Catledge,  retired  executive  editor  of  the 
New  York  Times,  who  facetiously  de¬ 
scribed  Royster  as  “a  man  who  never  let 
tolerance  dilute  his  prejudices”;  George 
Herman,  CBS  Washington  correspon¬ 
dent  and  moderator  of  the  television 
show,  “Face  the  Nation”,  who  told  the 
audience  that  one  of  his  jobs  in  the  early 
days  of  television  was  to  read  Royster 
and  “crib  what  he  could,”  and  Warren 
H.  Phillips,  president  of  Dow  Jones  and 
Company,  parent  company  of  the  Wall 
Street  Journal. 


Royster  started  his  journalism  career 
at  the  Journal  as  a  reporter  after  graduat¬ 
ing  in  1936  from  the  University  of  North 
Carolina.  He  moved  up  the  ladder  to  be¬ 
come  editor  before  his  retirement  in 
1971. 

He  told  the  presentation  gathering  that 
even  though  the  three  official  estates  of 
government — executive,  legislative  and 
judiciary — may  sometimes  disagree  with 
each  other  about  what  is  proper  public 
policy,  no  one  supposes  that  they  are 
enemies  by  nature,  or  that  the  Supreme 
Court  is  an  adversary  of  both  the  other 
branches.  “Unless  each  give  the  other  a 
full  measure  of  respect,  our  society 
would  dissolve  into  anarchy.” 


Royster  said  that  the  press,  while  not 
an  institution  of  government,  is  most  de¬ 
finitely  an  institution  of  our  society,  and 
is  made  so  by  the  First  Amendment.  He 
said  he  believes  that  one  purpose  of  that 
amendment  to  the  Constitution  was  to 
make  the  press,  collectively,  a  part  of  the 
system  of  checks  and  balances  that  help 
preserve  a  free  society.  “That  is,  in 
Macaulay’s  felicitous  phrase,  we  in  the 
press  constitute  the  Fourth  Estate  of  the 
realm.  The  very  phrase.  Fourth  Estate, 
implies  that  we  are  a  part  of  the  self- 
governing  populace  of  our  society,  not 
something  set  apart  from  it  or  in  opposi¬ 
tion  to  it.” 

Royster  continued:  “As  such  we  are 
permitted  -  nay,  invited  -  to  inform  the 
people  what  the  other  estates  are  doing, 
and  upon  occasion  to  criticize  what 
they  are  doing.  In  that  last  respect,  of 
course,  our  right  is  no  different  from 
other  citizens,  all  of  whom  are  free  to 
speak  their  minds.  We  differ  from  other 
citizens  only  in  the  face  that  watching 
government  perform  is  our  full-time  oc¬ 
cupation. 

“That  role,  it  seems  to  me,  is  not  the 
same  as  casting  ourselves  as  adversaries, 
enemies  even,  of  government  as  gov¬ 
ernment.  There  is  a  distinction,  and  an 
importnat  one,  between  differing  with  a 
President  in  some  editorial  and  commen¬ 
tary  and  being  an  adversary  of  the  presi¬ 
dency.” 

Royster  said  that  to  think  of  the  press 
as  an  adversary  of  government  as  gov¬ 
ernment  makes  him  uneasy  for  several 
reasons.  One,  is  that  if  the  press  thinks  of 
itself  as  an  adversary  of  government, 
government  may  begin  to  think  of  itself 
as  adversary  of  the  press. 

We  have  already  seen  some  signs  of 
this  happening,  he  said.  Some  members 
of  the  press  have  been  spied  upon,  had 
their  mail  opened  and  telephones  tapped 
-  “as  if  we  were  agents  of  some  hostile 
power”  -  some  have  been  hauled  into 
court  and  thrown  into  jail.  The  press  in 
turn  has  reacted  to  this  harassment,  as 
well  they  should  whenever  the  govem- 

(ContinueJ  on  page  14) 
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Capitalize  on  the 
nation's  fourth  wealthiest 
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Merger  of  Cincinnati  papers 
suggested  by  gov’t  lawyers 


By  I.  WiUiam  HiU 

A  panel  of  three  Justice  Department 
antitrust  lawyers  reported  (December  12) 
that  the  Cincinnati  Post  qualifies  as  a 
“failing  newspaper"  and  should  be  al¬ 
lowed  to  merge  all  operations  except 
those  of  the  news  department  with  the 
Cincinnati  Enquirer. 

This  means  the  Antitrust  Division  is 
urging  Administrative  Law  Judge  Donald 
R.  Moore  to  recommend  to  the  Attorney 
General  approval  of  a  proposed  joint 
operating  arrangement  under  the  News¬ 
paper  Preservation  Act,  which  is  aimed 
at  slowing  the  trend  of  big  city  newspa¬ 
per  shutdowns. 

Judge  Moore  held  public  hearings  on 
the  proposal  from  September  1 1  to  Oc¬ 
tober  26  in  Cincinnati.  He  now  will  be 
receiving  appeals  from  the  decision  of 
the  Justice  Department  lawyers  from  at¬ 
torneys  and  intervenors.  This  process 
will  take  weeks,  perhaps  even  months, 
before  Moore  makes  his  recom¬ 
mendations  to  Attorney  General  Griffin 
Bell,  who  has  the  final  say  on  the 
Enquirer-Post  proposal. 

Gerald  A.  Connell,  one  of  the  three 
justice  attorneys  making  the  report,  said 
the  Post  has  suffered  $1  million  to  $4 
million  annual  losses  during  the  past  five 
years.  He  said  that,  although  Scripps- 
Howard  Newspapers,  which  owns  the 
Post,  could  be  seen  to  reap  some  benefits 
from  that  ownership,  the  net  effect  of  it  is 
a  heavy  burden. 

“On  this  record,  we  concluded  the 
Post  was  a  failing  newspaper,”  Connell 
said,  “It  didn’t  seem  to  us  that  the  record 
supported  any  other  conclusion  but  that 
the  Post’s  unprofitable  condition  was 
going  to  continue.” 

Under  the  proposal  under  considera¬ 
tion,  the  Enquirer,  which  is  owned  by 
Combined  Communications  Corp.  of 
Phoenix,  would  run  commercial  business 
operations  of  both  newspapers,  including 
the  sale  of  advertising.  Both  newspapers 
would  be  published  with  the  same 
mechanical  equipment. 

In  the  decision  reached  and  announced 
this  week,  Connell  said  lawyers  took  into 
account  testimony  relating  to  the  critical 
problem  of  newspaper  shutdowns  in  the 
last  30  or  40  years,  and  considered 
whether  growth  in  the  Cincinnati  area  is 
fast  enough  for  the  Post  to  increase  circu¬ 
lation  and  reverse  its  course. 

The  merger  of  operations  is  being  op¬ 


posed  by  the  Attorney  General  of  Ohio,  a 
Cincinnati  suburban  newspaper  group, 
and  unions  representing  editorial 
employes,  pressmen,  printers  and  other 
Post  employes. 

In  announcing  their  findings,  justice’s 
antitrust  lawyers  said  they  were  adopting 
the  conclusions  of  law  proposed  by  the 
E.  W.  Scripps  Company,  owner  of  the 
Post.  These  conclusions  were: 

“A.  The  Cincinnati  Post,  considered 
regardless  of  its  ownership,  is  in  prob¬ 
able  danger  of  financial  failure. 

“B.  The  Cincinnati  Post  is  a  failing 
newspaper. 

“C.  Approval  of  the  joint  operating 
agreement  will  effectuate  the  policy  and 
purpose  of  the  act.” 

Besides  the  conclusions,  the  antitrust 
lawyers  picked  up  many  sections  of  the 
Scripps  findings  of  fact. 

The  first  section  of  the  report  deals 
with  the  Post’s  operating  results,  point¬ 
ing  out  first  that  the  Post,  viewed  as  an 
entity  standing  alone,  lost  money  in 
every  year  since  at  least  1972. 

Various  factors  in  operations  are  then 
analyzed,  both  as  to  the  financial  picture 
of  the  Post  as  part  of  the  Scripps-Howard 
group,  and  what  the  financial  picture 
would  have  been  if  the  Post  had  been  an 
independent  newspaper.  Factors 
analyzed  include  payment  for  the  United 
Press  International  news  service,  for  ad¬ 
vertising  representation  by  Allied  News¬ 
papers,  Inc.,  for  features,  supplies, 
overall  management,  both  on  the  news 
and  business  sides,  and  depreciation. 

The  second  section  of  the  report  is  ti¬ 
tled  “the  incremental  cost  analysis  in  the 
record  shows  that  Scripps  lost  money 
from  the  Post’s  operation  in  the  years 
1973-76,  and  that  the  small  gain  in  1977 
does  not  reflect  a  permanent  return  to 
profitability.” 

The  third  section  is  titled  “it  is  not 
possible  to  predict  with  precision  the 
Post’s  future  operating  results.”  This 
section  analyzes  the  Scripps  attempt  to 
project  through  1982  the  operating  re¬ 
sults  the  Post  would  have  if  it  continued 
to  operate  independently.  It  goes  on  to 
say,  however;  “in  the  past,  the  Post’s 
revenues  and  expenses  have  risen  and 
fallen  at  widely  varying  rates,  with  no 
discernible  pattern.” 

The  second  main  division  of  the  report 
is  titled  “Scripps’  management  of  the 
Post”.  This  is  broken  down  into  nine 
divisions,  the  first  being  a  chronology  of 
joint  operating  arrangement  negotia- 
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tions,  which  points  out  that  “Scripps 
came  to  the  conclusion  that  it  could  not 
profitably  operate  the  Cincinnati  Post 
absent  a  joint  operating  agreement  at 
least  as  early  as  1970  and  has  maintained 
that  view  to  the  present  day.” 

The  next  division  concerns  the  thought 
given  to  launching  a  Sunday  edition  of 
the  Post,  to  try  and  profit  from  Cincin¬ 
nati’s  heavy  Sunday  advertising.  This 
idea  was  pursued  for  years  but  was  given 
up  in  late  1975  and  early  1976  as  being 
economically  impractical. 

Free  distribution  of  a  Sunday  shopper 
called  the  “Valu-saver”  was  carried  on 
by  the  Post  between  May  1  and  September 
25,  1977  as  a  preliminary  step  to  possibly 
entering  the  regular  Sunday  field  as  a 
rival  of  the  Sunday  Enquirer.  The  divi¬ 
sion  of  the  report  on  this  subject  called 
the  Valu-saver  “a  poorly  conceived  and 
executed  attempt  at  entry  into  the  Sun¬ 
day  field.” 

The  fourth  division  analyzes  the  pic¬ 
tures  of  circulation  rate  increases  by 
both  the  Post  and  the  Enquirer,  and  con¬ 
cludes  that  had  the  Post  raised  its  rates, 
as  was  considered  in  1977,  it  probably 
would  have  lost  the  slim  9,000  circulation 
lead  it  had  over  the  Enquirer  in  the  Cin¬ 
cinnati  city  zone  and  hence  would  prob¬ 
ably  have  lost  advertising. 

In  a  division  analyzing  the  Post’s  cir¬ 
culation  decline  in  l%8-72,  the  report 
analyzed  the  Post’s  attempt  in  1973  to  up 
circulation  by  switching  from  adult  to 
junior  carriers.  It  was  abandoned  how¬ 
ever,  in  December  of  1975  because  of  the 
Post’s  financial  problems  and  negotia¬ 
tions  for  the  joint  operating  arrangement 
which  made  it  difficult  to  hire  and  retain 
supervisory  personnel  to  work  with 
junior  earners. 

Promotional  efforts  to  sell  reduced 
rate  subscriptions  were  tried  by  the  Post 
but,  by  1977,  when  the  Enquirer  was 
doing  much  better  at  this  than  the  Post, 
the  latter  cut  its  promotional  budget  by 
$100,000.  Scripps  had  concluded  that 
“selling  reduced  rate  subscriptions  was 
an  overly  expensive  and  ineffective 
means  of  developing  long  term  profitable 
circulation.” 

Another  factor  in  circulation  decline 
that  is  analyzed  is  “production  prob¬ 
lems”.  notably  late  press  runs  that,  in 
November  of  1977  got  so  bad  that  car¬ 
riers  were  considering  abandoning  their 
routes  in  protest.  Circulation  problems 
were  also  increased  by  difficulties  in  hir¬ 
ing  and  retaining  circulation  personnel 
because  of  future  job  uncertainty. 

Other  management  problems  analyzed 
include  labor  costs,  the  question  of  leas¬ 
ing  or  buying  the  building  in  which  the 

(Continued  on  pafte  II) 
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Carter  to  introduce  bill 
barring  warrant  searches 


By  I.  William  Hill 

The  White  House  (December  13)  un¬ 
veiled  details  on  the  legislation  it  plans  to 
propose  to  Congress  to  offset  threats  to 
the  press  posed  by  the  Sanford  Daily 
decision  of  the  Supreme  Court  last  May 
31. 

In  doing  so.  the  Carter  Administration 
indicated  it  believes  the  decision,  allow¬ 
ing  police  searches  and  rummaging  in 
newsrooms  with  only  a  warrant  instead 
of  a  subpoena,  “poses  a  serious  threat  to 
the  ability  of  the  press  to  gather  informa¬ 
tion  and  to  protect  confidential 
sources.” 

Other  administration  concerns,  lead¬ 
ing  to  President  Carter's  naming  a  Spe¬ 
cial  Task  Force  under  Attorney  General 
Griffin  Bell  to  study  the  issue  and  submit 
recommendations,  included: 

The  possibility  of  increased  use  of 
press  searches. 

The  possibility  that  confidential 
sources  so  valuable  to  the  press  would 
“dry  up”. 

The  possibility  that  the  press  might  be 
deterred  from  recording  and  preserving 
tapes  or  notes  for  their  news-gathering, 
reporting,  and  editorial  activities  if  such 
information  is  subject  to  search. 

The  possibility  that  press  operations 
would  be  physically  disrupted  by 
searches  of  “rummaging”  by  law  en¬ 
forcement  officers. 

The  possibility  that  confidential 
sources  such  as  the  anonymous  “Deep 
Throat”  in  the  Watergate  affair  might  no 
longer  come  forward  with  information 
for  fear  their  identities  might  later  be  un¬ 
covered  by  police  searches. 

The  possibility  that  government 
whistle-blowers  might  not  reveal  local 
police  or  political  corruption  for  fear  of 
discovery  through  the  searches. 

The  Resident's  proposal  would  pro¬ 
hibit  a  search  for,  or  seizure  of,  the 
notes,  photographs,  or  other  “work 
product”  of  a  person  possessing  such 
materials  in  connection  with  dissemina¬ 
tion  to  the  public  of  a  newspaper,  book, 
broadcast  or  other  similar  form  of  public 
communication  in  or  affecting  interstate 
or  foreign  commerce. 

Work  product  would  consist  of  any 
documentary  materials  created  by,  or 
for,  an  individual  in  connection  with  his 
or  her  plans  for  disseminating  informa¬ 
tion  to  the  public.  It  includes  notes, 
photographs,  tapes,  outtakes,  vid¬ 
eotapes,  negatives,  films,  interview  files, 
and  drafts.  Work  product  does  not  in¬ 
clude  materials  which  constitute  con¬ 
traband  or  are  the  fruits  or  instrumen¬ 
talities  of  a  crime. 

There  are  only  two  exceptions  to  the 


rule  prohibiting  searches  of  work  prod¬ 
uct.  A  search  or  seizure  of  work  product 
is  permissible  if  (1)  the  person  possessing 
the  material  has  committed  or  is  commit¬ 
ting  the  criminal  offense  for  which  the 
evidence  is  sought,  or  if  (2)  immediate 
search  and  seizure  is  necessary  to  pre¬ 
vent  death  or  serious  bodily  injury  to  a 
human  being. 

Documents  which  are  held  for  publica¬ 
tion  but  are  not  work  product  would  re¬ 
ceive  the  protection  of  a  “subpoena- 
first”  rule.  Nonwork  product  documents 
are  those  which  were  not  created  by  or 
for  the  press,  or  are  contraband  or  fruits 
or  instrumentalities  of  a  crime.  Non¬ 
work  product  documents  would  include 
such  items  as  an  extortion  note  or  film  of 
a  bank  robbery  taken  by  a  hidden  bank 
camera.  With  limited  exceptions,  in  all 
cases  where  non-work  product 
documentary  evidence  is  sought,  the 
subpoena  process  would  have  to  be  fol¬ 
lowed  without  a  search  until  all  appellate 
remedies  were  exhausted. 

The  White  House  answer  to  these 
concerns  were  revealed  in  a  series  of 
three  briefings,  one  in  the  morning 
primarily  for  media  lawyers,  with  an  af¬ 
ternoon  briefing  for  Gannett  publishers 
meeting  this  week  in  Washington,  and  a 
Justice  Department  session  for  the  work¬ 
ing  press. 

Chief  briefing  officer  was  Assistant  At¬ 
torney  General  Philip  Heymann,  in 
charge  of  the  criminal  division,  who 
began  with  the  announcement  that  con¬ 
templated  legislation  will  have  as  its  core 
an  absolute  prohibition  on  warrant 
searches  for  the  “work  product”.  In  all 
cases,  he  said,  a  subpoena  process  would 
come  first,  even  in  an  effort  to  obtain  any 
“non- work  product”. 

“This  is  a  First  Amendment  bill,”  he 
emphasized,  “not  just  a  press  bill.” 

Although  no  actual  legislative  drafts 
have  been  made,  Heymann  said  that,  in¬ 
stead  of  defining  what  constitutes  the 
press,  the  administration  plans  to  specify 
what  can  be  searched  for,  with  this  being 
made  applicable  to  all  newspapers  from 
the  smallest  to  the  largest,  even  student 
newspapers,  as  well  as  to  small  and  large 
broadcast  media. 

As  a  result  of  the  study  made  by  the 
Attorney  General's  task  force,  the  Resi¬ 
dent  will  propose  legislation  with  the  fol¬ 
lowing  major  provisions: 

First,  restrictions  on  issuance  of 
search  warrants  for  the  “work  product”: 

The  exceptions  are  for  situations 
where  (1)  the  person  possessing  the 
materials  has  committed  or  is  committing 
the  criminal  offense  for  which  the  evi¬ 
dence  is  sought;  or  (2)  the  immediate  sei¬ 
zure  of  the  material  is  necessary  to  pre¬ 


PRESIDENT — D.  Robert  Segal,  pub¬ 
lisher  of  the  Gastonia  (N.C.)  Gazette 
since  1970,  has  been  named  president 
and  chief  operating  officer  of  Freedom 
Newspapers  Inc.,  Santa  Ana,  Calif.  C.H. 
Hoiles,  chairman  of  the  board  and  chief 
executive  officer,  made  the  announce¬ 
ment.  Segal  will  succeed  Harry  H. 
Hoiles,  who  was  named  vicechairman  of 
the  board  and  assistant  executive 
officer.  Robert  C.  Hardie,  publisher,  of 
the  Marysville  (Calif.)  Appeal-Demo¬ 
crat,  was  named  vicepresident  and 
chairman  of  the  executive  committee  of 
the  board  of  directors. 

vent  death  or  serious  bodily  injury  to  a 
human  being;  or  (3)  giving  notice  pur¬ 
suant  to  a  subpoena  duces  tecum  would 
lead  to  the  destruction,  alteration  or  con¬ 
cealment  of  the  materials;  or  (4)  delay  in 
an  investigation  or  trial  occasioned  by 
review  proceedings  after  an  initial  court 
order  to  deliver  the  documents  in  re¬ 
sponse  to  a  subpoena  would  threaten  the 
interests  of  justice.  The  possessor  of  the 
material  would,  under  the  fourth  excep¬ 
tion,  be  given  notice  and  an  opportunity 
to  submit  in  affidavit  setting  forth  the 
factual  basis  for  any  contention  that  the 
materials  sought  are  not  properly  subject 
to  seizure. 

“Subpoena-first”  rule  would  further 
protect  against  rummaging  through  files 
that  may  contain  sensitive  work  product 
documents  while  permitting  law  en¬ 
forcement  officers  to  obtain  critical 
documentary  evidence  such  as  an  extor¬ 
tion  note. 


Doner  gets  account 

Donald  J.  Heineman,  vice  president 
and  manager  of  the  American  Beauty 
Macaroni  Company,  recently  acquired 
by  the  Pillsbury  Company,  has  an¬ 
nounced  the  appointment  of  W.B.  Doner 
and  Company  as  the  advertising  agency 
for  all  American  Beauty  products. 
Heineman  also  announced  the  appoint¬ 
ment  of  Bennett  S.  White  as  director  of 
marketing  for  American  Beauty. 
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Q  &  A  about  Carter’s  search  bill 


Following  are  a  series  of  questions 
about  proposals  for  the  anli-Stanford 
Daily  search  legislation  with  the  answers 
as  provided  by  the  Carter  Administra¬ 
tion: 

Q.  Who  would  be  protected  by  the 
president’s  proposal? 

A.  The  proposal  provides  protection 
to  a  broad  class  of  persons.  Protection  is 
given  not  only  to  members  of  established 
newspapers,  but  also  to  free-lance  writ¬ 
ers,  radio  and  television  stations. 
Magazines,  academicians,  and  any  other 
person  possessing  materials  in  connec¬ 
tion  with  the  dissemination  to  the  public 
of  a  news  paper,  book,  broadcast  or 
other  form  of  communication  in  or  affect¬ 
ing  interstate  or  foreign  commerce.  Such 
broad  protection  avoids  the  difficulty  of 
trying  to  define  the  “press,”  a  problem 
that  contributed  to  the  inability  of  Con¬ 
gress  to  agree  on  a  Federal  Shield  Law 
for  the  press. 

Q.  Why  does  the  administration  give 
work  product  special  protection? 

A.  These  materials  are  central  to  the 
work  of  journalists  and  authors.  By  fo¬ 
cussing  on  those  documentary  materials 
that  we  believe  must  receive  protection, 
we  are  able  to  keep  exceptions  permit¬ 
ting  a  search  to  the  barest  minimum.  This 
focus  permits  us  to  extend  coverage  to 
all  persons  who  are  engaged  in  the  dis¬ 
emination  of  information  through  a 
medium  in  or  affecting  interstate  com¬ 
merce.  The  administration's  proposal 
also  offers  a  substantial  subpoena-first 
protection  to  other  documentary  mate¬ 
rials  held  by  a  person  in  connection  with 
his  or  her  plans  to  disseminate  informa¬ 
tion. 

Q.  What  does  work  product  include? 

A.  Work  product  includes  the  notes, 
photos,  negatives,  tapes,  videotapes, 
outtakes,  films,  interview  files,  drafts  or 
other  documentary  materials  created  by 
or  for  an  individual  in  connection  with 
his  or  her  plans  to  disseminate  informa¬ 
tion  except  such  work  product  as  consti¬ 
tutes  contraband  or  fruits  or  instrumen¬ 
talities  of  a  crime.  The  material  need  not 
be  prepared  for  publication  in  order  to 
receive  protection  as  long  as  they  are 
maintained  in  connection  with  plans  to 
publish.  The  proposal’s  protection  of 
work  product  would,  for  example,  bar 
any  search  for,  or  seizure  of,  a  reporter's 
notes  relating  to  tips  about  fraudulent 
deals  provided  by  a  government 
whistle-blower,  the  unpublished  photo¬ 
graphs  of  a  demonstration. 

Q.  Would  your  proposal  have  protected 
the  pentagon  papers  against  search? 

A.  The  proposal  permits  a  search  or 
seizure  of  documents  if  the  person  pos¬ 
sessing  the  materials  has  committed  or  is 
committing  the  criminal  offense  for 
which  the  evidence  is  sought.  Therefore, 
a  search  would  be  permissible  if  the  gov¬ 


ernment  were  investigating  the  newsper¬ 
son  involved  for  the  crime  of  unau¬ 
thorized  possession  of  national  defense 
materials  set  forth  in  18  U.S.C.  793(E). 
All  but  one  of  the  many  bills  introduced 
in  Congress  contain  a  similar  exception 
and  would  also  permit  a  search  for  the 
Pentagon  Papers.  It  is  important  to  note 
that  in  the  more  than  6()-year  history  of 
that  espionage  statute,  the  Federal  gov¬ 
ernment,  to  the  best  of  our  knowledge, 
has  never  prosecuted  a  newsperson  for 
such  conduct.  Moreover,  any  legislative 
attempt  to  preclude  a  search  for  the 
prompt  retrieval  of  secret  strategic  in¬ 
formation  about  missile  sites  that  we 
would  want  to  secure  as  quickly  as  pos¬ 
sible. 

Q.  How  would  the  proposal  be  en¬ 
forced? 

A.  The  proposal  creates  a  civil  dam¬ 
age  action  in  favor  of  any  person  sub¬ 
jected  to  a  search  in  violation  of  the  re¬ 
quirements  of  the  statute.  Violations 
committed  by  federal  officers  and  agents 
would  be  governed  by  the  procedure 
contained  in  amendments  to  the  federal 
tort  claims  act  that  have  been  proposed 
by  the  administration.  That  procedure 
combines  a  damage  action  against  the 
Federal  government  with  administrative 
sanction  where  warranted  against  the  of¬ 
fending  individual  officers.  Violations 
committed  by  local  or  municipal 
employees  would  trigger  a  damage  rem¬ 
edy  against  the  governmental  body 
employing  the  local  law  enforcement  of¬ 
ficial.  Obstacles  posed  by  the  eleventh 
amendment  rights  of  the  states  would 
preclude  the  creation  of  a  damage  rem¬ 
edy  against  the  state  governments  as 
part  of  federal  legislation.  As  a  result,  the 
administration  proposal  would  create  a 
damage  action  against  the  offending  state 
officer  unless  and  until  the  state  passed 
legislation  of  its  own  substituting  the 
state  for  the  individual  officer  as  the 
party  responsible  for  the  payment  of 
damages  to  the  victim  of  the  search. 

Q.  Does  the  proposal  apply  not  only  to 
federal  agents,  but  also  to  state  and  local 
officials?  The  search  in  the  Stanford  Daily 
case  and  other  searches  of  press  offices 
were  conducted  by  state  and  local  police 
rather  than  Federal  agents.  A  proposal 
limited  to  Federal  government  would  not 
be  responsive  to  the  problems  raised  by 
the  Stanford  Daily  case. 

Why  doesn’t  your  proposal  extend  pro¬ 
tection  against  searches  to  all  parties  not 
suspected  of  involvement  in  the  crime 
under  investigation? 

A.  The  subject  of  so-called  “third 
party”  searches  is  being  carefully 
analyzed  by  the  administration.  Our  re¬ 
view  has  revealed  numerous  com¬ 
plexities  that  we  believe  require  further 
study.  We  have  determined  that  a  propo¬ 
sal  to  provide  needed  protection  against 
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searches  for  First  Amendment  materials 
should  not  be  delayed  while  we  continue 
to  analyze  the  third  party  issue. 

A  number  of  difficult  questions  are 
presented  by  the  issue  of  third  party 
searches.  Extending  our  proposed  re¬ 
strictions  on  searches  to  all  persons  not 
suspected  of  involvement  in  the  crime 
under  investigation  may  encourage  crim¬ 
inal  suspects  to  conceal  evidence  in  the 
“sanctuaries”  of  third  parties.  And  some 
third  parties,  who  may  or  may  not  be 
involved  in  the  crime,  may  be  sympathe¬ 
tic  or  closely  related  to  the  criminal  sus¬ 
pect  and  hence  may  impede  the  efforts  of 
law  enforcement  officers  to  obtain 
necessary  evidence. 

Even  if  an  attempt  is  made  to  focus 
only  on  special  “confidential  relation¬ 
ships  that  might  be  threatened  by  police 
searches  (such  as  the  lawyer-client  or 
doctor-patient  relationship),  it  is  difficult 
to  ascertain  which  group  or  relationships 
should  be  selected  for  protection.  There 
is.  for  example,  great  variation  among 
the  states  in  the  selection  of  relationships 
that  receive  special  protection,  as  well  as 
in  the  degree  of  protection  given. 

Finally,  extending  protections  against 
state  and  local  searches  beyond  the 
boundaries  of  the  administration's  pro¬ 
posal  raises  complex  constitutional  ques¬ 
tions  which  are  still  under  administration 
review. 

In  light  of  these  complexities,  we  be¬ 
lieve  that  further  study  is  necessary,  and 
we  are  committed  to  continuing  that 
study.  In  the  meantime,  we  have  deter¬ 
mined  that  the  .Stanford  Daily  decision 
poses  such  a  serious  threat  to  the  press 
that  our  proposal  to  provide  needed  pro¬ 
tection  should  not  be  delayed. 


Merger  urged 

(Continued  from  pufie  9) 

Post  operates,  the  $1,200,000  cost  of 
converting  to  cold  type  in  1972  (a  finan¬ 
cially  justified  investment),  and  the  ques¬ 
tion  of  new  ownership  for  the  Post. 

Regarding  the  latter,  however,  the  an¬ 
titrust  lawyers’  report  said  “Scripps  has 
made  reasonable  efforts  and  exercises 
sound  judgment  in  attempting  to  improve 
the  financial  condition  of  the  Post.  It  is 
highly  unlikely  that  new  ownership  of 
management  could  operate  the  Post  prof¬ 
itably  absent  a  joint  operating  agree¬ 
ment.” 

Besides  Connell,  the  justice  depart¬ 
ment  lawyers  signing  this  week’s  report 
were  Charles  S.  Stark  and  Gary  L.  Hai¬ 
ling. 

Wiese  elected 

Arthur  E.  Wiese,  chief  of  the  Houston 
Post's  Washington  bureau,  has  been 
elected  president  of  the  National  Press 
Club.  Wiese  succeeds  Frank  Aukuofer,  a 
Washington  correspondent  for  the  Mil¬ 
waukee  Journal. 
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Gannett  adopts  minority 
recruitment  program 


opening  advertisements  in  minority 
newspapers  where  available  and  to  be 
alert  to  opportunities  for  advancement 
of  minorities  “in  keeping  with  the 
corporate  goal  for  management  leaders 
who  reflect  the  make-up  of  the  com- 


By  Miriam  Ottenberg 

In  what  Black  media  leaders  call  a 
“historic"  document.  Gannett  Co. 
executives  have  been  put  on  notice  that 
they  must  give  women  their  “fair  share 
of  management  responsibilities"  and 
must  recruit,  hire  and  promote  “members 
of  the  minority  groups  we  serve." 

•Allen  H.  Neuharth.  president  and  chief 
executive  of  Gannett,  spelled  out  details 


lAiblishers.  broadcast  station  managers 
would  be  held  responsible  for  increased 
efforts  to  get  to  know  minority  organiza¬ 
tions  in  the  local  communities,  to 
periodically  review  job  tests  to  make 
sure  they  weren't  discriminatory,  to  re¬ 
view  each  job  termination  in  writing  to 
guard  against  discrimination,  to  en¬ 
courage  staffers  to  be  alert  to  minority 
Job  candidates,  to  place  full  time  Job 


munity." 

The  Gannett  statement  was  equally 
emphatic  about  promoting  women. 
Gannett  now  has  five  women  publishers. 
Neuharth  said  the  new  plan  calls  for  all 
in  Gannett — men  and  women,  manage¬ 
ment  and  staff — to  Join  in  a  lO-point 
effort  to  hasten  the  pace  of  progress 
for  women  in  management. 


of  Gannett's  commitment  to  women  and 
minorities  during  a  three-day  meeting  of 
Gannett  publishers  in  Washington  this 


FIEJ  to  hold  1979  Congress 


week . 

Robert  C.  Maynard,  chairman  of  the 
Institute  for  Journalism  Education,  who 
has  been  named  Gannett's  advisor  on 
equal  opportunities,  said  he  knew  of  no 
comparable  voluntary  commitment  likely 
to  affect  so  many  individuals  and  operat¬ 
ing  units  made  by  any  other  company  in 
this  field. 

Maynard,  in  addressing  the  Gannett 
publishers,  said  Gannett  was  already 
unique  in  promoting  equal  employment 
opportunities  by  naming  the  only  black 
managing  editor,  by  supporting  minority 
Journalism  education  and  by  agreeing  to 
sell  its  Rochester  television  station  to  a 
network,  marking  the  first  VHF-tv 
station  and  the  first  network  affiliate 
(CBS)  to  be  owned  by  blacks. 

Neuharth  told  his  publishers  that  a 
formal  statement  defining  Gannett's 
“nationally-recogniz.ed  policy  of  recruit¬ 
ing  and  promoting  minority  Journalists'' 
extends  that  policy  to  every  section  and 
every  activity  of  the  company. 

Neuharth  said  the  Gannett  plan  was 
drafted  during  discussions  with  the 
National  Black  Media  Coalition  and  was 
hailed  by  its  chairman  Pluria  Marshall, 
as  “perhaps  the  strongest  affirmative 
action/minority  involvement  program 
ever  negotiated  with  a  communications 
company."  It  is  a  newspaper  industry 
'first'  which  we  hope  other  companies 
will  emulate." 

.Among  Gannett's  corporate  commit¬ 
ments  was  to  designate  the  senior  vice- 
president  for  personnel  as  overall  co¬ 
ordinator  of  all  affirmative  action  pro¬ 
grams  throughout  the  company  and  head 
of  an  equal  employment  opportunity 
committee. 

The  corporate  responsibilities  would 
extend  not  only  to  regular  review  of 
EE20  plans  for  each  Gannett  newspaper, 
broadcast  station  and  other  operating 
units  and  continuing  strong  minority  re¬ 
cruiting  programs  but  also  to  work  in 
the  community  in  behalf  of  aiding 
minority  business  development.  Minority 
representatives  would  also  be  consider¬ 
ed  for  Gannett  boards. 


in  Las  Vegas 

The  American  Newspaper  Publishers 
Association  will  host  the  32nd  Congress 
of  the  International  Federation  of  News¬ 
paper  lAiblishers  (FIEJ)  in  Las  Vegas. 
Nev..  June  4-8.  I979.  ANPA  chairman 
and  president  Allen  H.  Neuharth  an¬ 
nounced.  ANPS  is  the  U.S.  member  of 
the  24-nation  federation. 

The  FIEJ  Congress  will  be  held  in  con¬ 
junction  with  the  annual  ANPA  Re¬ 
search  Institute  Production  Management 
Conference  scheduled  for  Las  Vegas 
June  2-7.  1 979.  A  Congress  attendance  of 
about  4(M)  is  expected. 

Originally,  the  1 979  EIEJ  Congress 
had  been  scheduled  to  meet  in  Indonesia, 
but  the  Indonesian  newspaper  publishers 
organization  (Serikat  Penerbit  Surat- 
kabar)  notified  EIEJ  headquarters  in 
Paris  last  month  that  it  would  be  unable 
to  host  the  meeting. 

The  annual  FIEJ  Congress  was  last 
held  in  the  United  States  in  I970  and  was 
originally  scheduled  to  return  to  the  U.S. 
in  1 980. 

Harold  W.  Andersen,  who  earlier  this 
year  became  the  first  American  to  be 
elected  FIEJ  president,  released  the  fol¬ 
lowing  statement  from  Omaha.  Neb., 
where  he  is  president  of  the  Omaha 
WorUl-Herahi: 

“The  officers  of  EIEJ  are  grateful  to 
ANPA  for  stepping  forward  to  fill  the  gap 
in  1 979.  Thanks  to  AN  PA' s  offer,  we  will 
have  for  the  first  time  the  opportunity  to 
stage  a  EIEJ  Congress  in  conjunction 
with  the  ANPA  Research  Institute  Pro¬ 
duction  Management  Conference.  I'm 
sure  FIEJ  Congress  delegates  from 
around  the  world  w'ill  benefit  from  this 
opportunity." 

Andersen  is  a  past  chairman  and  pres¬ 
ident  of  ANPA. 

The  .ANPA/RI  Production  Manage¬ 
ment  Conference  combines  the  world's 
largest  annual  trade  show  of  newspaper 
systems  and  equipment  with  a  five-day 
conference  program  designed  to  help  im¬ 


with  ANPA/RI 

prove  newspaper  production  operations. 

It  attracts  more  than  I2.(K)()  newspaper 
publishers,  production  managers, 
editors,  suppliers  and  technical  experts, 
including  many  from  other  countries. 

The  International  Eederation  of 
Newspaper  Publishers  consists  of  26 
newspaper  publisher  associations  from 
24  countries. 

Shut  down  mars 
100th  anniversary 

Striking  pressmen  and  the  Pulitzer 
Publishing  Co.  reached  tentative  agree¬ 
ment  (December  13)  on  all  issues  in  the 
24-day-old  strike  against  the  St.  Louis 
Post  Dispatch. 

Nicholas  G.  Penniman.  assistant 
general  manager  of  the  newspaper,  said 
a  number  of  issues  remained  unresolved 
with  other  unions.  The  company  wants 
all  1 1  union  contracts  in  place  before 
resuming  publication. 

Two  unions — The  International 
Typographical  Union  and  The  Newspa¬ 
per  Guild — voted  last  week  to  cross  pick¬ 
et  lines  put  up  by  striking  pressmen  at 
the.SV.  lj)uis  Post-Dispatch.  The  strike 
has  halted  publication  of  the  Post- 
Dispatch  and  the  St.  Louis  Glohc- 
Dcmocrat,  which  is  printed  by  the  P-D 
under  contract. 

The  shutdown  marred  the  lOOth  an¬ 
niversary  of  the  Post-Dispatch's  found¬ 
ing  on  December  12  by  Joseph  lAilitzer. 

Negotiations  between  the  pressmen 
and  the  Post-Dispatch  were  under  the 
guidance  of  federal  mediation  and  a 
new  blackout  was  imposed  on  those 
talks.  The  central  issue  is  manning. 

Before  they  voted  to  cross  the  picket 
lines  and  to  accept  a  new  three-year  con¬ 
tract  that  provides  an  189/  salary  in¬ 
crease.  guild  members  were  told  the 
union  has  nearly  exhausted  its  strike 
benefit  fund.  The  Guild  is  one  of  1 1  un¬ 
ions  at  the  paper. 
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W.  Va.  court  approves 
camera  guidelines 

Use  of  cameras  and  a  sound  system  for 
coverage  of  Monongalia  County  (W. 
Va.)  Circuit  Court  trials  has  been  au¬ 
thorized  by  the  West  Virginia  Supreme 
Court  of  Appeals. 

It  was  the  first  victory  toward  opening 
the  West  Virginia  court  system  to  photo¬ 
graphic  and  broadcast  reporting. 

The  state  Supreme  Court  acted  in 
mid-November  when  it  approved,  with 
minor  revisions,  guidelines  for  camera 
coverage  drawn  up  by  a  West  Virginia 
University  photography  professor  and 
Monongalia  County  Circuit  Court  per¬ 
sonnel. 

Under  the  guidelines,  news  media  will 
be  able  to  use  one  still  camera,  one  tv 
camera  and  one  sound  system  in  the 
courtroom  during  trials.  No  artificial 
lighting  may  be  employed. 

William  Seymour,  the  professor  who 
helped  draft  the  guidelines  said  that  any 
number  of  tape  recorders  could  be 
hooked  into  the  sound  system  so  long  as 
that  is  done  outside  the  courtroom. 

Although  the  new  procedure  is  viewed 
as  experimental,  no  time  limit  was  placed 
on  the  camera  and  audio  coverage. 
Seymour  said  he  believes  coverage  will 
begin  with  the  January  term  of  court. 

Under  the  terms  of  the  guidelines,  the 
trial  judge  will  decide  whether  to  allow 
photographic  coverage  should  any  party 
to  the  proceeding  object.  The  judge  may 
also  terminate  coverage  which  in  his 
view  is  impeding  justice. 

Sanctioning  of  photography  and  sound 
equipment  in  the  Monongalia  County 
court  opens  the  door  to  requests  for  ap¬ 
proval  of  similar  guidelines. 

In  a  related  event,  Seymour  recently 
took  part  in  a  successful  effort  to  get  an 
American  Bar  Association  committee  to 
endorse  a  standard  that  would  authorize 
television,  a  radio  and  photographic 
coverage  of  judicial  proceedings  nation¬ 
wide. 

Seymour  testified  before  the  ABA’s 
Standing  Committee  on  Association 
Standards  for  Criminal  Justice  in  Wash¬ 
ington  D.C.  The  committee  reintroduced 
for  consideration  by  the  ABA’s  House  of 
Delegates  in  Atlanta  in  February  a  stan¬ 
dard  similar  to  one  that  had  been  rejected 
a  few  months  ago. 

The  new  proposal  reads: 

Television,  radio  and  photographic 
coverage  of  judicial  proceedings  is  not 
per  se  inconsistent  with  the  right  to  a  fair 
trial.  Subject  to  rule  established  under 
the  supervisory  authority  of  the  highest 
appellate  court  in  the  jurisdiction,  such 
coverage  may  be  permitted,  if  it  would 
be  unobtrusive,  consistent  with  the  fair 
administration  of  justice,  and  would  not 
distract  the  attention  of  the  participants, 
demean  the  dignity  of  the  proceedings, 
or  otherwise  interfere  with  the  adminis¬ 
tration  of  justice. 


Times-Mirror  buys  5  tv 


stations  from 

Newhouse  Broadcasting  Corporation 
has  sold  its  five  television  stations  to  the 
Times-Mirror  Co.  of  Los  Angeles.  The 
sale  was  announced  by  Samuel  I. 
Newhouse,  Jr.  and  Donald  E.  Newhouse 
of  Newhouse  Broadcasting  Corp.,  and 
Dr.  Franklin  D.  Murphy,  Chairman  of 
Times-Mirror  Co. 

The  sale,  which  is  subject  to  the  ap¬ 
proval  of  the  Federal  Communications 
Commission,  transfers  the  ownership  of 
the  stations  in  cities  where  the 
Newhouse  group  publishes  newspapers. 

They  are  WSYR-tv  in  Syracuse,  N.Y.: 
WSYE-tv  in  Elmira,  N.Y.;  WTPA-tv  in 
Harrisburg,  Pa.;  WAPI-tv  in  Birmin¬ 
gham,  Ala.  and  KTVI  in  St.  Louis,  Mo. 

The  purchase  price  is  approximately 
$82,380,000. 

The  Newshouses  made  the  following 
statement: 

“We  decided  to  sell  these  stations 
primarily  as  a  result  of  Federal  regula¬ 
tory  policies  in  opposition  to  ownership 
of  newspapers  and  television  stations  in 
the  same  communities. 

“In  the  beginning  of  the  tv  era,  the 
government  encouraged  newspapers  to 
apply  for  television  licenses  in  their 
communities. 

“Now  the  climate  is  changing.  Some 
question  the  policy  of  permitting  com¬ 
mon  ownership,  even  if  the  newspaper 
and  television  station  are  separately  and 
independently  manager.  The  stability  of 
our  five  television  stations  could  be  un¬ 
settled,  therefore,  we  have  determined 
that  it  is  in  the  best  interests  of  the  sta¬ 
tions,  their  staffs,  and  the  communities 
they  serve,  to  sell. 

“In  choosing  a  purchaser,  we  turned 
to  another  company  which  has  demon¬ 
strated  a  tradition  of  fair  and  impartial 
treatment  of  the  news,  that  it  is  commun¬ 
ity  minded  and  understands  the  need  to 
act  in  the  public  interest.  They  have  the 
resources — in  people  and  capital — for 
programming  and  equipment. 

“We  were  not  happy  to  reach  the  deci¬ 
sion  to  sell,  but  we  are  pleased  that  the 
stations  will  be  part  of  the  Times-Mirror 
Co.  It  has  amply  demonstrated  in  all  of 
its  operations  that  it  shares  our  concern 
for  quality  and  for  the  community. 

“We  are  pleased,  too,  that  the  Times 
Mirror  recognizes  the  high  caliber  of 
the  fine  people  who  contribute  so  much 
to  our  stations — the  newsgatherers,  on- 
the-air  personalities,  the  technicians,  the 
managers — and  will  continue  our 
employment  practices  and  policies. 

“Newhouse  Broadcasting  Corporation 
is  retaining  its  radio,  cable  television  and 
microwave  facilities  and  will  continue  to 
be  headquartered  in  Syracuse,  N.Y.” 


Newhouse 

Times-Mirror  currently  owns  and  op¬ 
erates  KDFW-tv,  Dallas-Fort  Worth, 
and  KTBC-tv,  Austin,  Texas.  Both  sta¬ 
tions  are  CBS  affiliates.  KTVI,  St. 
Louis,  and  WTPA,  Harrisburg,  are  ABC 
affiliates,  and  WSYR-tv,  Syracuse,  and 
WAPI-tv,  Birmingham,  are  NBC  af¬ 
filiates.  The  acquisition  by  Times-Mirror 
of  these  television  stations  would  result 
in  its  owning  five  VHF  television  sta¬ 
tions  and  two  UHF  stations,  the 
maximum  number  permitted  under  the 
rules  of  the  Federal  Communications 
Commission. 

Booth’s  Capital 
bureau  merged 
into  Newhouse 

The  Washington  Bureau  of  Booth 
Newspapers  of  Michigan,  which  came 
into  the  Newhouse  News  Service  three 
years  ago,  has  now  moved  out  of  its  Na¬ 
tional  Press  Building  quarters  to  physi¬ 
cally  merge  with  Newhouse  at  1750 
Pennsylvania  Avenue  N.W. 

Robert  D.  G.  Lewis  was  named  chief 
Washington  correspondent  for  the  eight 
Michigan  newspapers.  Also  reporting  for 
the  Michigan  newspapers  are: 

Jacqueline  Korona  Teare,  who  was 
with  the  Associated  Press  in  Michigan 
for  five  years,  mostly  in  the  state  capital 
and  two  and  a  half  years  with  the  Detroit 
News.  She  married  John  Teare,  then 
with  Gannett  in  Lansing.  Gannett  trans¬ 
ferred  him  to  Guam  to  work  on  the 
Pacific  Daily  News.  When  Teare  was 
transferred  to  Washington  for  Gannett, 
Mrs.  Teare  came  to  Washington  to  work 
for  Booth  and  now  Newhouse. 

Miranda  Spivack,  daughter  of  the  late 
Robert  Spivack,  well-known  Washington 
newspaper  man.  She  previously  worked 
three  years  for  Portland  Me.,  newspa¬ 
pers,  followed  by  a  year  at  Yale  Law 
School  on  a  legal  studies  program  for 
journalists. 

Grace  Gearino,  who  has  been  with 
Booth  for  five  years. 

Longmont  group  buys 
another  Colo,  daily 

Canon  City  (Colo.)  Daily  Record  was 
sold  December  1  by  David  Hardy  to  a 
subsidiary  of  the  Times-Call  Publishing 
Co.,  Longmont,  Colo.  Edward  Lehman 
is  publisher  of  the  Lonttmont  Times-Call 
and  Loveland  Reporter-Herald.  The 
evening  Record  has  a  circulation  of 
about  7,000. 
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Hearst  is  high  bidder 
for  two  Texas  daiiies 


The  Hearst  Corporation  has  entered 
into  agreements  for  the  purchase  of  two 
Texas  daily  newspapers,  the  Midland 
Reporter-Teleftram  and  the  Plainview 
Daily  Herald. 

Both  are  published  afternoons  and 
Sunday.  Purchase  prices  have  not  been 
disclosed. 

John  R.  Miller  and  Frank  A.  Bennack, 
Jr.,  made  the  announcement  on  behalf  of 
Hearst,  with  Mrs.  James  N.  Allison,  Sr., 
the  majority  stockholder  of  the 
Reporter-Telegram  Publishing  Company 
and  Allison  Communications,  Inc.,  the 
corporations  that  publish  the  two  news¬ 
papers.  Miller  is  president  and  chief 
executive  officer  ot  the  Hearst  Corpora¬ 
tion  and  Bennack,  currently  executive 
vicepresident,  succeeds  Miller  in  that 
role  in  January,  1979. 

Hearst  newspapers  have  been  located 
primarily  in  the  nation’s  largest  cities. 
With  the  Midland  and  Plainview  pur¬ 
chases,  Hearst  said  it  begins  a  program 
of  expansion  into  medium-sized  markets. 
The  addition  of  the  Midland  Reporter- 
Telegram  and  the  Plainview  Daily  Herald 
increases  the  number  of  Hearst  Newspa¬ 
pers  in  Texas  to  three.  The  San  Antonio 
Light  has  been  owned  by  Hearst  since 
1923.  Bennack,  Hearst’s  new  president, 
was  publisher  of  the  San  Antonio  news¬ 
paper  from  1967  to  1974. 

Vincent  J.  Manno,  media  broker  and 
consultant  of  New  Canaan,  Conn.,  acted 
as  consultant  to  the  Hearst  Corp.  in  the 
transaction. 

The  Midland  Reporter-Telegram, 
since  the  death  in  August  of  its  publisher, 
James  N.  Allison,  Jr.,  has  been  one  of 
the  most  sought-after  newspaper  proper¬ 
ties  in  the  nation.  Hearst  last  acquired  a 
newspaper  on  October  15,  1961  when  it 
purchased  the  Albany  CN.Y .)Knicker- 
hocker  News  from  Gannett.  At  the  time, 
it  marked  the  first  newspaper  acquisition 
by  the  Hearst  organization  in  32  years. 

A  city  of  approximately  75,000,  Mid¬ 
land  is  the  administrative  and  manage¬ 
ment  center  of  the  Permian  Basin^which 
produces  about  one-fourth  of  the  total 
crude  oil  and  one-fifth  of  the  gas  and 
natural  gas  in  the  entire  United  States. 
Midland’s  population  has  grown  nearly 
25%  since  1970  and  is  projected  to  grow  a 
total  of  35%in  this  decade.  Its  median 
household  income  and  retail  sales  per 
capita  are  among  the  highest  in  the  na¬ 
tion. 

The  Reporter-Telegram,  with  circula¬ 
tions  of  21,000  daily  and  23,000  Sunday, 
has  been  owned  by  the  family  of  James 
N.  Allison,  Sr.,  since  1940.  The  senior 
Allison  was  publisher  until  his  death  in 
1975  when  he  was  succeeded  by  his 
son. 


The  Plainview  Daily  Herald,  a  10,000 
circulation  daily  and  Sunday  newspaper, 
is  published  in  the  county  seat  of  Hale 
County,  located  in  West  Texas.  With  a 
population  of  25,000,  Plainview  is  an 
agricultural-based  community  approxi¬ 
mately  40  miles  from  Lubbock.  The  city 
has  shown  growth  as  the  population  in 
the  region  has  shifted  from  farms  to  the 
city.  With  that  shift  has  come  the  expan¬ 
sion  of  Plainview’ s  economic  base  to  in¬ 
clude  meat  processing,  chemical  and  fer¬ 
tilizer  plants.  Hale  County  remains 
among  the  leaders  in  Texas  in  total  farm 
income,  topping  $114  million  annually. 

The  Plainview  Daily  Herald  has  been 
owned  by  the  Allison  family  since  1%5. 

The  acquisitions  of  the  Midland  and 
Plainview  newspapers  will  bring  the 
number  of  Hearst  Newspapers  to  ten 
with  circulations  of  1.4  million  daily  and 
2.5  million  Sunday.  Hearst  also  pub¬ 
lishes  20  magazines  in  the  United  States 
and  Great  Britain,  operates  10  broadcast 
stations,  two  book  companies,  a  news¬ 
paper  features  syndicate  and  a  wide 
range  of  other  activities  in  publishing, 
ranching,  timber,  real  estate  and  paper¬ 
making.  Hearst  announced  last  week  the 
acquisition  of  Arbor  House,  a  book  pub¬ 
lishing  firm. 

Mrs.  James  N.  Allison,  Sr.,  wrote  in 
an  editorial  published  in  The  Midland 
Reporter-Telegram:  “After  careful 
evaluation,  l‘m  very  pleased  to  an¬ 
nounce  the  selection  of  The  Hearst  Cor¬ 
poration  as  the  new  owner  of  our  news¬ 
papers.  I’m  thoroughly  convinced  that 
Hearst’s  commitment  to  continue  the 
highest  standards  of  journalistic  quality 
and  service  to  Midland  and  Plainview 
will  do  honor  to  the  record  of  responsible 
publishing  established  by  my  husband, 
James  N.  Allison,  Sr.,  and  in  recent 
years  by  our  son,  James  N.  Allison,  Jr.’’ 

Speaking  on  behalf  of  the  Hearst  Cor¬ 
poration,  Bennack  said:  “We  look  for¬ 
ward  to  the  great  opportunities  for  these 
newspapers  and  the  communities  they 
serve.  These  are  clearly  among  the  finest 
newspapers  of  their  size  in  the  nation. 
We  are  particularly  gratified  at  the  confi¬ 
dence  shown  in  our  organization  by  the 
Allison  family.  We  plan  to  continue  the 
same  superb  traditions  of  quality  in  both 
Midland  and  Plainview  that  this  out¬ 
standing  publishing  family  has  estab¬ 
lished.’’ 

Bennack  said  that  he  and  Robert  J. 
Danzig,  vicepresident  and  general  man¬ 
ager  of  newspapers  for  Hearst,  would  be 
naming  a  new  publisher  for  the  Midland 
Reporter-Telegram  at  an  early  date. 

“Aside  from  that  move,”  Bennack 
said,  ”  we  intend  to  continue  the  same 
outstanding  staff  and  general  policies 


that  have  made  the  Reporter-Telegram 
so  successful.” 

Concerning  the  Plainview  Daily 
Herald,  Bennack  said,  “James  Oswald 
will  continue  as  vicepresident  and  gen¬ 
eral  manager.  We  are  delighted  with  that 
and  in  Plainview,  too,  we  expect  to  main¬ 
tain  the  management,  staff  and  general 
policies  as  they  now  exist.” 


Arrogant  press 

(Continued  from  page  7) 


ment,  whether  the  executive  or 
judiciary,  seems  bent  on  intimidating  the 
press  by  harassment.  “But,”  Royster 
said,  ”we  ought  also,  so  1  think,  take 
care  that  we  in  our  turn  do  not  over¬ 
react”. 

“We  should,  with  all  the  energy  that  is 
in  us,  defend  the  rights  of  all  citizens 
against  executive  spying.  When  citizens 
cannot  write  to  one  another  freely  or 
speak  to  one  another  without  fear,  then 
all  liberty  is  endangered. 

We  should  demand  for  all  citizens 
due  process  against  unwarranted 
searches  and  seizures  of  their  private  pa¬ 
pers.  We  should  hold  both  the  executive 
and  judiciary  strictly  accountable  that  the 
right  of  the  people  to  be  secure  in  their 
persons,  their  houses  and  that  their  pa¬ 
pers  and  effects  be  not  violated. 

“We  should  insist  that  no  warrants,  or 
subpoenas,  be  issued  against  any  citizen 
except  upon  probably  cause,  duly  sup¬ 
ported  before  the  courts  and  particularly 
describing  why  and  what  is  to  be  seized. 

“We  should  be  zealous  in  our  protec¬ 
tion  of  all  citizens  in  their  right  to  a  pub¬ 
lic  trial  by  an  impartial  jury.  That  means 
we  should  take  care  that  nothing  we  do 
prejudices  the  minds  of  those  who  will  be 
called  to  give  judgement  on  a  person  ac¬ 
cused. 

“That  also  means,  surely,  that  we 
should  uphold  the  right  of  an  accused  to 
obtain  witnesses  in  his  favor  -  by  com¬ 
pulsory  process,  if  need  be,  as  the  Con¬ 
stitution  provides.  We  should  re¬ 
member  that  the  First  Amendment  pro¬ 
tects  the  freedom  of  speech  of  all  citi¬ 
zens,  not  just  our  own  voices.  That  is 
where  we  should  stand  our  ground,  de¬ 
fending  the  rights  of  all.” 

Royster  warned  that  beyond  all  this 
the  press  should  be  wary,  especially  of 
claiming  for  itself  alone  any  exemption 
from  the  obligations  of  all  citizens. 
Otherwise  the  press  runs  the  risk  of  hav¬ 
ing  the  people  think  it  as  arrogant.  He 
said  that  there  is  nothing  in  any  part  of 
the  Bill  of  Rights,  even  in  the  First 
Amendment,  that  makes  the  press  a 
privileged  class,  and  that  it  cannot  be 
said  too  often:  “Freedom  of  the  press  is 
not  some  immutable  right  handed  down 
to  Moses  on  Mount  Sinai.  It  is  a  political 
right  granted  by  the  people  in  a  political 
document,  and  what  the  people  grant 
they  can,  if  they  ever  choose,  take 
away.” 
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Abortion  clinics 
found  unsafe 
by  reporters 

The  Chicafio  Sun-Times  has  kept  gov¬ 
ernment  officials  hopping  over  the  past 
few  months. 

Recently,  the  paper’s  Mirage  tavern 
series  spurred  an  expanded  federal  in¬ 
vestigation  of  corruption  in  Chicago’s 
Building  Department.  Over  100  indict¬ 
ments  were  handed  down  last  week. 
Nearly  a  third  of  the  agency’s  electrical 
inspectors  had  already  been  indicted. 

And  on  November  12,  an  expose’  on 
abortion  malpractices  sent  authorities 
scurrying  down  Michigan  Avenue  to  in¬ 
vestigate. 

The  series  documented  five  months  of 
teamwork  by  a  group  of  Sun-Times  re¬ 
porters  and  Chicago’s  Better  Govern¬ 
ment  Association.  It  also  prompted  the 
paper  to  cancel  all  of  its  abortion  clinic 
advertising  which  last  year  accounted  for 
about  $500,000  in  revenues. 

The  print  squad  was  headed  by  Pam 
Zekman  and  Pam  Warrick.  Zekman  also 
directed  the  Mirage  series  which  re¬ 
vealed  widespread  corruption  in  city  li¬ 
censing  departments  and  tax  fraud  by 
owners  of  small  businesses.  The  Sun- 
Times  and  the  Better  Government  As¬ 
sociation  owned  and  operated  the  Mirage 
Tavern  for  four  months  last  year. 

The  abortion  investigators  worked  un¬ 
dercover  in  six  of  the  city’s  13  abortion 
clinics.  In  four  of  them — named  ih  the 
series — they  found  that  women’s  re¬ 
productive  systems,  and  in  many  cases 
their  lives,  are  endangered  every  day. 

Initial  installments  of  The  Abortion 
Profiteers  uncovered: 

— unlicensed  personnel  performing 
medical  duties;  doctors,  paid  according 
to  the  number  of  abortions  performed, 
not  waiting  for  anesthetics  to  take  effect 
or  completely  neglecting  to  give  them; 
the  use  of  unsterilized  medical  instru¬ 
ments  and  recovery  room  supplies; 
clinics  that  deal  in  illegal  kickbacks;  an 
abortion  assembly  line  that  tells  counsel¬ 
ors  to  fake  vital  signs  because  measuring 
them  takes  too  much  time;  abortions  per¬ 
formed  on  women  who  are  not  pregnant; 
and  women  whose  reproduction  systems 
or  lives  were  permanently  damaged  at 
the  hands  of  incompetent  residents. 

One  investigator  had  to  quit  when  she 
was  asked  to  draw  blood  from  a  patient. 

So  far,  the  series  has  triggered  reaction 
from  the  state’s  attorney’s  office,  an  Il¬ 
linois  senate  committee  hearing,  and  an 
inquiry  by  the  Illinois  Department  of 
Health. 

The  first  day  the  series  appeared,  a 
notice  announced  the  Sun-Times  “can¬ 
not  determine  safe  and  sanitary  condi¬ 
tions  at  all  the  abortion  counselling  ser¬ 
vices  and  clinics  that  advertised  in  our 
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classified  pages.  Thus  we  are  ceasing 
publication  of  such  advertisements  at 
this  time.” 

The  Chicafio  Tribune,  as  of  last  week, 
was  still  running  ads  for  four  clinics — 
two  of  which  were  identified  in  the  Sun- 
Times  reports.  "We’re  closely  monitor¬ 
ing  the  licensing  people  to  see  what  they 
do,”  a  Tribune  spokesmen  said. 

Reporter  describes 
fraudulent  ways 

Lying  repeatedly  to  secure  identifica¬ 
tion  material,  Susie  Windisch,  staff  wri¬ 
ter  for  the  Laredo  (Tex.)  Times,  carried 
out  a  3-month  scheme  to  show  the  ease 
of  swindling  the  United  States. 

She  told  of  the  adventure  in  a  Times 
copyrighted  story  which  was  carried  by 
the  Associated  l^ess. 

Windisch  told  how  easy  it  was  to  find 
an  obituary  of  someone  near  her  age,  ask 
for  and  get  a  copy  of  a  birth  certificate 
and  pass  a  driver’s  examination.  Even  a 
passport  was  obtained.  Unemployment 
compensation  was  denied  because  of 
lack  of  a  work  record  under  her  false 
Social  Security  number.  Eventually  she 
got  $100  worth  of  food  stamps  and  likely 
would  have  continued  to  receive  such 
monthly. 

The  whole  thing  cost  her  $29.20.  The 
Times  said  that  the  false  documents  their 
reporter  received  will  be  returned  to  the 
proper  agencies  at  once. 


Gannett  expands 
D.C.  bureau  in 
move  to  new  hq 

Gannett  News  Service  has  more  than 
doubled  its  Washington  staff  to  go  after 
more  enterprise  and  investigative  work 
in  the  Nation’s  Capital. 

John  Curley,  general  manager  and 
bureau  chief,  said  that  expansion  of  the 
staff  had  long  been  contemplated  but 
could  not  be  carried  out  until  the  service 
got  more  space.  Finally,  that  meant  leav¬ 
ing  the  National  Press  Building.  The  new 
quarters  are  at  1627  K  Street  N.W. 

“We  had  no  place  to  put  anybody,” 
Curley  recalled.  “We  wanted  to  expand 
the  news  service,  to  do  a  better  job,  but 
we  delayed  increasing  the  staff  until  we 
had  larger  quarters.  We  are  headquarters 
for  Gannett.” 

Gannett’s  new  table  of  organization 
puts  emphasis  on  staff  direction,  Curley 
said,  to  stimulate  enterprise.  He  cited 
typical  examples  of  recent  entries  for 
Gannett’s  monthly  “well  done  award”; 

Chief  Justice  Warren  Burger  “yelling 
and  screaming”  at  a  senator  to  lobby  for 
passage  of  a  bill  on  bankruptcy  judges. 

A  Congressman  laying  claim  to  no 
material  possessions  of  any  size  despite 
his  $57,500  Congressional  salary  but  fail¬ 
ing  to  report  that  his  possessions  and 
financial  holdings  were  in  his  wife’s 
name. 

House  Speaker  “Tip”  O’Neill  using 
his  power  to  land  a  $21  million  govern¬ 
ment  building  for  a  university  in  his 
home  state  and  possibly  a  fat  legal  fee  for 
a  lawyer  who  happens  to  be  an  old 
friend. 

In  gradually  enlarging  the  staff,  Gan¬ 
nett  moved  from  a  Washington  news 
bureau  force  of  1 1  reporters,  a  bureau 
chief,  a  news  editor  and  a  chief  corre¬ 
spondent  to  a  bureau  chief,  an  executive 
editor,  a  regional  editor,  a  regional  staff 
of  12  reporters,  a  national  staff  of  a  chief 
correspondent  and  seven  reporters  and 
three  news  editors.  The  new  executive 
editor  is  Bob  Dubill. 

3  annual  meetings 
set  for  May  14-18 

Suburban  Newspapers  of  America, 
Inc.  (SNA)  and  the  United  States  Subur¬ 
ban  Press,  Inc.  (USSPI)  have  agreed  to 
hold  their  1 979  annual  conventions  in 
conjunction  with  each  other  May  1 4- 1 8  at 
the  St.  Francis  Hotel,  San  Francisco, 
during  what  will  be  called  “Suburbia 
’79.” 

In  addition.  Certified  Audit  of  Circula¬ 
tion,  a  non-profit  membership  associa¬ 
tion  auditing  8,000  mastheads  weekly 
with  a  circulation  of  over  1 3  million,  will 
also  hold  its  annual  meeting  at  the  St. 
Francis  Hotel  in  conjunction  with  “Sub¬ 
urbia  ’79,” 
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Offset  waste  figure 
hits  low  of  1.63% 


San  Diefio  (Calif.)  Union,  a  morning 
200,000  paper,  the  evening  Tribune  with 
140,000  circulation  and  the  Sunday 
Union  at  340.000  circulation,  achieved  a 
newsprint  production  waste  score  re¬ 
cently  of  1 .63%.  Offset  printing  is  done 
with  36  Rockwell-Goss  Metro  units,  20 
half  decks,  and  4  folders;  and  total  offset 
experience  of  5  years.  Typical  weekly 
color  usage  reaches  27  pages  with  multi¬ 
ple  color  and  56  pages  with  single  color. 

Production  manager,  Fred  J.  Moyer. 
Jr.,  and  staff  achieved  this  low  waste 
figure,  as  Moyer  said,  "by  working  at 
it."  The  formula  might  be  expressed  like 
this:  surround  yourself  with  good  people, 
watch  press  speeds,  use  a  minimum  of 
ink  and  water,  follow  impeccable 
maintenance  and  housekeeping  proce¬ 
dures.  and  keep  records  on  how  and 
what  you’re  doing. 

Moyer,  who  is  pleased  with  what  has 
been  accomplished  in  the  San  Diego 
plant,  spreads  out  the  records  for  anyone 
to  examine.  “We  don’t  keep  these  to 
impress  visitors,"  he  notes.  “We’re 
convinced  they  materially  help  in  con¬ 
trolling  waste.  We  also  think  a  lot  of 
people  don’t  believe  them,  but  that’s 
their  loss." 

A  veteran  of  the  ways  of  letterpress, 
and  now  offset,  Moyer  has  spent  44 
years  unravelling  the  mysteries  of  news¬ 
paper  printing.  “There’s  no  big  secret  in 
lowering  your  waste  percentage,”  he  in¬ 
sists.  “Many  offset  publishers  want  a 
black  paper,  but  they  pay  for  it  in  rub- 
off,  lost  webs,  and  high  ink  consumption. 
The  Union-Tribune  is  now  a  gray-black 
paper,  with  a  densitometer  reading  of 
0.95." 

In  its  search  for  waste  control, 
Moyer’s  production  team  confessed  to 
some  practices,  which  eventually  helped 
to  reach  their  goal.  They  admitted  to 
some  carelessness  in  letterpress 
(“  .  .  .  because  newsprint  was  cheaper 
then”),  but  they  also  remembered  that 
they  ran  ink  on  the  light  side.  Heavy  use 
of  ink  would  result  in  more  showthrough. 

They  conceded  to  having  been 
neophytes  in  offset  and  to  flooding  ink  on 
the  paper’s  surface.  The  net  result  was 
an  inordinate  amount  of  rub-off  and  a 
howl  of  complaints  from  readers. 

The  program  to  reduce  waste  got 
underway  in  early  1975.  The  first  step 
was  to  slow  press  speeds  from  70,000  to 
55.000  -  60,000  papers  per  hour.  Produc¬ 
tion  waste  dropped  dramatically,  from 
4.20%  to  2.33%.  Here  was  proof  of  the 
relationship  in  offset  of  ink,  water,  and 
speed.  Today  they  consistently  run 
60.000  -  68,000  pph.,  averaging  50,000 
straight  and  27,000  collect. 


The  next  phase  came  in  early  1976 
with  a  reduction  in  ink  level.  By  now  the 
team  was  more  experienced  in  plano¬ 
graphic  printing  and  knew  that  less  ink 
also  meant  less  water.  They  had  con¬ 
cluded  the  more  water  used,  the  more 
problems  in  start-up.  But  there  was  yet 
another  lesson  to  learn:  One  must  care¬ 
fully  monitor  press  and  product  con¬ 
stantly  during  run  as  minimum  water  can 
quickly  result  in  scumming. 

It  took  about  six  months  to  master  the 
lower  ink-water  balance,  but  then  it 
happened — production  waste  fell  below 
2%.  It’s  been  falling  ever  since,  and 
rub-off  complaints  have  virtually  stop¬ 
ped. 

Though  ink-water-speed  are  the  main 
elements  of  the  program,  it’s  not  a  case 
of  knob  twisting.  There’s  more  to  the 
program,  which  is  as  essential  to  success 
as  the  adjustments  noted. 

Moyer  subscribes  to  reliable  systems 
as  pertinent  to  achieving  waste  control. 
“We  specified  our  presses  for  45''diameter 
rolls,”  he  explains.  “This  reduces  pas¬ 
ters  in  excess  of  20%,  which  reduces  po¬ 
tential  breaks.”  He  also  mentions  the 
roll  handling  system,  designed  by  Jervis 
B.  Webb  Co.,  for  its  capability  in  au¬ 
tomatically  delivering  clean  stripped 
rolls  to  reel  stations  when  needed. 

The  mailroom  system,  of  equal  impor¬ 
tance,  features  six  Rockwell-Goss  Sta-Hi 
stackers  and  a  Sta-Hi  News-Trac  bundle 
distribution  system.  There  are  dump 
gates  and  flying  X  switches  for  diverting 
streams  to  back-up  tying  lines,  all  confi¬ 
gured  to  keep  the  presses  running. 
"Each  start  in  offset  contributes  to 
waste,”  comments  Moyer. 

It  is  evident  that  equipment  buying 
policies  at  San  Diego  follow  a  “no  frills” 
approach.  “We  can  do  without  the  whis¬ 
tles,  bells,  and  geegaws,”  says  the  pro¬ 
duction  chief.  “We  prefer  simple  sys¬ 
tems,  ones  which  we  know  are  going  to 
work.  And  they  have  demonstrated  we 
can  get  out  the  paper  with  fewer  people. 

“For  instance,  take  our  pressroom 
where  today  it  operates  under  room 
manning  and  while  producing  superior 
products,  we  have  reduced  total  shifts  by 
more  than  100  weekly.  We  run  eight-  and 
nine-unit  presses,  with  multicolor,  using 
nine  men  total.  That  takes  good  equip¬ 
ment.  plus  good  people. 

“Also,  in  composing  in  1960  we 
needed  264  workers  to  produce  700 
pages  a  week.  We’re  now  producing 
1,300  pages  a  week  with  100  people. 
That’s  the  difference.” 

Another  plank  in  the  U-T’s  low  waste 
program  is  maintenance.  “We  do  a  lot  of 
it,”  notes  Tom  Leedham,  press  superin¬ 


tendent.  “Look  inside  any  one  of  our 
Metro  press  units  and  you’ll  see  the 
cleanest  rollers  and  cylinders  anywhere.” 

“Cleanliness  is  a  factor  if  you  want 
quality  offset.  Our  press  crews  have  de¬ 
veloped  a  sense  of  pride  in  their  work 
and  if  they  detect  something  wrong  it 
immediately  goes  on  a  Press  Trouble  Re¬ 
port.  We  couldn’t  keep  a  room  as  clean 
as  this  in  letterpress.” 

The  key  to  making  the  program  work, 
however,  is  found  in  a  record  keeping 
system,  one  which  includes  more  than  a 
half-dozen  forms.  Moyer  defends  the 
practice:  “We  don’t  keep  records  for  the 
sake  of  record  keeping.  If  they’re  filled 
out  in  the  right  place  at  the  right  time, 
and  the  data  is  accurate,  they’ll  tell  you 
what  is  going  on  in  the  plant. 

“You’ll  know  if  you  get  a  shipment  of 
bad  paper  and  where  it  came  from. 
You’ll  know  how  people  perform,  what 
shifts  excel,  and  why  you  have 
downtime.  And  you’ll  know  before 
things  get  out  of  hand.” 

There  are  daily,  weekly,  monthly,  and 
quarterly  reports  available  for  reference. 
While  the  production  office  and  press 
superintendent  monitor  all  of  the  infor¬ 
mation,  some  reports  also  are  sent  to  the 
publisher’s  office  and  paper  mills  which 
supply  the  Union-Tribune. 

The  reports  are  thorough  in  their 
coverage.  For  example,  the  Daily  Waste 
Report  has  entries  for  press  identity, 
gross  run,  net  run,  waste  in  copies  and 
by  percentage,  weight,  cost,  start-up 
waste,  run  waste,  number  of  stops, 
waste  per  stop,  and  rolls  used.  Addition¬ 
ally,  totals  can  be  compared  with  circula¬ 
tion  order  and  pluses  and  minuses  calcu¬ 
lated  for  each  column. 

The  Daily  Reel  and  Break  Reports 
likewise  cast  a  vivid  picture  of  the  per¬ 
formance  of  paper,  pasters,  and  people. 
“Good  people,  paper,  and  equipment  in 
the  reel  room  are  an  asset,”  insists  press 
super  Leedham.  “Our  track  record  on 
web  breaks  has  about  doubled  in  im¬ 
provement  (more  rolls  run  per  break) 
since  we  installed  the  Metro  equipment. 
Reel  workers  also  are  trained  to  check 
newsprint  rolls  for  nicks  and  cuts,  to  in¬ 
spect  roll  edges,  and  to  make  sure  the 
outside  sheet  is  tight.  Such  scrutiny  can 
save  a  lot  of  breaks.” 

The  Daily  Pressroom  Production  Re¬ 
port,  made  out  by  the  foreman,  docu¬ 
ments  the  department’s  record.  Its  main 
purpose  is  to  provide  a  run  record  and 
time  lost  log.  Again,  it  furnishes  input  for 
management  on  what  is  happening  on  the 
floor. 

Other  reports  are  built  from  the  daily 
data  and  are  of  material  help  in  produc¬ 
tion  planning.  One  monthly  form,  for  in¬ 
stance,  shows  what  mill’s  paper  ran  the 
best  as  well  as  which  ran  the  worst. 

A  couple  of  other  procedures  are 
worth  noting  since  they  also  are  con¬ 
tributory.  According  to  Luther  Alexan- 
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Commuters  buy  papers 
from  platform  kiosks 


Rush  hour  commuters  in  the  San 
Francisco  Bay  Area  are  finding  it  easier 
than  ever  before  to  enjoy  their  morning 
and  afternoon  newspapers. 

For  the  first  time  in  the  six-year  his¬ 
tory  of  BART  (Bay  Area  Rapid  Transit), 
papers  are  on  sale  on  the  station  plat¬ 
forms.  Modern,  attractively  designed 
kiosks  have  been  installed  by  the  San 
Francisco  Newspaper  Agency,  which 
performs  all  noneditorial  functions  for 
the  San  Francisco  Chronicle  and  the  San 
Francisco  Examiner. 

BART  links  the  city  and  county  of  San 
Francisco  with  Alameda  and  Contra 
Costa  counties' in  the  East  Bay.  More 
than  1 50,000  people  regularly  ride  BART 
under  the  Bay  to  commute  to  and  from 
their  Jobs  in  downtown  San  Francisco. 

There  are  71  miles  of  tracks  in  the 
mass  transit  system,  and  the  length  of  the 
average  commuter  ride  is  13.5  miles. 
BART  seemed  to  be  an  ideal  place  to 
reintroduce  the  concept  of  “read  while 
you  ride”,  an  old  idea  that's  revolution¬ 
ary  to  a  Bay  Area  generation  used  to 
commuting  by  automobile. 

The  San  Francisco  Newspaper  Agency 
has  promoted  the  “back  to  reading”  idea 
since  BART’s  inception,  with  periodic 
distribution  of  free  papers  on  station 
platforms  during  commuter  rush  hours. 
These  promotions  were  undertaken  to 
encourage  further  street  sales  of  the 
newspapers. 

Commuters  waiting  for  trains  can  now 
pick  up  copies  of  the  morning  Chronicle 
and  afternoon  Examiner  with  ease  from 
kiosks  strategically  located  at  platform 
level. 


The  kiosks,  designed  by  the  San  Fran¬ 
cisco  Newspaper  Agency  in  conjunction 
with  the  Palo  Alto  firm  Dezign,  conform 
to  the  aesthetic  and  safety  requirements 
set  by  BART.  It  took  two  years  of  work 
and  study  by  the  Newspaper  Agency  and 
BART's  marketing  department  to  work 
out  the  details  of  the  design,  installation 
and  operation. 

The  self-contained  units,  constructed 
of  easily  maintained  fiberglass,  are  ap¬ 
proximately  eight  feet  high  and  four  feet 
wide.  They  have  a  revolving  door  which 
secures  them  at  night,  making  them 
vandal-proof.  Vendors,  who  service  cus¬ 
tomers  and  make  change,  wear  attrac¬ 
tive,  specially  designed  Jackets. 

This  innovative  sales  technique  is  now 
being  implemented  at  11  BART  stations, 
eight  in  the  downtown  San  Francisco  fi¬ 
nancial  and  business  districts  and  three 
in  the  East  Bay. 

During  the  first  week  of  operation, 
evening  rush  hour  commuters  were 
greeted  at  these  stations  by  young 
college  women  in  red  skirts  and  white 
sweaters  who  were  carrying  tote  bags 
imprinted  with  “Examiner — I’ve  got 
news  for  you.”  The  bags  were  stuffed 
with  coupons  that  BART  passengers 
could  use  Monday  through  Friday  to  buy 
copies  at  half  price.  Following  the  dis¬ 
count  coupon  operation.  Examiner  sales 
at  the  BART  station  kiosks  have  main¬ 
tained  a  34%  increase  over  pre¬ 
promotion  levels. 

The  Chronicle,  meanwhile,  was  outfit¬ 
ting  attractive  young  women  in  blue 
culottes  and  yellow  turtlenecks  which 


BART  commuters  can  now  buy  morning  and  afternoon  newspapers  on  the  plat¬ 
form  where  they  wait  for  their  train.  The  attractively  designed  fiberglass  kiosks  are 
owned  and  operated  by  the  San  Francisco  Newspaper  Agency. 
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were  imprinted  with  “For  your 
information — The  Chronicle.”  The 
cheerful  women  distributed  half-price 
coupons  at  three  East  Bay  BART  sta¬ 
tions  on  three  consecutive  Monday 
mornings.  Their  efforts  resulted  in  doubl¬ 
ing  of  sales  at  the  kiosks. 

Although  the  kiosks  were  conceived 
and  designed  by  the  Newspaper  Agency 
which  also  owns  them,  they  are  stocked 
with  competing  papers  (such  as  the  Oak¬ 
land  Trihnne)\n  addition  to  the  Chronicle 
and  Examiner.  Any  other  newspaper 
willing  to  pay  the  daily  rent  to  the  pub¬ 
licly  owned  and  operated  BART  may 
offer  their  editions  for  sale  at  the  kiosks. 

The  Newspaper  Agency,  which  holds 
all  rights  to  the  kiosk  design,  plans  to 
market  the  attractive  and  functional 
newsstands  to  newspapers  across  the 
country  for  use  in  street  sales  or  other 
mass  transit  systems. 

Multimedia  acquires 
country  music  paper 

Multimedia,  Inc.,  Greenville,  S.C., 
has  acquired  100%  of  the  stock  of  Music 
City  News. 

Wilson  C.  Weam,  president  of  Mul¬ 
timedia.  said  that  country  music  star 
Faron  Young  and  two  other  shareholders 
had  sold  their  minority  interest  to  Mul¬ 
timedia  which  previously  had  owned 
51%  of  the  stock. 

Music  City  News,  a  country  enter¬ 
tainment  publication,  will  continue  under 
its  present  management,  Wearn  said. 
Betty  Cox  of  Nashville  is  general  man¬ 
ager  of  Music  City  News  which  is  printed 
at  the  plant  of  the  Clarksville  (Tenn.) 
Leaf-Chronicle,  a  daily  and  Sunday 
newspaper  owned  by  Multimedia. 

The  purchase  price  of  the  minority 
stock  was  not  disclosed. 


NCEW  elects  officers 

The  National  Conference  of  Editorial 
Writers  at  its  32nd  annual  meeting  in  De¬ 
troit,  Mich.,  October  17-20,  elected  the 
following  officers  and  directors  for  1979: 

President  -  Robert  T.  Barnard,  opinion 
page  editor.  The  Courier-Journal , 
Louisville,  Ky.;  Vicepresident  -  Reese 
Cleghom,  associate  editor,  Detroit  Free 
Press:  Treasurer  -  Ann  Lloyd  Merriman, 
associate  editor,  the  Richmond  (Va.) 
News  Leader,  and  Secretary  -  John 
Drummond,  editorial  page  editor,  Tulsa 
(Okla.)  Tribune. 

The  National  Conference  of  Editorial 
Writers  is  an  organization  of  editorial 
page  editors  and  writers  representing  ap¬ 
proximately  400  daily  newspapers 
throughout  the  United  States  and 
Canada  whose  goal  since  its  inception  in 
1947  has  been  “to  stimulate  the  consci¬ 
ence  and  the  quality  of  the  American 
editorial  page.” 
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PROFESSOR  uses  a  tape  demonstration  to  illustrate 
points  in  presentation  techniques.  The  department  has  a 
collection  of  different  audio-visual  material  to  be  used  in 
sales  presentations. 

Ad  sales  techniques 
taught  at  U.  of  Texas 


Through  the  successful  teaming  of 
academia  with  leading  media  profession¬ 
als  from  the  outside  world,  the  Univer¬ 
sity  of  Texas  at  Austin  has  a  new  kind  of 
laboratory.  It  is  dedicated  to  the  all- 
important  revenue  side  of  publishing  and 
broadcasting — advertising  sales.  And, 
because  of  the  enthusiasm  of  a  national 
advertising  sales  executive,  the  univer¬ 
sity  was  given  the  funds  needed  to  create 
and  equip  the  lab,  with  considerably 
more  insight  for  ongoing  requirements. 

UT's  unique  media  sales  laboratory 
enables  advertising  majors  to  plan,  pre¬ 
sent  and  critique  their  “pitches”  in  prac¬ 
tice  exercises  and  to  experience  the  ac¬ 
tual  rigors  of  marketing  space  and  time  to 
business  prospects  off  the  campus. 

The  Sam  Papert  Room  in  the  Univer¬ 
sity’s  school  of  communication  advertis¬ 
ing  department  has  been  named  to  honor 
the  advisory  council  member  credited 
with  turning  the  sales  lab  concept  into 
reality.  Sam  W.  Papert,  Jr.,  of  Dallas, 
president  of  the  Texas  Daily  Press 
League,  raised  $10,000. to  establish  the 
now-operational  laboratory.  Support 
came  from  newspapers,  ad  reps,  news¬ 
print  firms,  and  radio  and  tv  stations. 

A  broad-based  list  of  initial  con¬ 
tributors  includes  more  than  60  newspa¬ 
pers,  radio  and  tv  stations,  newspaper/ 
radio/TV  advertising  representatives, 
newsprint  and  equipment  makers,  and 
market  researchers.  Many  others  in 
media-related  enterprises  are  supporting 
the  larger  endowment  fund. 

Spearheading  the  project  was  the  22- 
member  UT  communication  foundation 
advisory  council  comprised  of  media 
professionals  functioning  in  cooperation 
with  University  officials.  Dr.  Wayne 
Danielson  is  dean  of  the  school  of  com¬ 
munication  and  Dr.  Isabella  Cunningham 


chairs  the  department  of  advertising. 

Located  in  a  renovated  classroom,  the 
Paper-media  sales  lab  has  a  computer 
terminal  facility  linked  to  the  main  UT 
computer  and  provides  advertising 
majors  access  to  a  departmental  sales 
data  bank.  Audio-visual  equipment  ena¬ 
bles  students  to  tape,  replay  and  critique 
their  own  sales  presentations.  Reference 
sources  for  specific  assignments  include 
Simmons,  Target  Group  Index,  Standard 
Rate  &  Data  Service,  Nielsen,  and  Arbit- 
ron. 

In  a  restructuring  of  existing  advertis¬ 
ing  sales  training  because  of  the  new  lab¬ 
oratory,  students  now  are  required  to 
take  a  semester  course  concerned 
primarily  with  , media  sales  and  manage¬ 
ment,  according  to  Dr.  Cunningham. 
“Advertisng  345”  calls  for  field  projects 
and  sales  internships  with  local  media 
and  the  UT-published  Daily  Texan.  She 
adds  that  a  graduate  program  in  advertis¬ 
ing  sales  management  is  under  consider¬ 
ation. 

A  $50,000.  endowment  fund  recently 
approved  by  the  UT  Board  of  Regents 
will  provide  for  sales  research  of  media 
users  not  covered  by  secondary  data, 
media  sales  organizational  problems, 
bilingual  users  of  the  media  and  other 
regional  studies.  Dr.  Cunningham  said. 
This  fund,  also  named  to  honor  Papert, 
will  go  for  the  maintenance  and  updating 
of  laboratory  equipment  to  support  stu¬ 
dent  internships  with  the  media. 

Papert,  Dr.  Cunningham  and  their  as¬ 
sociates  report  enthusiastic  response  to 
the  program  from  media  spokesmen  not 
only  in  Texas  but  throughout  the  coun¬ 
try.  They  agree  there  is  a  ready  media 
job  market  for  realistically-trained  young 
salespersons  and  that  UT/Austin  now  is 
uniquely  qualified  to  fill  the  gap.  Com- 


A  STUDENT  using  the  computer  terminal  to  make  deci¬ 
sions  about  purchase  of  newspaper  space.  They  are  using 
an  SRDS  tape,  which  is  in  permanent  storage  on  this  com¬ 
puter  for  use  in  class. 

ments  from  waiting  employers  seem  to 
agree. 

Incidentally,  native  Dallasite  Papert  did 
not  attend  the  University  of  Texas.  He  is 
a  graduate  of  the  University  of  Missouri 
and  Harvard  where  he  received  his  MBA 
-  ,  .  degree. 


r  Cooper  appointed 
^  executive  editor 

^  of  Family  Weekly 

i  Several  department  management  ap- 
e  pointments  at  Family  Weekly  were  an- 
i  nounced  by  Morton  Frank,  president  and 
d  publisher. 

Scott  DeGarmo,  who  has  been  execu¬ 
tive  editor  for  the  past  two  years,  will 
become  public  relations  director,  a 
newly  established  post.  Prior  to  joining 
3  Family  Weekly  he  had  been  editor  of  the 
J  Sunday  magazines  for  the  Philadelphia 
Inquirer  and  the  St.  Petershurf>  Times. 
Before  that  he  had  been  with  United 
s  FVess  International  and  the  Washiupton 
a  Star. 

e  Arthur  Cooper  has  been  named  execu- 
I-  tive  editor.  He  has  been  with  Family 
Weekly  for  the  past  nine  months,  coor¬ 
dinating  editorial  operations  for  Tv 
y  Weekly,  a  magazine  whose  potential 
s  Family  Weekly  has  been  exploring  for 
a  the  past  couple  of  years,  and  for  which  it 
i,  has  published  three  prototypes  to  date. 
;,  Before  joining  the  Family  Weekly  televi- 
;r  sion  magazine  project,  he  had  been 
I.  executive  editor  of  Penthouse.  Prior  to 
t,  that,  he  had  been  a  writer  and  editor  with 
g  Newsweek  magazine  and  before  that,  a 
I-  reporter  for  Time. 

Margaret  Alexander,  formerly  public 
j-  information  manager,  has  been  ap- 

o  pointed  merchandising  manager.  Previ- 

)t  ously  she  had  been  administrative  assis- 
1-  tant  in  the  publisher’s  office.  She  joined 
ia  Family  Weekly  in  1972  as  secretary  to 
ig  the  publisher  after  five  years  in  the  New 
is  York  office  of  the  Australian  Sydney 
1-  Morninp  Herald  newspaper  group. 
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Free  ads  in  newspapers  sends 
United  Way  drive  past  goai 

The  Greenville  (S.C.)  News-Piedmont  Using,  Henderson  Advertisii 
donated  almost  17  full  pages  of  advertis-  Advertising,  Lowe  &  Hall,  I 
ing  space  to  a  United  Way  campaign  this  sociates,  Shorey  &  Walter  a 
fall  with  nine  locally  based  ad  agencies  Associates, 
contributing  original  creations.  “There  were  several  obvioi 

Each  agency  was  allowed  88  column  why  we  chose  hometown  new 
inches  to  produce  one  ad  promoting  a  a  primary  vehicle  for  carryin 
United  Way  organization.  One-eighth  of  motional  message,”  said  Ru 
the  space  was  allowed  for  the  ad  agen-  project  coordinator  for  the  ca 
cies  to  promote  themselves  and  their  “For  one  thing,  in  many  tov 
services.  Each  ad  was  published  at  least  of  the  metro  area,  we  are  t 
twice.  newspaper.  People  are  very  Ic 

The  United  Way  campaign  exceeded  hometown  newspaper  and  it  v 
its  $2.2  million  goal  and  RheaT.  Eskew,  been  a  mistake  to  try  to  ch 
president  and  co-publisher  of  the  minds.  Hometown  newspap 
News-Piedmont,  speaking  for  the  two  are  also  better  prospects  for  : 
Greenville  newspapers  and  the  United  ship  than  the  general  public. ' 
Way,  praised  the  advertising  executives  ready  shown  an  interest  in  th 
for  their  role  at  a  reception  November  21  Now  what  we  have  to  do  is 
in  their  honor.  Eskew  is  also  president  of  our  product  has  the  message  tl 
the  10  daily  and  21  non-daily  newspaper  The  circulation  departmeni 
division  of  Multimedia,  Inc.  special  door-to-door  sales  cn 

The  ads,  each  8  columns  by  1 1  inches,  advantage  of  the  increased  pu 
received  4.3  million  exposures  in  the  ness.  In  two-week  blocks  of  ti 
Greenville  News  and  Greenville  Pied-  salespersons  tackled  entire 
mont  RTZ  covering  nine  South  Carolina  targeted  counties,  offering  the 
counties.  a  reduced  rate  for  a  limited 

Donating  their  services  to  the  “Power  Radio  and  newspaper  ads  in 
of  Print”  project  were  Advertising,  Inc.,  told  customers  just  how  long 
Advertising  People,  Goudelock  Adver-  offer  was  good  in  their  area.  ' 


bined  efforts  resulted  in  a  substantial  in¬ 
crease  in  sales  in  these  targeted  areas,  in 
comparison  to  the  same  time  period  last 
year,  a  spokesman  said. 

Park  resigns 
chairmanship 

Roy  H.  Park,  whose  newspapers  and 
broadcast  stations  stretch  along  the  East 
Coast,  resigned  as  chairman  of  the  North 
Carolina  State  University  Development 
Council.  He  stepped  down  for  “business 
reasons”  after  reporting  a  record  $4.3 
million  collected  this  year  for  the  univer¬ 
sity's  development  program.  The  North 
Carolina  native  recently  bought  the 
Morficinton  (N.C.)  News-Herald  and  a 
nearby  weekly,  the  Valdese  News. 

Group  buys  paper 

Blue  Mountain  Eagle  Newspapers 
Inc.,  Salem,  Ore.,  has  purchased  the 
Lake  Oswego  (Ore.)  Review,  which  pub¬ 
lishes  twice  a  week,  and  two  shopping 
newspapers,  a  printing  plant  in  Tualatin 
and  a  commercial  printing  shop  in  Lake 
Oswego.  The  Review  has  a  paid  circula¬ 
tion  of  8,300.  The  Blue  Mountain  Eagle 
group  was  founded  by  the  late  Elmo 
Smith,  a  former  Oregon  governor,  and 
now  is  headed  by  his  son,  Dennis.  The 
group  owns  15  newspapers. 
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"Dycril*  1y pe  29  Plates  give 
reproduction  (or  a  great 


US  consistent,  high  quality 
looking  paper,day  after  day;' 


“We  can  make  plates  quickly  and 
easily,  and  the  non-polluting  processing 
system  is  also  important.” 


William  W.  Glasmann,  Jr. 
Production  Manager 
The  Ogden  Standard-Examiner 
Ogden,  Utah 


When  the  Standard- Examiner 
started  looking  around  for  a  new 
direct  printing  system,  only  DuPont’s 
DYCRIL*  Type  29  Direct  Printing 
Plates  met  all  their  criteria: 

•  Quality  reproduction 

•  Ease  and  speed  of  processing 

•  Minimal  makeovers 

•  Reliability  on  press 

•  Mo  pollution  problem 

With  DYCRIL  photopolymer 
printing  plates,  halftone  dots  and 
rules  are  faithfully  reproduced,  assur¬ 
ing  excellent  printing  quality.  You 
also  have  the  option  of  using  DuPont 
plate  processing  systems,  or  other 
high-production  universal  photopoly¬ 
mer  processors. 

In  copy  and  negative  prepara¬ 
tion  or  on  press,  DuPont  people. 


products,  and  systems  can  help  you 
produce  the  highest  printing  quality 
efficiently  and  economically.  Our 
established  nationwide  distribution 
system  includes  regional  warehouses 
and  local  dealers,  to  assure  fast,  effi¬ 
cient  delivery  anywhere  in  the  country. 

Do  what  Mr.  Glasmann  did. 
Arrange  to  see  a  demonstration  of 
DYCRIL  photopolymer  plates.  Call 
your  nearest  DuPont  Photo  Products 
Sales  Office. 

Or  write  DuPont  Company, 
Room  36809,  Wilmington,  DE  19898. 

’DYCRIL  is  DuPont's  registered  trademark  for  its  photopolymer 
printing  plates. 


Printing  Products 
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POLICY  BATTLE 

Illegal  Aliens 
-Where  to 
Draw  the  Line 


BY  HARRY  BERNSTEIN 

Tiinn  L«fe«r  wm*r 

An  unusual  combination  of  usually 
feuding  forces  has  helped  create  the 
most  lenient  attitude  the  United 
States  ever  has  had  toward  illegal 
aliens. 


With  President  Carter's  legislative 
program  dealing  with  illegal  aliens 
inactive,  who  now  guides  U,S.  policy 
on  this  issue?  In  the  article  excerpted 
here,  Los  Angeles  Times  Labor  Writ¬ 
er  Harry  Bernstein  analyies  the 
forces  shaping  the  current  approach 
to  iliegai  aliens  in  the  the  United 
States. 


This  developed  despite  the  fact  that 
there  are  more  illegal  aliens  pouring 
into  the  United  States  than  ever  be¬ 
fore.  And.  even  as  the  numbers  in¬ 
crease.  prospects  decrease  for  any 
early  congressional  action  to  deal 
with  the  problem.  ••• 

Most  Washington  experts  predict  it 
will  be  1980  or  later  before  Congress 
votes  on  any  proposals. 

The  combination  of  divergent 
forces  behind  the  new  approach  to¬ 
ward  illegal  aliens  includes  employers 
seeking  cheap,  docile  foreign  work¬ 
ers.  some  unions,  militant  Chicanos. 
civil  libertarians  and  some  key  Carter 
Administration  officials. 

The  various  groups  are  not  working 
together  in  a  formal  coalition,  but 
each  has  contributed  its  strength  to 
the  same  goal— a  softer  government 
attitude  toward  illegal  aliens  and  lit¬ 
tle.  if  any.  new  legislation  to  stop 
their  migration  into  this  country.  ••• 

The  long-range  outcome  could 
have  a  profound  impact  on  the  future 
of  this  country's  economy  and  de¬ 
mography  as  well  as  on  the  economy 
of  Mexico,  which  for  decades  has  used 
the  United  States  as  an  escape  valve 
for  its  many  unemployed  and  under¬ 
employed. 

The  pivoul  point  in  the  long-range 
debate  almost  certainly  will  be  Sen. 
Edward  M.  Kennedy  (D-Mass.).  who 
next  year  will  become  chairman  of 
the  powerful  Senate  Judiciary  Com¬ 
mittee.  where  all  past  attempts  to 
deal  with  the  illegal  alien  issue  have 
been  buried  by  its  outgoing  chairman. 
Mississippi’s  ^n.  James  Eastland. 

As  of  now.  Kennedy  sits  squarely 
on  the  fence  in  the  argument.  But  he 
will  not  start  playing  his  crucial  role 
for  several  months  at  least.  And  in 
the  meantime,  two  other  players  in 
the  highly  emotional  drama  are  front 
and  center  on  the  stage. 

One.  the  most  visible  architect  of 
the  government’s  changed  attitude,  is 
Leonei  Castillo,  head  of  the  Immigra¬ 


tion  and  Naturalization  Service  and 
the  man  primarily  responsible  for  en¬ 
forcing  the  nation’s  immigration  laws. 

The  other,  Secretary  of  Labor  F. 
Ray  Marshall,  is  the  most  outspoken 
advocate  of  early  legislative  action  to 
stem  the  unprecedented  tide  of  illegal 
aliens,  saying,  "Unless  we  can  deal 
with  this  crucial  problem,  everything 
we  do  about  our  own  unemployment 
problem  could  be  swamped  by  the  in¬ 
flux  of  illegal  workers  from  foreign 
countries.’’*** 

Marshall  never  has  spoken  out 
against  the  new  attitude  the  INS  has 
adopted  toward  illegal  aliens. 

But  when  Castillo  told  The  Times 
that,  "There  is  really  no  (political) 
constituency  for  legislative  action  in 
this  area,”  Marshall,  in  a  separate  in¬ 
terview,  replied  sarcastically: 

"None,  ^rhaps,  except  the  over¬ 
whelming  majority  of  Americans  who 
have  said  repeat^y  in  many  public 
opinion  polls  that  they  do  want  legis¬ 
lation  on  this  question.”*** 

Both  Marshall  and  Castillo  are 
liberal  Southern  Democrats  who  have 
fought  for  years  on  behalf  of  blacks, 
Mexican-Americans  and  other  minor¬ 
ities.  Officially  they  are  stilt  support¬ 
ing  the  now-dead  legislative  program 
Carter  offered  in  August,  1977,  to  deal 
with  the  illegal  alien  issue.  But  while 
they  both  agreed  to  the  Carter  plan,  it 
was  a  compromise  neither  man  really 
liked. 

The  President  proposed  punishing 
employers  who  knowingly  and  re¬ 
peatedly  hire  illegal  aliens,  doubling 
the  size  of  the  Border  Patrol,  vaguely 
promising  to  help  Mexico  and  other 
countries  and  offering  amnesty  to 
millions  of  illegals  already  here.*** 

In  the  meantime,  the  policies  of 
Castillo  are  prevailing.*** 

In  the  past,  Castillo  insisted,  INS 
was  primarily  a  law  enforcement 
agency,  and  that  was  the  dominant 
motivating  factor  in  the  lives  of  the 
country’s  immigration  officers.*** 

By  rapid  modernization  of  INS 
clerical  work,  Castillo  has  substan¬ 
tially  reduced  the  once  giant  backlog 
of  paperwork,  and.  with  the  help  of 
new  computers,  he  expects  to  elimin¬ 
ate  the  backlog  entirely  and  be  able 
to  process  immigration  papers  with¬ 
out  long,  bureaucratic  delays. 

"All  in  all  our  service  has  improved 
subsuntially,  and  in  some  ways  law 
enforcement  through  apprehension  of 
undocumented  aliens  also  is  more  ef¬ 
fective  than  in  the  past,”  he  said. 

But  interviews  with  lower  echelon 
INS  officers  around  the  country  indi¬ 
cate  the  majority  of  them  believe  the 
message  coming  from  Washington, 
via  Castillo,  these  days  is  this: 

"Leave  undocumented  aliens  (ille¬ 
gals)  alone  as  much  as  possible  once 
they  get  safely  past  the  U.S.-Mexican 
border."  *  *  * 

Asked  to  describe  his  feelings  about 
his  job  as  chief  of  the  agency,  which 
last  year  apprehended  more  than  a 
million  illegal  aliens,  (^tillo  said: 

“1  feel  like  a  — .  How  else,  when 
you  realize  that  many  of  these  people 
walk  many,  many  miles  through 
burning  deserts,  go  without  food  for 
days,  spend  what  little  money  they 
have,  risk  arrests,  all  just  to  get  an 


opportunity  to  work  in  the  United 
States.  It  makes  me  feel  terrible 
sometimes,  but  it  is  the  law  jtnd  we  do 
it.'’««« 

His  supporters  say  his  viewpoint 
reflects  the  sensitivities  of  a  compas¬ 
sionate  human  being,  a  Mexican- 
American  who  almost  inevitably 
identifies  himself  with  natives  of  his 
ancestral  home,  and  yet  a  man  ready 
to  enforce  this  nation’s  immigration 
laws  regardless  of  his  personal  feel¬ 
ings. 

When  asked  whether  illegal  aliens 
really  displace  any  significant  num¬ 
ber  of  American  citizens  or  legal 
aliens,  Castillo  likes  to  recall  a  recent 
experience  of  his  own  in  Washington. 

"It  was  a  very  cold  morning,  about 
6,  and  I  went  on  a  raid  (by  INS  offi¬ 
cers)  in  a  produce  market. 

“Inside  were  undocumented  aliens 
who  had  been  there  working  hard 
throughout  the  very  cold  night.  Their 
boss,  a  woman  of  Greek  origin,  I 
think,  said  they  were  wonderful, 
hard-working  people. 

“Then  I  went  outside  again  and  saw 
some  men,  presumably  American  cit¬ 
izens,  standing  around  a  fire  burning 
in  a  metal  barrel,  warming  their  bot¬ 
toms. 

“I  asked  one  if  he  would  take  the 
job  of  the  men  who  had  worked  all 
night  inside  the  market,  and  he  re¬ 
plied,  ‘1  wouldn’t  touch  that  job  with  a 
10-foot  pole.’ 

“I  persisted,  and  said  to  another, 
‘Look  fella,  what  do  you  think  about 
the  work  those  men  inside  were 
doing?’  and  he  told  me,  ‘I  can’t  tell 
you  ’cause  I  don’t  work  (at  all).’  ’’••• 
The  story  is  an  echo  of  the  most 
frequently  heard  contention  of  those 
who  say  illegal  aliens  do  the  dirty, 
hard  jobs  Americans  and  legal  immi¬ 
grants  won’t  do. 

Labor  Secretary  Marshall  says  that 
in  almost  all  cases,  “domestic  workers 
would  take  those  jobs”  if  there  were 
not  a  nearly  inexhaustible  supply  of 
foreign  labor  to  keep  wages  below  the 
level  that  attracts  even  poor  U.S. 
workers  and  legal  aliens. 

This  argument  is  bolstered  by  fig¬ 
ures  coming  out  of  the  “bracero"  pro¬ 
gram  under  which  the  U.S.  govern¬ 
ment  once  brought  in  up  to  4(X).000 
Mexican  nationals  a  year  to  do  farm 
jobs,  mostly  in  the  Southwest. 

The  program  lasted  from  1941  to 
1964,  and  when  Congress  killed  it, 
growers  predicted  disaster  due  to  un¬ 
harvested  crops. 

Instead,  the  farm  economy  thrived. 
Legal  immigrants  helped  fill  the  gap, 
and  nearly  90,(X)0  more  U.S.  workers 
were  employed  on  farms  during  the 
1965  seasonal  peak  than  in  similar 
periods  during  the  height  of  the 
bracero  program. 

The  unemployment  rate  for  U.S. 
farm  workers  dropped  from  6.5%  to 
4.8%  soon  after  the  bracero  program 
end^.  Farm  wages  in  1965  went  up 
5.6%  compared  to  a  2.9%  annual  in¬ 
crease  from  1955  to  1964.  •  •  • 

Castillo  also  disputed  the  charge  of 
some  of  his  officers  that  apprehension 
of  illegals  in  the  interior  of  the  United 
States  has  dropped  dunng  his  admin¬ 
istration.  ••• 

Yet  Phillip  Smith,  chief  enforce¬ 
ment  officer  of  the  INS  in  the  Los 
Angeles-Orange  Counties  area,  said 


that  here,  at  least,  enforcement  and 
apprehension  of  illegal  aliens  have 
taken  a  major  drop  in  recent  months. 

“Even  with  the  recent  addition  of 
'26  trainees  to  replace  officers  we  lost, 

I  will  still  be  able  to  field  only  about 
130  officers  compared  to  the  152  we 
had  last  year,"  Smith  said. 

Because  of  less  manpower  and 
shifting  priorities  from  enforcement 
to  service,  total  manpower  used  to 
apprehend  illegals  at  work  dropped 
58.1%  from  fiscal  year  1977  to  fiscal 
1978,  he  said. 

Apprehensions  here  plummeted 
from  77,883  in  fiscal  1977  to  40,966  in 
fiscal  1978,  which  means  that  with 
the  number  of  illegal  aliens  in  this 
area  estimated  variously  from  a  low 
of  500,000  to  a  high  of  1.5  million,  the 
nuntber  of  apprehensions  is  relatively 
small. 

Figures  supplied  by  INS  in  Wash¬ 
ington  show  that  along  the  nation’s 
borders,  apprehensions  did  increase 
from  812,541  in  fiscal  1977  to  8^,217 
in  1978. 

But  in  the  interior,  apprehensions 
by  INS  officers  dropped  from  220,886 
to  185,470,  a  16%  decline.  •  •  • 

Castillo  stressed  the  increase  in  ap¬ 
prehensions  along  the  border.  He 
maintained  that  is  important  because 
“if  we  can  stop  just  one  smuggler  who 
brings  in  500  people  a  month,  it  is  a 
lot  better  than  going  to  some  mom 
and  pop  store  in  Seattle  and  finding  a 
few  undocumented  workers  at  a 
time.’’ 

But  his  critics  say  that  without  at 
least  a  strong  show  of  strength  in  the 
interior,  the  flow  of  illegal  aliens  will 
increase  faster  than  ever  because 
more  and  more  foreign  workers  will 
realize  they  will  be  relatively  safe 
once  they  do  make  it  past  the  border 
area.  •  •  • 

Chicano  activists,  civil  libertarians 
and  others  who  oppose  almost  all  leg¬ 
islation  aimed  at  dealing  with  the 
problem  say  Castillo’s  predecessor, 
Leonard  Chapman,  created  a  nearly 
hysterical  anti -alien  attitude  in  this 
country  by  exaggerating  the  dangers 
of  illegals  in  order  to  get  Congress  to 
act. 

And  they  often  put  U.S.  trade 
unions  on  their  “enemy  list”  for  also 
demanding  strong  legislation,  espe¬ 
cially  a  law  to  punish  employers  who 
knowingly  hire  illegal  aliens. 

But  now  some  unions  have  joined 
the  foes  of  tough  enforcement  of  im¬ 
migration,  creating  a  major  new  prob¬ 
lem  for  INS.  •  •  • 

Phil  Russo,  chief  International  La¬ 
dies’  Garment  Worker  Union  organiz¬ 
er  in  this  region,  said: 

“We  now  concentrate  on  organiz¬ 
ing  all  workers,  including  illegal 
aliens,  because  the  illegals  make  up 
something  like  70%  of  the  garment 
industry  here."  ••• 

“When  a  boss  would  get  wind  a 
union  organizing  campaign  was  being 
started  l^use  his  workers  were  sick 


of  being  exploited,  he  would  threaten 
to  have  them  deported,  and,  if  that 
didn't  work,  he  would  call  immigra¬ 
tion  and  have  our  picket  line  arrested. 

“Well,  that  isn’t  going  to  work 
anymore.  Undocumented  workers  are 
getting  some  guts.  They  are  begin¬ 
ning  to  realize  that  if  they  stick 
together,  they  can  improve  their  si¬ 
tuation  right  here  in  the  U.S.  by  join¬ 
ing  the  union.” 

Russo  said  the  ILGWU  has  “three 
strikes  going  on  in  Los  Angeles  right 
now,  with  almost  100%  illegal  aliens 
in  two  of  them.  One  of  the  companies 
managed  to  hire  about  a  dozen  new 
documented  workers  as  scabs,  but  118 
pec^le,  mostly  undocumented,  are  on 
strike  and  holding  firm.” 

INS  officers  say  they  are  not  un¬ 
happy  about  the  union’s  organizing 
campaign  among  illegals.  And  Castillo 
said  he  would  favor  more  communi¬ 
cations  between  U.S.  and  Mexican 
unions  to  encourage  unionization  of 
immigrants  to  prevent  illegals  from 
depressing  wages  in  this  country. 

But  the  union  did  deliver  a  major 
legal  blow  to  the  INS  enforcement 
procedures  when  it  won  a  court  order 
drastically  reducing  the  agency’s 
ability  to  get  search  warrants  to  enter 
plants  suspected  of  employing  illegals. 

The  order,  on  appeal,  requires  INS 
to  name  the  individuals  they  suspect 
to  be  here  illegally  before  going  into 
the  plant  to  apprehend  them.  This  is  a 
requirement  INS  agents  say  is  almost 
impossible  to  meet  since  illegals  are 
seldom  known  by  name  to  the  INS. 

The  ILGWU  is  using  its  legal  action 
as  evidence  to  show  illegal  aliens  that 
the  union  is  really  on  their  side.  •  •  • 

The  ILGWU  contends  that  immi¬ 
gration  officers  question  workers  only 
when  their  appearance  indicates  they 
are  of  Latin  origin,  so  “we  believe  our 
court  action  helps  protect  both  legal 
and  illegal  workers  from  harassment 
by  immigration,”  he  said.  •  •  • 

While  making  a  strong  appeal  to 
Latinos,  the  union  nevertheless  still 
calls  for  “strong  measures  to  deal 
with  unscrupulous  employers  who 
knowingly  employ  illegal  aliens.”  a 
key  proposal  of  those  who  want  to  try 
to  stop  illegals  from  coming  here  and 
one  which  Chicano  activists  oppose. 

But  offsetting  that  is  a  demand  by 
the  union  for  “full,  permanent  am¬ 
nesty  to  all  undocumented  aliens  now 
in  this  country,”  which  is  an  obvious 
goal  of  all  illegals  now  here. 

Nationally,  the  AFL-CIO  still  sup¬ 
ports  legislation  to  impose  penalties 
on  employers  who  hire  illegals,  in¬ 
crease  border  patrols  and  provide  all 
workers  with  a  counterfeit- resistant 
identification  card  showing  their  sta¬ 
tus  as  citizens.  Most  advocates  of  an 
identification  card  suggest  using  So¬ 
cial  Security  cards,  which  all  workers 
must  now  have  anyway. 

But  Tom  Donahue,  executive  assis¬ 
tant  to  AFL-CIO  President  George 
Meany,  said,  “I  guess  you  could  say  it 


is  not  a  top  priority  item  with  us  on 
the  Hill  (in  Congress)  these  days.” 

One  reason,  he  said,  is  the  “highly 
emotional  response  from  the  Hispanic 
community  to  all  legislative  proi^ls 
made  so  far.”*  •• 

Raul  Yzaguirre,  director  of  the  Na¬ 
tional  Council  of  La  Raza,  said  that  in 
addition  to  helping  other  countries, 
especially  Mexico,  Chicano  activists 
also  want  amnesty  for  aliens  now 
here  illegally. 

Yzaguirre  said  Chicanos  are  pleased 
with  the  efforts  of  Castillo  to  “uke 
some  of  the  emotion  and  hate  out  of 
this  issue  by,  for  example,  not  using 
unproved,  exaggerated  figures  and  by 
not  using  the  words  ‘illegal  aliens'  to 
describe  undocumented  workers.” 

But,  “We  were  badly  disappointed 
when  Castillo  supported  f^sident 
Carter’s  legislative  program,  which  is 
a  bad  one.”  •  •  • 

“People  like  Marshall  help  create 
the  feeling  that  undocumented  work¬ 
ers  are  a  threat  to  this  country.  And 
because  they  are  brown,  this  leaves 
the  impression  that  brown  people  are 
a  threat  to  this  country,”  Yzaguirre 
said. 

All  efforts  made  so  far  in  legislative 
terms  would  end  up  causing  discri¬ 
mination  against  anyone  with  a  Lati¬ 
no  appearance,  he  said.  •  •• 

Now  INS  and  most  other  govern¬ 
ment  agencies  use  “undocumented 
aliens,”  which  Castillo  says  is  a  “less 
offensive  term.” 

Other  INS  officers,  however,  say  it 
is  yet  another  example  of  the  new, 
sympathetic  attitude  the  government 
has  adopted  toward  illegal  aliens.*** 

The  primary  battle  today  is  over 
the  degree  of  INS  enforcement  of 
present  laws,  but  in  January,  Con¬ 
gress  will  start  all  over  again  to  study 
the  issues  with  an  eye  to  passing  leg¬ 
islation,  probably  in  1980  or  later. 

Some  advocates  of  early  congres¬ 
sional  action  fear  lengthy  delays  be¬ 
cause  Confess  has  just  created  a  se¬ 
lect  commission  to  look  into  all  as¬ 
pects  of  the  nation’s  immigration 
problems. 

The  16-member  commission,  which 
has  not  yet  been  appointed,  does  not 
have  to  issue  a  final  report  until  Sep¬ 
tember.  1980. 

But  Kennedy,  in  whose  Judiciary 
Committee  the  fate  of  the  legislation 
will  rest,  told  The  Times  that  while 
he  will  work  with  the  new  commis¬ 
sion,  “We  will  also  pursue  indepen¬ 
dently  and  vigorously  those  immigra¬ 
tion  reforms  that  can  no  longer  wait 
and  for  which  there  is  already  a  large 
degree  of  support  and  a  demonstrated 
need.” 

He  called  the  problem  of  illegal 
aliens,  and  the  “growing  migration 
pressures  in  the  Western  hemisphere 
an  urgent  domestic  and  foreign  prob¬ 
lem  too  long  neglected  by  the  Con¬ 
gress.” 


Qoo  Angeles  Slimes 

A  SPECIAL  KIND  OF  JOURNALISM. 
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John  Reid,  34,  has  been  appointed 
director  of  finance  for  the  Los  Angeles 
Herald  Examiner. 

For  the  past  three  years  Reid  was  con¬ 
troller  for  the  Valley  News  and  Green 
Sheet.  A  native  of  Billings,  Montana,  he 
received  a  BA  in  business  administra¬ 
tion  from  San  Jose  State  University  and 
did  graduate  work  in  journalism  at 
California  State  University,  Northridge. 

His  primary  responsibility  on  the 
Herald  Examiner  will  be  in  the  account¬ 
ing,  budgeting  and  date  processing 
areas. 


David  Fikdi.kk,  from  city  editor  to  as¬ 
sistant  managing  editor,  a  new  staff  posi¬ 
tion,  at  the  (tloiuestev  County  (N.J.) 
Times.  Other  recent  staff  changes  in¬ 
clude  Susan  Forc.ionp,  to  Sunday  editor 
from  entertainment  editor;  Bii.i  Bai  i.f.n- 
BtRCi  to  director  of  photography  from 
staff  photographer  at  the  Wilmiiifiton 
(Del.)  New's-Jonrnnl;  and  R(k;fr  Fii.arix) 
to  enteilainment  editor  from  police  re¬ 
porter. 


Kim  Coale,  25,  formerly  anchor¬ 
woman/news  reporter  for  WMBB-tv 
(Panama  City,  Fla.)  has  been  named 
managing  Editor  of  the  Eastern  Shore 
Courier  (Fairhope,  Ala.).  She  has  also 
been  associated  with  the  Panama  City 
News-Herald  as  state  news  editor  and 
the  Mobile  Press-Register  as  reporter/ 
photographer. 

Ms.  Coale  began  her  career  ten  years 
ago  as  a  reporter/photographer  for  the 
Andalusia  (Ala.)  Star-News  and  as  the 
county  correspondent  for  the  Montgom¬ 
ery  (Ala.)  Advertiser. 


Thomas  Lauk,  manager  of  UPI 
Springfield  bureau — named  news  editor 
for  State  of  Kentucky  for  UPI,  replacing 
Randy  Minkoh^ — appointed  Central  Di¬ 
vision  sports  editor. 

*  *  * 

Mkhaki.  Whki.an,  classified  account 
rep  for  Dayton  (Ohio)  Newspapers  for 
six  years — to  assistant  classified  man¬ 
ager  for  Beaumont  (Tex.)  Enterprise  & 
Journal. 


Newspeople 


Einar  W.  Karustrand,  political  writer, 
former  city  editor  and  former  research 
editor  for  the  Dalath  Herald  and  News- 
Trihime — retired  after  42  years  with  the 
newspapers. 

*  ♦  * 

Frkd  Four/ — named  circulation  direc¬ 
tor  of  the  Didatli  Herald  and  News- 
Trihune.  He  replaces  Richard  R.  Fetsch, 
who  has  been  appointed  assistant  circu¬ 
lation  director  of  the  San  Jose 
Mercury-News.  Foutz  joined  the  news¬ 
papers  as  assistant  circulation  director  in 
1977.  Fetsch  had  been  with  the  papers 
since  1972  and  was  appointed  circulation 
director  in  February  1974. 

*  ^  4: 

Frank  R.  Levy,  previously  a  marketing 
specialist  for  Co-op  Advertising  Agency, 
Clearwater,  Fla. — joined  the  Indepen¬ 
dent  Florida  Allifiator,  which  serves  the 
University  of  Florida,  Gainesville,  as  ad 
director 

9)c  9|:  ^ 

Chari.es  J.  Hoye,  of  Adams  Mass., 
veteran  of  30  years  as  a  journalist— joined 
the  Sierra  County  (N.  Mex.)  Sentinel  as 
city  editor. 

H/i  tifi 

Donald  White — named  circulation 
manager  of  the  Bnjfalo  (N.Y.)  Courier- 
Express.  White  replaces  Robert 
Giambeli.uca — appointed  circulation 
service  manager. 

9|c  9f;  ^ 

Margaret  E.  McGovern — appointed 
to  the  new  position  of  administrative  as¬ 
sistant  to  the  president  at  The  San  Fran¬ 
cisco  Newspaper  Agency,  agent  for  the 
San  Francisco  Chronicle  and  San  Fran¬ 
cisco  Examiner.  Fred  J.  Dai.broi — 
appointed  assistant  to  vice  president. 

♦  ♦  * 

Steven  Ganis,  executive  editor,  Brook¬ 
lyn  (N.Y.)  Times — promoted  to  pub¬ 
lisher  and  executive  editor.  Alan 
Scheinberg,  formerly  with  New  York 
Post — named  associate  publisher. 


ENGINEER 

Miami  based  consulting  engineering  divi¬ 
sion  of  a  large  international  engineering 
firm  seeks  a  graduate  engineer  experi¬ 
enced  in  newspaper  and  printing  plant  de¬ 
sign. 

Duties  wili  include  discussions  with  ciients 
to  determine  project  scope  and  require¬ 
ments,  preparation  of  preliminary  en¬ 
gineering  reports,  supervision  of  detailed 
design  and  liaison  with  client  and  contrac¬ 
tors  during  construction  and  equipment  in¬ 
stallation. 

Applicant  should  be  willing  to  travel  and  be 
comfortable  and  at  ease  with  newspaper 
management  and  design  professionals. 
Please  send  resume,  references  and  sal¬ 
ary  requirements  in  confidence  to  H. 
Naughton,  Vice  President,  HJ.  Ross  As¬ 
sociates,  Inc.,  2660  Brickell  Avenue, 
Miami,  Florida  33129. 


There’s  BILLY  BOB — a  new  country  western  comic  strip  g 
There’s  CLASS  ACT — an  extraordinary  new  column  by  H 
James  Brady  H 

And  CAT,  by  B.  Kliban — a  new  way  to  illustrate  your  H 

paper’s  features  H 

H 

♦♦ 
♦♦ 

•• 

g 

And  there’s  PENNY  DOSKOW.  I 

She’s  there  to  tell  you  how  to  makeH 

♦♦ 

the  most  of  our  exciting  features.  H 

For  more  information,  call  Penny  h 

or  any  one  of  the  other  sales  U 

representatives  at... 
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in  the  news 


David  A.  Bei  u.ks.  publisher  of  the 
Gnuul  Island  (Neb.)  Independent,  and 
W.  Lee  Porter,  editor  and  general  man¬ 
ager  of  the  Shawnee  (Okla.)  News- 
Star — assume  new  responsibilities  with 
Stauffer  Communications.  Beliles  will  be 
corporate  liaison  for  the  nine  Stauffer  pa¬ 
pers  in  Colorado,  Nebraska,  South 
Dakota  and  Michigan.  Porter  will  do  the 
same  for  the  Stauffer  papers  in  Missouri, 
Kansas  and  Oklahoma. 


Janet  Novack,  formerly  with  the 
Bethlehem  (Pa.)  Ghthe  Times  and  Wilm¬ 
ington  (Del.)  News  Joarnal — joined  fi¬ 
nancial  desk  of  the  Philadelphia  Bulletin 
as  a  reporter. 


The  appointment  of  John  E.  Ziomek  as 
retail  advertising  manager  of  the  Cam¬ 
den  (N.J.)  Courier-Post  has  been  an¬ 
nounced  by  Sal  DeVivo,  publisher. 

Ziomek  formerly  was  major  accounts 
supervisor  for  the  newspaper.  Prior  to 
joining  the  Courier-Post  in  1972  he  was 
an  assistant  buyer  for  John 
Wanamaker,  Philadelphia.  He  replaces 
James  R.  Hendricks  who  retires  this 
month  after  33  years  with  the  Courier- 
Post.  Hendricks  has  been  retail  adver¬ 
tising  manager  since  1968. 


Lionel  Linder  has  been  named  to  the 
position  of  managing  editor  of  the  De¬ 
troit  News,  succeeding  Burdett  C.  Stod¬ 
dard  who  has  resigned  to  become 
executive  editor  of  the  Naples  (Fla.) 
Daily  News. 

Linder,  46,  joined  the  News  in  Au¬ 
gust,  1977  as  an  assistant  managing 
editor.  Prior  to  that,  he  had  been  a  wri¬ 
ter,  news  editor,  and  assistant  manag¬ 
ing  editor  of  the  National  Observer  in 
Silver  Spring,  Md.  He  also  has  held 
reporting  ana  editing  positions  with  the 
Albuquerque  Tribune,  Lloyd  Hollister 
Publications  of  Wilmette,  III.  and  the 
Chicago  Daily  News.  Stoddard,  who  will 
take  up  his  new  position  at  the  Naples 
Daily  News  in  mid-January,  joined  the 
Detroit  News  as  a  reporter  in  1956. 


Robert  B.  Gunnison — appointed  Sac¬ 
ramento  bureau  manager  of  United  Press 
International.  He  succeeds  Care  Ingram 
who  joined  the  Los  Anpeles  Times. 


Kenneth  Gai  breaith — promoted  to 
managing  editor  of  the  Weatherford 
(Tex.)  Democrat',  Craig  Hoiaman — 
returns  to  his  job  as  Democrat  sports 
editor. 


Richard  E.  Hartneit.  formerly  circu¬ 
lation  director,  St.  Aapastine  (Fla.) - 
ord  and  circulation  supervisor  and  dis¬ 
trict  sales  manager for7</tA:.swn77/c  (Fla.) 
.loarnal — joined  Cocoa  (Fla.)  Today  as 
circulation  director,  replacing  Phieip  K. 
Hanna,  who  left  to  join  the  New  York 
Times  Co. 

♦  *  * 

Edwin  Boi  wei  e,  previously  senior 
editor  of  Time  and  then  an  editor  of  New 
York  Times  and  New  York  Post — joined 
F.P.  Publications  Ltd.,  Toronto,  as 
editorial  director  of  Montreal  Star,  Ot¬ 
tawa  Journal,  Toronto  Globe  and  Mail, 
Winnipeg  Free  Press,  Albertan  in  Cal¬ 
gary,  Lethbridpe  Herald,  Vancouver 
Sun,  Victoria  Times  and  Victoria  Daily 
Ci}lonist. 


Hugh  Nawn  Jr. — appointed  adminis¬ 
trative  vicepresident  of  Bristol  (Conn.) 
Press. 


J.  Thomas  Rickeison,  vicepresident  of 
the  Gainesville  (Fla.)  Sun  and  circulation 
coordinator  for  the  New  York  Times  Af¬ 
filiated  Newspaper  Group,  which  owns 
13  newspapers  in  Florida  and  N. 
Carolina — appointed  vicepresident  of 
operations  for  Jefferson  Pilot  Publica¬ 
tions. 


Woodrow  Wilson  School  of 
Public  and  International  Affairs 
announces  the 
Alfred  P.  Sloan  Foundation 
Fellowships  in  Economics  Journalism 
for  the  academic  year  1979-80 


WiEEiAM  Dwight  and  Wii t.iam  Dwight 
Jr. — chosen  to  receive  Outstanding  Citi¬ 
zen  Award  of  the  Greater  Springfield 
(Mass.)  Jewish  War  Veterans.  Dwight 
Sr.  is  chairman  of  the  board  of  Newspa-  Russei  i  F.  Sprung  and  P.  Scon 
pers  of  New  England  Inc.  and  Dwight  Jr.  M<  Kibben — named  general  manager  and 
is  publisher  and  editor  of  the  Holyoke  director  of  advertising,  respectively,  at 
Transcript-telepram ,  a  division  of  Oshkosh  (Wise.)  Daily  Northwestern. 
Newspapers  of  New  England.  *  *  ♦ 

*  *  *  Ron  Thornburg,  Cocoa  (Fla.)  Today 

Ons  Chandeer,  publisher  and  chief  metro  editor — promoted  to  managing 
executive  of  the  Los  Anpeles  Times,  and  editor,  succeeding  Barney  Waters,  who 
a  world  class  shotputter  while  at  Stan-  left  to  open  a  restaurant  in  Rockledge. 
ford  U. — named  recipient  of  the  '79 
Theodore  Roosevelt  Award.  This,  the 
highest  honor  given  by  the  National  Col¬ 
legiate  Athletic  Association,  is  presented 
annually  to  a  prominent  American  for 
whom  athletics  in  college  and  continued 
physical  fitness  have  been  important  fac¬ 
tors  in  a  career  of  national  significance. 


Eight  fellowships  awarded 
annually  to  working  journ¬ 
alists  for  study  of  modern 
economic  analysis  and  its 
application  to  public  policy 
issues.  Full  tuition  and 
stipend  provided. 

For  further  information  and 
application  forms,  contact: 


Sloan  Fellowship  Program 
Woodrow  Wilson  School 
Princeton  University 
Princeton,  N.J.  08540 
Telephone;  6094524799 
Application  deadline: 
March  15,  1979 
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Michaee  Davis,  sports  editor  of  the  ■ 
Clearwater  (Fla.)  5m«— appointed  man-  I 
aging  editor.  MikeO’Keeee — appointed  I 
new  sports  editor.  P 
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Robert  L.  Bartley  named 
editor  of  Wall  St.  Journal 


Robert  L.  Bartley  has  been  appointed 
editor  of  the  Wall  Street  Journal,  effec¬ 
tive  January  I. 

This  was  announced  by  Warren  H. 
Phillips,  chairman  and  president  of  Dow 
Jones  &  Co.,  publisher  of  the  Journal. 
Bartley,  41,  has  been  editor  of  the  edito¬ 
rial  page  of  the  Journal  since  1972. 

“The  editor's  title  has  not  been  used 
since  Vermont  Royster  retired  from  that 
post  in  1971,”  Phillips  said.  “Bartley  has 
earned  it  by  his  distinguished  work  in 
further  developing  the  paper's  editorial 
and  op-ed  pages.  He  also  has  earned  it  by 
the  force  of  his  writing,  which  clearly 
puts  him  in  the  company  of  the  most 
distinguished  past  Journal  editors.” 

Bartley’s  responsibilities  will  continue 
to  be  focused  on  formulation  of  editorial 
policy  and  on  making  the  editorial  page 
and  op-ed  page  of  the  Journal  an  even 
more  valuable  forum  of  ideas  for  the  pa¬ 
per's  readers,  Phillips  said.  Editors  of 
the  Journal's  news  pages  will  operate 
separately,  as  before. 

Bartley  joined  the  Journal  in  1962  and 
worked  as  a  reporter  in  the  Chicago  and 
Philadelphia  news  bureaus.  In  1964,  he 
Joined  the  editorial  page  staff  in  New 
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Robert  L.  Bartley 


York.  During  1971,  he  wrote  editorials 
and  commentary  articles  from  the  Jour¬ 
nal's  news  bureau  in  Washington,  D.C., 
before  returning  to  New  York  and  as¬ 
suming  overall  direction  of  the  editorial 
page  in  1972. 

Bom  in  Marshall,  Minn.,  Bartley  holds 
a  B.S.  degree  in  journalism  from  Iowa 
State  University  and  an  M.S.  in  political 
science  from  the  University  of  Wiscon¬ 
sin. 

Parade  stays 
in  New  York 

Effective  December  18,  1978,  Parade 
will  be  moving  to  new  and  larger  offices 
at  750  Third  Avenue,  New  York,  New 
York  10017.  The  main  telephone  number 
will  be  212-573-7000. 
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Charges  against 
reporter  dropped 

Two  felony  counts  and  three  mis¬ 
demeanor  charges  against  a  Memphis 
(Tenn.)  Commercial  Appeal  reporter 
were  dropped  recently  after  the  reporter 
and  the  newspaper  agreed  not  to  press 
any  charges  against  the  city  of  Tupelo, 
Mississippi. 

Reporter  Joseph  Shapiro  had  been  ar¬ 
rested  at  a  June  10  Klu  Klux  Klan  rally  in 
Tupelo  (E&P,  June  24)  and  charged  with 
inciting  a  riot,  assaulting  a  police  officer 
and  three  other  offenses. 

Shapiro  contended  that  he  attempted 
to  prevent  a  woman  reporter  from  being 
struck  by  a  police  officer  and  had  taken  a 
picture  of  the  police  officer  who  also 
stmck  him  when  he  tried  to  intervene. 

Shapiro  said  he  was  covering  the  KKK 
rally  when  a  minister  interrupted  the 
Klan’s  Imperial  Wizard’s  talk.  He  said 
several  hooded  Klansmen  surrounded 
the  minister  and  began  to  rough  him  up 
and  this  prompted  65  Tupelo  policemen 
in  full  riot  gear  to  cock  their  rifles. 

Shapiro  said  he  saw  a  policeman  begin 
to  strike  a  woman  reporter  who  was  at¬ 
tempting  to  photograph  the  scuffle.  He 
said  he  attempted  to  tell  the  police  officer 
that  the  woman  was  a  reporter,  but  the 
policeman  struck  him  with  his  rifle  butt. 
When  Shapiro  photographed  the  officer, 
he  was  arrestecJ.  He  was  held  for  nearly 
two  hours  before  being  bailed  out  by  the 
publisher  of  a  Tupelo  weekly  newspaper. 

Shapiro  claimed  police  were  harassing 
him  because  of  his  investigation  into 
police  corruption  and  his  coverage  of 
black  demonstrations  in  Tupelo. 

“Throughout  the  entire  course  of  this 
unpleasant  episode,  the  Commercial  Ap¬ 
peal  has  subordinated  all  other  consider¬ 
ations  to  two:  vindicating  Joe  Shapiro 
and  continuing  to  report  fairly  and  fully 
the  news  of  Tupelo,”  said  Michael 
Grehl,  editor  of  the  paper.  “Those  objec¬ 
tives  have  been  accomplished  as  we  felt 
confident  that  they  would  be.” 

The  agreement  dropping  the  charges 
against  Shapiro  was  signed  by  Tupelo 
Mayor  Clyde  Whitaker;  police  officers 
A1  Kelly  and  Charles  Aron;  Thomas 
Gardner,  III,  City  prosecutor  and  assis¬ 
tant  district  attorney;  and  Shapiro. 

Tour  ads  placed 
by  Alitalia 

Alitalia  Airlines  will  promote  “the  six 
best  Italian  tours  of  all  time”  in  a  new 
consumer  and  travel  trade  campaign 
created  by  DKG  Advertising,  Inc. 

The  first  phase  of  the  advertising  effort 
will  appear  in  December  and  January  is¬ 
sues  of  Travel  &  Leisure,  Gourmet,  Sig¬ 
nature  and  Travel /Holiday.  The  ads  will 
run  in  the  New  York  Times,  Philadelphia 
Inquirer  and  Boston  Globe.  The  cam¬ 
paign  will  continue  throughout  1979. 
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Ex-owner  files 
suit  against 
Gannett  Co. 


California  Press  Assn, 
holds  100th  convention 


A  Federal  suit  seeking  restoration  of 
ownership  of  the  Santa  Fe  New  Mexican 
has  been  filed  in  Albuquerque  against 
Gannett  Co.  Inc.  by  Robert  M.  McKin¬ 
ney,  who  had  owned  controlling  interest 
in  the  paper. 

McKinney  charges  Gannett  with  in¬ 
ducing  him  to  sell  by  assuring  him  that  it 
was  their  practice  to  continue  prior  man¬ 
agement.  The  suit  states  McKinney  en¬ 
tered  into  an  employment  agreement 
with  Gannett  that  provided  McKinney 
would  be  chairman  of  the  board  of  direc¬ 
tors  and  chief  executive  officer  of  the 
New  Mexican  and  publisher  and  editor- 
in-chief  of  all  publications  of  the  New 
Mexican. 

Gannett  acquired  shares  in  the  news¬ 
paper  in  December,  1975.  The  reorgani¬ 
zation  plan  was  modified  in  February, 
1976  to  include  the  Taos  Publishing  Co. 
in  the  merger. 

Gannett  and  the  New  Mexican,  the 
suit  charges,  breached  this  agreement 
when  on  March  28,  I978,  Gannett 
“without  authority”  removed  Stephen 
E.  Watkins  as  president  of  the  New  Mex¬ 
ican,  a  position  he  had  been  elected  to  by 
the  board  of  directors.  It  states  Gannett 
also  terminated  Watkins  as  general  man¬ 
ager,  a  post  he  had  been  assigned  to  by 
McKinney. 

The  New  Mexican  permitted  Gannett 
to  place  in  charge  N.  Walter  Ryals,  the 
suit  says. 

Other  employees  were  hired,  fired  and 
transferred,  disregarding  the  plaintiffs 
directions  concerning  editorial  policy, 
the  suit  states. 

The  suit  claims  the  defendants  re¬ 
frained  from  communicating  with 
McKinney  and  withheld  information 
from  him.  McKinney,  who  lives  now  in 
Virginia,  asks  for  $I0  million  in  compen¬ 
satory  damages,  and  $10  million  in  puni¬ 
tive  damages  plus  return  of  the  newspa¬ 
per. 


Meeting  in  the  same  San  Francisco 
hotel  100  years  after  it  was  organized  to 
“elevate  the  tone”  and  “purify  the  ex¬ 
pression”  of  journalism,  the  California 
Press  Association  on  December  I  drew  a 
record  attendance. 

It  elected  the  late  Lowell  E.  Jessen  to 
the  California  Newspaper  Hall  of  Fame, 
which  he  helped  to  found  in  1957.  It 
chose  J.  Hart  Clinton,  editor  and  pub¬ 
lisher  of  the  San  Mateo  Times  as  Pub¬ 
lisher  of  the  Year,  noting  particularly  his 
work  in  founding  and  heading  though 
1977  the  California  Bench  Bar  Media 
Committee. 

The  association  chose  Carlyle  Reed  of 
the  Sacramento  Union  as  its  new  presi¬ 
dent. 

Robert  Atwood,  publisher  of  the  An- 
choratte  (Alaska)  Times  addressed  the 
opening  luncheon  meeting,  stressing  his 
state’s  need  for  an  inventory  of  public 
lands. 

An  afternoon  panel  scheduled  to  dis¬ 
cuss  newspaper  readership,  developed 
into  a  spirited  confrontation  on  the  ques¬ 
tion  of  newspaper  groups.  Clinton  urged 
legislation  to  enable  independents  to 
survive  the  toll  of  estate  taxes.  Hubert  L. 
Kaltenbach,  president  of  Copley  News¬ 
papers,  defended  the  groups. 

Howard  Hays,  co-publisher  of  the 
Riverside  Press-Enterprise,  warned  of 
recent  declines  in  newspaper  audiences 
and  of  the  challenges  that  presents  to 
editors  and  reporters.  Richard  Rico  of 
the  Vacaville  Reporter  gave  the  formula 
for  the  success  of  his  prize-winning  tri¬ 
weekly. 

David  V.  Mitchell,  co-publisher  of  the 
Point  Reyes  Li/>ht,  gave  association 
members  a  thorough  account  of  the 
media  relations  of  Synanon,  a  timely 
backgrounding  for  the  arrest  of  Syna- 
non’s  founder,  Charles  Dederick,  at 
Lake  Havasu,  Arizona,  within  24  hours 


on  a  warrant  from  Los  Angeles  charging 
assault  and  conspiracy. 

The  banquet  in  the  Garden  Court  of 
the  Palace  Hotel  featured  recollections 
of  early  association  history  by  Philip  N. 
McCombs,  its  secretary-treasurer. 
Robert  R.  Gros,  retired  vicepresident  of 
Pacific  Gas  &  Electric  Co.,  gave  vig¬ 
nettes  of  early  California  newspaper 
history. 

Jessen,  publisher  of  the  Turlock  Jour¬ 
nal,  was  past  president  of  the  National 
Editorial  Association,  of  the  California 
Newspaper  Publishers  Association,  and 
of  the  California  Press  Association.  Two 
plaques  were  awarded,  one  to  James 
Lyon,  Jessen’ s  successor  as  Journal  pub¬ 
lisher,  and  one  to  Jessen’s  daughter, 
Mrs.  Diane  Foster  Chittock. 

Croda  acquires 
Richardson  Ink  Co. 

Croda  International  Limited  has  com¬ 
pleted  purchase  of  the  Richardson  Ink 
Company,  formerly  a  wholly-owned 
subsidiary  of  the  Richardson  Company. 

Based  in  the  United  Kingdom,  Croda 
has  world-wide  interests  in  chemicals, 
paints,  printing  inks  and  food  products. 
It  has  been  established  in  the  United 
States  since  the  early  1950’s  with  chemi¬ 
cal  manufacturing  plants  in  New  Jersey 
and  Pennsylvania. 

The  purchase  of  Richardson  by  Croda 
creates  one  of  the  larger  manufacturing 
and  marketing  firms  in  the  ink  industry 
both  in  relation  to  United  States  and  in¬ 
ternational  producers. 

Inks  produced  by  Richardson  under 
the  RICH  inks  label  gradually  will  be  re¬ 
labeled  “Croda”  with  no  change  in  for¬ 
mula,  manufacturing  process,  or  dis¬ 
tribution  outlets,  according  to  W.  R. 
Evans,  former  Richardson  general  man¬ 
ager  and  new  executive  vicepresident. 


Government  pr  execs 
acquire  Md.  paper 

W.  B.  Grimes  &.  Company,  Washing¬ 
ton  based  media  brokers,  announced  the 
sale  of  the  weekly  La  Plata  (Md.) 
Time s-C rescent  to  Ernie  Lotito,  director 
of  the  Office  of  Communications  for  the 
Department  of  Commerce  and  former 
press  secretary  to  then  Senator  Walter 
Mondale,  and  to  his  wife.  Peg,  who  is 
administrative  and  press  assistant  to  the 
Senate  Committee  on  Veterans  Affairs. 

The  commercial  printing  business  with 
which  the  Times-Crescent  was  as¬ 
sociated  was  not  included  in  the  transac¬ 
tion  and  it  will  be  retained  and  expanded. 
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Target  Town  promotion 
sells  newspapers 


By  John  E.  Norlin 

A  Target  Town  Promotion  is  a  well 
planned,  highly  concentrated  solicitation 
program  in  a  selected  small  town  or  a 
well  defined  area  within  a  larger  town. 

Tools  needed  for  this  type  of  promo¬ 
tion  are:  sample  newspapers,  sample  let¬ 
ters.  skip  lists,  carriers,  outside  sol¬ 
icitors.  and  as  many  adult  district  mana¬ 
gers.  zone  managers  and  contractors  as 
possible.  Minimum  time  for  an  effective 
promotion  should  be  no  less  than  one 
and  a  half  days  or  two  days  if  possible. 

The  first  step  is  to  carefully  select  the 
town  or  area  ...  do  this  far  enough  in 
advance  so  that  a  new  and  accurate  skip 


(John  E.  (Ed)  Norlin  is  state  circulation 
manager  for  the  Oklahoman  and  Times, 
Oklahoma  City.) 
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list  can  be  prepared  listing  the  addresses 
of  all  non-subscribers  in  the  town  or  area 
to  be  worked.  Tow  copies  should  be 
made.  One  is  for  the  solictor  and  the 
other  for  the  carrier  who  will  deliver  the 
samples.  The  next  step  is  to  notify  the 
adults  of  the  date  for  the  promotion  .  .  . 
do  this  so  they  can  mark  their  calendar. 
You  should  have  one  adult  for  each  car¬ 
rier.  The  success  of  this  promotion  may 
hinge  on  this  fact;  therefore,  you  want  all 
of  the  adults  to  be  present. 

Next,  count  the  non-subscribers  and 
order  sample  newspapers  in  a  quantity 
sufficient  for  your  carriers  to  deliver  a 
sample  to  each  prospect  for  not  less  than 
three  days  and  preferably  four  days  be¬ 
fore  the  soliciting  begins.  Solicitation 
should  start  on  the  last  day  the  samples 
are  delivered.  On  the  first  day  of  deliv¬ 
ery,  a  sample  letter  should  be  wrapped 
around  the  outside  ot  the  newspaper  ex¬ 
plaining  to  the  prospect  that  it  is  a  free 
sample.  The  letter  should  be  on  bright 
colored  paper  to  arouse  curiosity  so  the 
prospect  will  pick  it  up  off  of  their  porch 
and  look  at  it.  Otherwise,  they  might  ig¬ 
nore  it  and  think  it  was  delivered  by  mis¬ 
take.  Samples  serve  two  functions:  one, 
it  gives  the  prospect  a  chance  to  look 
over  and  read  the  product;  two,  it  give 
them  the  opportunity  to  experience  the 

Detjen  “steps 

Stockholders  of  Metropolitan  Sunday 
Newspapers,  Inc.,  at  their  47th  annual 
meeting  in  New  York  this  week  were 
advised  that  Harry  Detjen,  president 
since  Feb.  1,  1976,  has  “stepped  down” 
effective  Dec.  7. 

Richard  J.V.  Johnson,  president  of  the 
Houston  Chronicle  and  chairman  of 
Metro  for  the  last  three  years,  told  the 
meeting  that  Detjen  “will  continue  as  an 
employe  for  a  while  on  special  assign¬ 
ment  preparing  the  way  for  his  succes¬ 
sor.  What  his  future  role  will  be  is  yet  to 
be  determined  as  the  status  of  his  health 
will  play  an  important  part  in  any  mutual 
decision.” 

A  search  committee  including 
Johnson,  Robert  M.  Hunt,  president  of 
the  Chicafto  Tribune,  Thomas  H.  Wood, 
president  of  the  Atlanta  Journal  and 
Constitution,  and  James  A.  Jerow,  vice- 
president  of  the  Cincinnati  Enquirer,  is 
seeking  a  successor. 

Until  that  is  annoimced,  Fred  McCoy, 
treasurer  of  Metro,  will  act  as  chief 
executive. 

At  the  meeting.  Hunt  was  elected 
chairman  for  three  years  to  succeed 
Johnson  and  also  president  to  succeed 


kind  of  service  they  can  expect.  Need¬ 
less  to  say,  the  samples  should  be  deliv¬ 
ered  very  carefully. 

Finally,  we  arrive  at  the  most  impor¬ 
tant  part  of  the  promotion.  At  the  kick¬ 
off  meeting  the  group  should  be  divided 
into  two-person  teams  .  .  .  one  adult  and 
one  carrier  per  team.  The  teams  should 
proceed  to  call  on  all  addresses  on  their 
lists  .  .  .  keeping  careful  records  as  to 
new  orders  written,  call  backs,  not 
homes,  and  do  not  care  to  subscribe. 
When  this  list  is  properly  kept,  it  is  very 
easy  to  go  back  over  the  list  a  second  or 
third  time  and  be  able  to  tell  who  you 
talked  to  and  who  you  did  not  talk  to.  By 
working  this  list  mornings,  afternoons 
and  evenings,  it  is  possible  to  talk  with 
every  non-subscriber  during  the  one  and 
a  half  to  two  day  promotion. 

When  this  promotion  is  completed, 
you  will  know  that  virtually  every  non¬ 
subscriber  has  been  called  on  in  the 
selected  area.  This  gives  you  the  most 
for  your  promotion  dollar.  This  promo¬ 
tion  should  be  built  around  the  adult 
power  available.  If  you  have  only  three 
adults,  then  sample  300  to  450  samples. 
If  you  overload  your  people,  they  will 
not  make  the  calls  and  you  will  not  get 
the  most  for  your  promotion  money. 

I  have  not  attempted  to  discuss  incen¬ 
tives  for  the  adults  and  carriers  working 
on  this  promotion.  There  are  many  .  .  . 
just  about  as  many  as  there  are  cir¬ 
culators.  Use  your  own  ideas.  Your  in¬ 
centive  ideas  coupled  with  the  Target 
Town  Promotion  will  build  business. 

down” 

Detjen  until  his  replacement  is  named. 
Wood  was  elected  vice  chairman,  a  posi¬ 
tion  created  by  a  change  in  the  by-laws  to 
provide  a  more  orderly  line  of  succes¬ 
sion. 

Detjen  joined  Metro  in  1957  and 
served  successively  as  advertising  direc¬ 
tor,  general  sales  manager,  and  execu¬ 
tive  vicepresident. 

Metro  stockholders  were  told  by 
McCoy  that  1978  will  be  the  biggest  rev¬ 
enue  year  in  the  organizations  history 
with  the  comics  division  billing  $6.2  mil¬ 
lion  and  Sunday  magazine  billing  $55.5 
million.  He  said  the  billings  would  have 
been  larger  by  a  couple  of  million  had  it 
not  been  for  newspaper  strikes.  The  di¬ 
vidend  to  stockholders  this  year  will  be 
around  $1  million.  Not  as  large  as  last 
year,  he  said,  but  above  the  average  of 
$750,000. 

He  was  optimistic  that  1979  will  be 
“another  good  year”  with  profits  close 
to  ’78. 

*  thi 

Cheryll  M.  Brooks — ^joined  the 
Newspaper  Fund  as  an  administrative 
assistant  and  as  a  writer  for  the  founda¬ 
tion’s  monthly  newsletter. 
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ABERDEEN,  S.D. 

Americon  News-e  .  782,135  14,976  723A48  21,840 

tAmericon  News-5  .  508.108  16A56  506.224  1J12 
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AKRON,  OHIO 

Reocon  Joumol-e  .  2,702369  53368  2,645389  110304 

‘Beocon  Joumol-S  .  1308,805  180,004  1,583316  168,488 
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BALTIIMORE,  AAD. 

‘News  Americon-S  .  1,035317  426,028  848397  208,536 

News  Americon-e  .  1,373393  1  330,589  115,756 

5un-m  .  1311,411  1,931,250  30364 

Sun-e  .  2,278,256  45,784  2,220,285  82,656 

5un-5  .  2338335  195374  2,751357  86,913 

Grand  Totol  .  9,337,412  667,386  9,082,178  524325 


NOTE:  5un-m,e  ond  5  chonged  from  eight  to  nine  column  5ept  6,  1976. 
News  Americon-e  ond  5  chonged  from  on  eight  to  nine  column  Oct.  25, 
1976. 


BERGEN  COUNTY,  NJ. 


Record-e  .  2,914,127  441,705  2,435,350  553,561 

*R*coid-5  ...• .  2,435,034  350,396  1  366,313  339,380 

Grond  Totol  .  5349,161  792,101  4,301,663  892,941 

NOTE:  Record-e  ond  5  chonged  from  eight  to  nine  column  Jon.  1,  1977. 

BOCA  RATON,  FLA. 

News-e  .  707380  26397  662,917  8,589 

tNews-S  .  627,787  _ 536,289  _ 

Grond  Totol  .  1,335,367  26397  1,199,206  8389 

NOTE:  News-e  pubEshed  5  doys  o  wmeh  only. 

BOSTON,  MASS. 

Herald  Americon-m  ....  966,114  341,198  1,194,795  312,038 

Herald  Americon-S  .  692,932  428,639  771368  491398 

Globe-e  .  2,185369  170364  2,035356  159308 

Globe-m  .  2,617,513  170,120  2,517,070  179,168 

•Globe-S  .  2,959,174  366,712  2  305,190  425,924 

Grand  Totol  .  9,421302  1,476,933  9,124,079  1,568,036 


NOTE:  Globe-e  pubEshed  5  doys  o  weeE  only. 

NOTE:  Herald  Americon-m  ond  5  chonged  from  eight  to  nine  column  Oct. 
18,  1976.  Globe  eHecHve  Feb.  27,  1977. 


BOULDER,  COLO. 

Com*ra-e  .  1,934,005  86,292  1,717370 

Comero-S  .  8M381  20,352  617331 

Grand  Totol  .  2,800386  106344  2,334,901 

BRADENTON,  FLA. 

H*rald-e  .  1,091,029  1,001,155 

tHerold-S  .  723354  652378 

Grond  Total  .  1,814383  1,653,733 

BUFFALO,  N.Y. 

Courier  Express-m  .  1,058,788  35,270  845,027  22,992 

‘Courier  Express-S  .  1330,356  13,112  1  383,621  33,016 

News-e  .  2,925362  82,912  3,111,654  105396 

News-S  .  448,942  _ 

Grand  Total  .  6,063,748  131,294  5,440302  161,604 

NOTE:  News-S  first  pubEcotion  Nov.  13,  1977. 

CAMDEN,  NJ. 

Courier  Post-e  .  2,928,241  453,932  2,944,486  356356 

NOTE:  Courier  Post-e  chonged  from  eight  to  six  column  Dec.  1,  1975. 

CHARLOrn,  N.C. 

News-e  .  1,908,274  70332  1,927,097  55,168 

Obseiver-m  .  2,130,411  186,253  2,132,408  140,072 

‘Observer-S  .  1,145,490  258,375  1,097340  148,668 

Grand  Total  .  5,184,175  515,460  5,157,345  343,908 

NOTE:  Observer-m  ond  5  ond  News-e  chonged  from  eight  to  six  column 
June  2,  1975. 

CHICAGO,  ILL. 

Tribune-m  .  4,213,202  3,274366  3,936,276  2  342,962 

Tribune-S  .  3,274366  1,494,981  3,037342  1,359,138 

News-e  .  1,905389  696,677 

Sun  Times-m  .  3,061,573  668,944  2362,941  353,771 

‘Sun  Times-S  .  1,285,452  883374  1363381  976391 

Grand  Total  .  11,834,793  6,32236513,106329  6,229,139 


NOTE:  Tribune-m  ond  5  chonged  from  eight  to  nine  column  July  1,  1975. 

News-e  effective  Sept.  12,  1977. 

NOTE:  News  ceosed  pubEcotion  Mor.  4,  1978. 

CINClFdNATI,  OHIO 

Enquirer-m  .  3,421,486  3,442,908 

Enquirer-5  .  2,633,378  2,401,937 

Post-*  .  2,053,272  227,554  2320,175  168,427 

Grand  Totol  .  8,108,136  227354  8,165,020  168,427 

NOTE:  Post-e  eHective  June  2,  1975  ond  Enquirer-m  ond  S  effective  June 
3,  1975,  chonged  from  eight  to  nine  column. 
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CLEVELAND.  OHIO 

Ptoin  Deoler-m  .  3,545,952  480,959  3359,540  362388 

Ploin  Deoler-S  .  2,621,319  75,699  2,346,999  36,172 

Press-*  .  2,052,933  542,458  2,158,437  548,901 

Grand  Total  .  8320,204  1,099,116  8,064,976  947,961 

NOTE:  EHective  Sept.  1,  1975,  the  Ploin  Deoler-m  ond  5  chonged  from 


eight  to  nine  column.  Press-e  chonged  from  eight  to  nine  column. 


COLUMBUS,  GA. 

Enquirer  (5oe  Note)  ....  1,286,252  36,479  1,306,962  34,476 

‘Ledger  Enquirer-S  ....  732364  _ 736335  12,320 

Grand  Total  .  2,018316  36,479  2,043,497  46,796 

NOTE:  Enquirer-m  ond  Ledger-e  sold  in  combinotion,  Enoge  of  one  edition, 
Enquirer-m  is  shown. 

COLUMBUS,  OHIO 

Dispotch-e  .  2.846318  111,793  2,914,808  71,977 

Dispotch-S  .  2,261,851  116,048  2,269,228  79332 

Citizen  Joumol-m  .  1,297,036  _  1,445350  _ 

Grand  Totol  .  6,405,705  227341  6,629386  151309 


NOTE:  Dispotch-e  ond  5  ond  Citizen  Jouraol-m  chonged  from  eight  to  nine 
column  Jon.  13,  1976. 


DALLAS,  TEXAS 


News-m  .  4,301,697  251344  4,120,920  196332 

News-5  .  2,383386  455,193  1,944,011  137344 

Times  Herald-e  .  3,919315  254,570  3369.061  97,440 

‘Times  HeroM-S  .  2,421,951  139,192  2,035325  148,488 

Grand  Total  .  13,027,149  1,100,79911,769,617  580,304 


NOTE:  News-m  ond  5  ond  Times  HeroM-e  ond  5  chonged  from  eight  to  nine 
column  Dec.  29,  1975. 


DAYTON,  OHIO 


Joumol  Herald-m  .  2,156,318  59,712  2,180,348  160,488 

News-e  .  2,271,471  350,683  2,221,402  161,092 

‘News-S  .  1,326,393  15,840  1,345309  _ 

Grand  Total  .  5,754,182  426,235  5,747,259  321380 


NOTE:  Joumol  HeroM-m  ond  News-e  ond  5  chonged  from  eight  to  nine 
column  Oct.  6,  1975. 


DENVER,  COLO. 


Rocky  Mt.  News-m  . 

....  4,318,399 

3345,863 

*Rocky  Mt.  News-S 

....  1,521305 

1,195,202 

Post-e  . 

....  3,654,826 

111320  3,509305 

131338 

Posts  . 

....  2,797339 

2,240371 

Grand  Total  .... 

. . . .  12,292,069 

11132010,790341 

131,538 

NOTk:  Post-e  ond  S  chonged  from  eight  to  nine  column  Oct. 

6,  1975. 

DETROIT,  MICH. 

Not*  two  lietingp 

Free  Press-m  . 

....  2,352,755 

370339  2,499344 

511304 

•Free  Press-S  . 

. ...  1,189,348 

287308  1,033363 

420393 

News-e  . 

....  3,254,999 

674,435  3,285,560 

73U80 

News-S  . 

....  2.308.775 

523335  2.189338 

388348 

Grand  Totol  . . . . 

....  9,105377 

1 

n 

;5( 

2,052,125 

NOTE:  News-e  ond  S  chonged  trom  eight  to  nine  column  Dec. 

29,  1975. 

News  Figures  above  reflect  converted  eight  column  meosurements. 

Free  Press-m  . 

....  2352,755 

370,839  2,499344 

511304 

•Free  Press-S  . 

....  1,189348 

287308  1.033363 

420393 

News-e  . 

....  3300,991 

722,902  3359,882 

768,408 

News-5  . 

....  2,424,548 

535.906  2.310.485 

400339 

Grand.  Total  . . . . 

....  9,467,642 

1,917,155  9,404,074 

2,100344 

NOTE:  News-e  ond  5  chonged  from  eight  to  nine  column  Dec.  29,  1975. 
News  figures  obove  reflect  octuol  nine  column  meosurements. 


DULUTH,  MINN. 


HeraU-e  .  1,065322  27324  1,034,732 

News  Tribune-m  .  1,099323  27,712  1,082,836 

‘News  Tribune-S  .  1,046.149  87,052  W7310  44392 

Grond  Total  .  3310394  142,188  3,105378  44392 


NOTE:  HeroU-e  pubEshed  5  days  o  weeh  only. 

NOTE:  News  Tribune-m  end  5  ond  HeraU-e  chonged  from  eight  to  six 
column  Moy  5,  1975. 

ERIE,  RA. 

Times  (See  note)  .  1387384  9,984  1,414,271 

‘Times  News-S  .  1,0^333  33,200  1,019366 

Grond  Totol .  2,761,717  43.1M  2,433337 

NOTE:  Times-*  ond  Times  News-S  chonged  from  eight  to  nine  column  Sept. 
1,  1978. 


FORT  LAUDERDALE,  FLA. 


News-e  . 

3,989369 

501370 

3309344 

1B9343 

•News  &  Sun-Sentinel-S  . 

.  3,236,872 

224,076 

1,970323 

13832B 

News  &  Sun-Sentinel-Sot 

1,252,262 

1,230336 

Pompono  Beoch 

Sun  Sentinel-m . 

.  2334.408 

840.008 

Grand  Totol  . 

.  10,303,311 

1,565,954 

6,710303 

32B371 

NOTE:  News-e  pubEshed  5  doys  o  weeh  only. 

NOTE:  Nows-e,  5  ond  Sot  chonged  from  eight  to  six  cohimn  Moy  12, 1975. 
NOTE;  Pompono  Beech  Sun  Sontinel-m  not  moosured  by  Medio  Records  in 
19n. 

GARY,  IND. 

Post  Tribune  *  .  1366,012  374322  1,799,964  252,757 

tPost  Tribune-S  .  1,255,766  9,856  1,176382  12,400 

Grand  Total  .  3,111,778  384,678  2,976346  265,157 

NOTE:  Post  Tribune  is  o  nine  column  format  and  is  meosured  occordingly. 


GRAND  FORKS,  N.D. 

HeroM-e  .  1,084367  802313  23,976 

tHeioH-S  .  737,112  141356  662,222  59,928 

Grand  Total  .  1321.679  I41356  1,465,035  83,904 

HARTFORD,  CONN. 

Couronl-m  .  2,986,086  283384  2,784320  142335 

‘Couront-S  .  1.677,041  560,736  1,639339  458,124 

Grand  Total  .  4,663,127  844320  4,423,459  600359 

HONOLULU,  HAWAII 

Advertiser-m  .  2,904,226  2,719353 

Star  Bulletin-*  . .  3,026,682  2314360 

‘Star  BuHetin  & 

Advertiser-S  .  1,577,984  1,487,974 

Grond  Total  .  7,508392  7321.787 

NOTE:  Adv*rtiser-m,  Star  Bulletin-*  ond  Star  Bulletin  ond  Advortisar-S 
chonged  from  eight  to  nine  column  Moy  3,  1976. 

HOkiTON,  TEXAS 

Chronicle-e  .  5,687,714  544.944  5.217334  588,598 

Chroniclo-S  .  4,212347  361,932  3363,979  333348 

Post-m  .  4,468,354  432,963  4395,429  379,981 

‘Post-S  .  23W,046  285376  2381357  260,720 

Grand  Total  .  16,964,361  1325.51515358,799  1362347 


NOTE:  Chronicle-e  ond  5  ond  Post-m  ond  5  chonged  from  eight  to  nine 
column  July  1,  1975. 

(Continued  on  page  30) 


Ad  Revenue  Trends 
October  1978 

A  summEiry  of  newspaper  advertising  compiled  by  EDITOR  & 
PUBLISHER  from  Media  Records — 64  Cities  Report 


1978  1977  Dollar  Change 

(000)  (000)  (000) 


Classifications 

Retail 

October  . 

First  Ten  Months 

Omitted 

302^09 

2,828,271 

Omitted 

261,316 

2,459,752 

Omitted 

+  40,893 
+368,519 

% 

+15.6 

+15.0 

Department  Stores 
(Included  in  Retail) 

October  . 

First  Ten  Months 

73,027 

680,377 

66,311 

612,809 

+  6,716 
+  67,568 

+10.1 

+11.0 

General 

October  . 

First  Ten  Months 

72,855 

671,730 

68,291 

616,554 

+  4,564 
+  55,176 

+  6.7 
+  8.9 

Automotive 

October  . 

First  Ten  Months 

12,844 

127,390 

13,158 

122,550 

-  314 

+  4,840 

-  2.4 
+  3.9 

Financial 

October  . 

First  Ten  Months 

16,229 

161,872 

12,413 

118,949 

+  3,816 
+  42,923 

+30.7 

+36.1 

Classified 

October  . 

First  Ten  Months 

. . .  173,978 

1,600,895 

138,375 

1,292,571 

+  35,603 
+308,324 

+25.7 

+23.9 

Total  Advertising 

October  . 

First  Ten  Months 

. . .  578,115 

5,390,158 

493,553 

4,610,376 

+  84,562 
+779,782 

+17.1 

+16.9 

EDITOR  &  PUBLISHER  for  December  16,  1978 


29 


Linage — fCont'd  from  page  29) 


1978  1977 

FUU  RUN  PARI  RUN  FULL  RUN  PART  RUN 

LIXINGTON,  KY. 


HeroM  (S«  Note)  .  2.289.289  223.188  2.012.705  67.072 

•HeroU  Leoder-S  .  1.460.774  58.184  U04,515  102.088 

Grond  Total  .  3.730.063  281.372  3.317.220  169.160 


NOTE:  Herold-m  ond  Leoder-e  sold  in  combinotion;  Iifl09e  ol  one  edition 
Hefold-m  is  shown. 

NOTE:  Herold-ffl.  Leoder-e  ond  Herald  Leoder-5  changed  from  eight 
column  to  nine  column  5ept.  20.  1976. 

IITTIE  ROCK,  ARK. 

Arhonsos  GoieHe-m  ....  1.790.353  1.719.189 

‘Arhonsos  Goiette.5  ....  1.090.865  1.012.540 

Arhonsos  Democrat-e  .  . .  596.536  68.711  658.012 

tArhonsos  Democrol-5  . .  391.039  31.408  519.079  29.416 

Grond  Total  .  3.868.793  100.119  3.908.820  29.416 

LONG  BEACH,  CAIIF. 

Independent  (5ee  note)  .  2.298.863  612.581  2.351.706  471.511 

‘Independent  Press 

Telegrom-S  .  1.009.537  6.640  909.363  74.440 

Grand  Total  .  3.308.400  619.221  3.261.069  545.951 

NOTE:  Independent-m  ond  Press  Telegram-e  sold  in  combinotion;  linoge  of 
one  edition  Independent-m  is  shown. 

LONG  ISLAND,  N.Y. 

Newsdoy-e  .  3,304.944  815.924  2.522.880  658.973 

Newsdoy-5  .  2,440,726  563.368  1,471,658  327,436 

Grand  Total  .  5,745,670  1,379.292  3.994.538  986,409 

NOTE:  Newsdoy-e  ond  5  changed  from  hue  to  sii  column  5ept.  11,  1978. 

LOS  ANGELES,  CALIF. 

nmes-m  .  5.811,665  2356,918  5,342373  2,438327 

Times-5  .  4,072,721  1,791,968  3,361,513  1343,386 

Herald  Euminer-e  .  984.492  38392  803381 

Herald  E«ominer-5  .  375,257  _ 255,143  _ 

Grand  Total  .  11.244.135  4,687,778  9.762,810  3.782313 

IMACON,  GA. 

Telegraph  (5ee  note)  . . .  1,250.104  185370  1,320,109 

•Telegraph  t  Hews-5  . . .  809.130  33,021  767307 

Grand  Total  .  2.059,234  218391  2,087,716 

NOTE:  Telegraph-m  and  News-e  sold  in  combination;  linage  of  one  esfition 
telegraph-m  is  shown. 

MANCHESHR,  N.H. 

Union  Leoder-d  .  1,516,457  1,378.968 

•New  Hampshire  News-5  986358  875310 

Grand  Total  .  2,503,015  2,254,278 

MEAAPHIS,  TENN. 

Commerciol  Appeol-m  .  . .  2,332393  230333  2,468,800  73.744 

Commerciol  Appeol-5  .  . .  1,410.234  97,196  1,344,910  114,096 

Press-5cimitor-e  .  1,791380  121,406  1,710320  98,261 

Grond  Total  .  5.534307  448.935  5  324330  286,101 

NOTE:  Commercial  Appeol-m  ond  5  ond  Press  5cimilor-e  chonged  from 
eight  to  nine  column  July  1,  1975. 

MIAMI,  FLA. 

Herald-m  .  3,488,764  933,186  3,714,101  701,026 

Hemld-5  .  2,185,257  748,317  2,349383  434,131 

News-e  .  1347,671  _  13)0,304  _ 

Grand  Total  .  7,521.692  1,681,503  7,874,388  1,135,157 

NOTE:  Herald-m  ond  5  and  News-e  chonged  from  eight  to  sic  column  Mor. 
3,  1975. 

MILWAUKEE,  WISC. 

5entinel-m  .  1362.457  19,920  1,876,131 

Journol-e  .  3,117,405  1,164,167  3300379  656,611 

Joumol-S  .  2371,563  853.320  2.507377  488.012 

Grand  Total  .  7351.425  2,037,407  7,684,387  1,144,623 

MINNEAPOLIS,  MINN. 

Tribune-m  .  2,008,988  141,813  1348,727  51,432 

Iribune-5  .  2,576,345  579,486  2,353,003  474373 

Star-e  .  2,699,452  647,302  2,653,891  482,023 

Grand  Total  .  7,284,785  1,368,601  6,855321  1,008,128 

NOTE:  Tribune-m  and  5  and  5tar-e  chonged  from  eight  to  sii  column 
during  yeor  1975. 

NOTE:  Tribune-m  ond  5tar-e  hos  a  combined  sot.  edition;  the  linage  is 
shown  in  the  Star-e. 

NASHVILLE,  TENN. 


Bonner-e  .  2,372,462  137,304  2,191,604  135,012 

Tennesseon-m  .  2369,651  137,264  2,203349  135,084 

•Tennessenn-S  .  1,506,404  118368  1  322,485  122,560 

Grand  Total  .  6,248317  393,436  5,717,638  392356 

NOTE:  Tennesseon-m  and  5  and  Bonner-e  chonged  from  eight  to  nine 
column  Jon.  2,  1978. 

NEW  YORK,  N.Y. 

rrmes-m  .  3,222,474 

r.mes-S  .  3396312  1,461,763 

News-m  .  1.407,434  1,449,999 

News-S  .  1,115343  1304,488 

Post-e  .  1336,222  1,142,087 

Post-S  .  948.758  _ 

Grand  Total  .  2,784,980  10383350  4,716,250 


NOTE:  Times-m  and  5  changed  from  eight  to  nine  column  Sept.  7,  1976. 

News-m  and  5  changed  from  hue  to  sii  column  Sept.  6,  1976. 

NOTE:  Times  ond  News-m  ond  5  dtd  not  publish  from  Oct.  1  through  Oct. 

31. 1978;  Post-e  from  Oct.  1  through  Oct.  4,  due  to  strihe  conditions. 
NOTE;  Post-5  first  publication  Oct.  8,  1978. 

NEWARK  N3. 

Star  Ledger-m  .  3,480,227'  159379  2,959,482  109,554 

•Star  Ledger-S  .  3,398,294  217332  2  325,815  200,156 

Grand  Total  .  6378321  376,911  5,585,297  309,710 

NOTE;  Star  Ledger-m  and  5  chonged  from  eight  to  nine  column  Sept.  7, 
1976. 

OAKLAND,  CALIF. 

Tribune-e  .  2,135,982  202,742 

*Tribune-S  .  1.311,787  45,888 

Grond  Total  .  3,447,769  248.630 

NOTE:  Not  measured  by  Media  Records  in  1977. 

30  . 


1978  1977 

FUU  RUN  PART  RUN  FULL  RUN  PART  RUN 

ORANGE  COUNTY,  CALIF. 

Register  (See  note)  ...  5.2083)4  103322 

•Register-S  .  2,278351  _ 

Grond  Total  .  7,486,665  103,522 

NOTE:  Register-m  and  e  sold  in  combinotion;  linage  of  one  edition 
Register-e  is  shown. 

NOTE:  Not  measured  by  Medio  Records  in  1977. 

PASADENA,  CALIF. 

Star  News-d  .  1,164,423  169,425  1,194,668  161353 

•Star  News-S  .  568,932  8  330  462,031  64,819 

Grand  Total  .  1,733355  178,255  1,656,699  226,672 

PASSAIC,  N  J. 

HeraM  News-e  .  1,307,632  218,762  1,295,220  256,795 

tHeroM  News-S  .  632300  143337  500,301  100,272 

Grand  Total  .  1,940,232  362,299  1,795321  357,067 

NOTE;  Herald  News  changed  from  eight  to  nine  column  Oct.  6,  1976.  Sot. 
chonged  from  nine  column  to  tabloid  seven  column  Sept.  2,  1978. 

PATERSON,  NJ. 

News-d  .  1,249,378  135,216  1,264,799  110,656 

NOTE:  News-m  changed  from  eight  to  nine  cohimn  Sept.  19,  1977.  Sol. 
edition  chonged  to  six  column  format  Aug.  26,  1978. 

PEORIA,  ILL. 

Journal  Star-d  .  1,941.275  174340  1,880,264  46,400 

•Joumol  Star-S  .  1,190,221  63,704  1,176,349  99,488 

Grond  Total  .  3,131,496  237,944  3,056,613  145,888 

PHILADELPHIA,  PA. 

BuHetin-e  .  2,198,321  1,154,513  2,048,515  1,010,364 

•BuRetin-S  .  943,196  521,252  1,056,160  486,181 

Inquirer-m  .  2,282,317  208357  2,205,956  254,284 

Inguirer-S  .  2,560,769  611,662  2,362,016  609,348 

News-e  .  1,142,474  _  1,143,312  23,280 

Grand  Total  .  9,127,077  2,496,284  8,815,959  2,383,457 

NOTE:  EHective  May  19,  1975,  Bulletin-e  and  5  changed  from  eight  to  six 
column;  Inquirer-m  and  5  chonged  from  eight  to  six  column;  News-e 
chonged  from  six  to  five  column.  The  dota  in  this  report  covering  the 
News-e  reflects  the  converted  hnoge  to  six-column  formot. 

PITTSBURGH,  PA. 


Post  Gozette-m  .  1,169,464  242,729  1,114,996  268,797 

Press-e  .  2,352,307  369310  2.164395  355325 

•Press-S  .  2,456,452  _  2,422,031  _ 

Grand  Total  .  5,978,223  612,539  5,701,922  624,322 

NOTE:  Post  Gozette-m  and  Press-e  and  5  changed  from  eight  to  nine 
column  Sept.  1,  1975. 

PROVIDENCE,  R.l. 

Bulletin-e  .  1,964,734  484,273  1,930361  562,141 

Journol-m  .  1364,226  407,058  1,723,340  310303 

Journol-S  .  1,905,734  193,744  1,754,256  101,216 

Grand  Total  .  5,734,694  1,085,075  5,408,457  973,660 


NOTE;  Bulletin-e  and  Jaurnol-m  have  a  cambined  Sot.  ^ition;  the  linoge  is 
only  shown  in  the  Bulletin-e. 

NOTE;  Bulletin-e  ond  Journol-m  and  5  changed  from  eight  column  to  nine 
column  July  1,  1977. 

ROCHESTER  N.Y. 

Democrat  &  Chronicle-m  1337,383  '  1«,*708  1.808,346  295388 

Democrat  &  Chranicle-5  .  1300.815  110,458  1,488,339  114324 

Times  Union-e  .  1,844359  200304  1399,281  208,896 

Grand  Total  .  5,183,057  503,970  5,195,966  619,408 

NOTE:  Democrat  &  Chronicle-m  and  5  and  Times  Unian  changed  from  eight 
to  nine  column  Oct.  20,  1975. 

SACRAMENTO,  CALIF. 

Bee-e  .  3,052,605  645,128  2,739,475  540,684 

•Bee-S  .  1,449,186  282,096  1,283,019  294,720 

Union-m  .  2,438,999  224,136  1,968359  250,984 

tUnion-S  .  813,974  19,360  455,717  1,344 

Grand  Total  .  7,754,764  1,170,720  6,446,770  1,087,732 

NOTE:  Bee-e  ond  5  and  Union-m  and  5  changed  from  eight  to  nine  column 
Sept.  1,  1975. 

ST.  LOUIS,  MO. 

Globe  Democrat-m  .  1,607,276  236,001  1,564,787  255,591 

Globe  Democrot-we  ....  1,154399  35,136  984,933  38,592 

Post  Dispotch-e  .  2,317,590  56,080  2,054,346  70,967 

•Post  Dispotch-S  .  2,709,105  64,128  2,274369  9,120 

Grond  Total  .  7.788370  391348  6,878,635  374,270 

NOTE:  Globe  Democrot-m  pubhshed  5  days  a  week  only. 

NOTE:  Post  Dispotch-e  and  5  and  Globe  Democrat-m  ond  weekend  chonged 
from  eight  to  nine  column  Apr.  5,  1976. 

ST.  PAUL,  MINN. 


Pioneer  Press-m  .  1,367,507  1,249,024 

•Pioneer  Press-5  .  2,007,449  1  341,053 

Oispotch-e  .  2,261,920  353,322  2,224,560  305,112 

Grand  Total  .  5,636,876  353,322  5,314,637  305,112 


NOTE:  Pioneer  Press-m  and  5  ond  Dispotch-e  chonged  from  eight  to  six 
column  Moy  5,  1975. 

NOTE:  Pioneer  Press-m  ond  Dispotch-e  has  a  combined  sat.  edition.  The 
linoge  is  shown  in  the  Dispotch-e. 


ST.  PEHRSBURG,  FLA. 

Independent-e  .  2  447414  65,416  2,356,416  6,000 

Times-m  .  3,134,481  869,588  2344342  874,507 

Times-S  .  1,424,208  499 J03  1,411,784  447,292 

Grond  Total  .  7,204,103  1,434,707  4  334344  1  327,799 

SAN  ANTONIO,  TEXAS 

Express-m  .  2,481324  287,192  2,309,387  188,540 

tExpress-News-S  .  1,431,450  54,328  1,338,311  70,294 

Express-News-sot  .  528,500  575,272 

News-e  .  2,300,429  221,120  2,113,279  142,212 

Ught-e  .  2,450,974  70,014  2,424,003  58,341 

•Lght-5  .  1,789,414  1,589,743 

Light-sot  .  391374  _ 439,248  _ 

Grand  Total  .  11,774,249  432,454  10,791,243  479389 


NOTE;  Express-m,  News-e  and  Light-e  published  5  days  a  week  only. 
NOTE:  Express-m,  Express  News-5  and  sot.,  News-e  and  Light-e,  5  ond  sat. 
changed  from  eight  to  nine  column,  Express-m,  5  and  sat.  Jon.  19,  1977. 
News-e  Jan.  18,  1977  and  Light-e,  5  and  sat.  June  15,  1974. 

SAN  DIEGO,  CALIF. 


Union-m  .  33*1.322  100,194  3,095,440  172,038 

*Union-S  .  1,984,204  1,750,195 

Tribune-e  .  4,020,193  44,849  3,380,077  180,439 

Grand  Total  .  9,595,719  147,043  8,225,912  352,477 


1978  1977 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


SAN  PRANCISCOp  CALIF. 

Chroflicle-m  . .  . 

.  2,228,447 

800,224 

2,159,191 

438,940 

Exominer-c  .  .  . . 

.  2,213,999 

812,309 

2,138,544 

438,940 

Exominer  &  Chronicie-S  .  1,^97,826 

320,120 

1,531,344 

190,272 

Groiid  Total 

.  4,140,492 

1,932,455 

5329,121 

1,048,152 

SAN  JOSE,  CALIF. 

Merciify-m  . . .  . 

.  5,299384 

253,411 

5,085,703 

305,474 

Nows*e  . 

.  4,421322 

279344 

4,225340 

305,494 

*Mercury-News-S 

.  2,418,584 

2,253,424 

Grond  Totol 

.  12,539,790 

532,77711,544,449 

410,972 

NUIE:  Mercury-m 

ond  News-e  hos  o  combined  sot.  edition;  the  linoge  is 

only  shown  in 

the  Mercury-m. 

SCHENiCTADY,  N.Y. 

Gozette-m  . .  . . 

.  2,434,024 

NOTE:  Not  measured  by  Medio  Records 

in  1977. 

SHREVEPORT,  LA. 

Joumol-e  . 

.  1,443,120 

92374 

1,453,483 

Times-m  . 

.  2,341,704 

85,800 

2,404,573 

38,912 

*Times-S  . 

.  1,212,941 

1,047,444 

8,928 

Grond  Totol 

.  5,237,785 

178374 

5,125,922 

47,840 

NOIE:  limes-m  ond  b  ond  Joumol-e  chonged  from  eight  to  ni 

ne  column 

Jon.  2,  1977. 

SYRACUSE, 

N.Y, 

HeroM  Journol-e 

.  2,033,405 

7375 

1344342 

2,405 

'Herald  Jkmericon-b  ....  1,524,269 

15,999 

1,449,314 

153*5 

Post  Stondord-m 

.  1,189349 

49,380 

1,220,031 

9303 

Grand  Totol 

.  4,747,323 

92,954 

4334,207 

27,403 

NOTE:  Post  5tandord-m,  Herald  Journol-e  and  Herald  American-5  changed 
from  eight  to  nine  column  Sept.  1,  1974. 


TALLAHASSEE,  FLA. 

Democrat-m  .  1,454373  1,405,301 

•Democrats  .  738,935  830,408 

Grond  Total  .  2,195,308  2,435,909 

NOTE:  Democrote-e  and  5  chonged  from  eight  to  six  column  Aug.  1,  1974. 

TAMPA,  FLA. 

Tribune-m  .  2,944301  928,448  2,987,195  437,787 

•Tribune-S  .  1,444,495  104300  1,494,147  70,752 

Times-e  .  1,994339  1,842,575  _ 

Grand  Total  .  4,428,035  1,033,248  4,545,937  708,539 

NOTE:  Tribune-m  ond  5  and  Times-e  changed  from  eight  to  nine  column 
Oct.  27,  1975. 

WASHINGTON,  D.C. 

Post-m  .  4,914,090  572,747  4,991,859  445,077 

•Post  s  .  2,874,233  4383*9  2342,442  829,747 

Star-e  .  1,9*7314  479,454  2,218,382  552,444 

Stor-S  .  834,134  337,448  952348  308,099 

Grand  Total  .  10,422,273  2,028,49010307,571  2,135,349 

NOTE:  Post-m  and  5  ond  Star-e  and  5  changed  from  eight  to  nine  column 
Aug.  2,  1974. 

WHITE  PLAINS,  N.Y. 


Reporter  Dispotch-e 

. .  1,713327 

362,930 

1,381342 

217399 

fReporter  Dispotch-S 

..  1,279,205 

75,480 

544,901 

27,408 

Grond  Totol  . 

..  2,993,032 

438,410 

1,924,443 

245,307 

WEST  PALM  BEACH,  FLA 

Post-m  . 

. .  2,522321 

72331 

2,558357 

97313 

Times-e  . 

. .  2,245,230 

73,041 

2,213,984 

97,308 

*Post  Tinips-S  . 

. .  1,445,447 

135328  1,449,505 

Grond  Totol  . 

. .  4,433,498 

281,400 

4,222,044 

194,421 

NOTE:  Post-m  ond  Times-e  have  o  combined  sot.  edition;  the  linage  is  only 
shown  in  the  Post-m. 


NOTE:  Post-m,  Times-e  ond  Post  Times-5  chonged  from  eight  to  six  column 


Oct.  1,  1975. 

WICHITA,  KANS. 

Eogle-m  .  2,231,980  434,484  2,447314  277,545 

Beocon-e  .  1,135,793  17,134  1,083370  113,488 

•Eagle  Beacon-S  .  982,140  196,472  951,159  154,188 

Grond  Total  .  4,349,913  450,294  4,481,745  547,221 


NOTE;  Eogle-m  and  Beacon-e  has  o  combined  sot.  edition;  the  linage  is 
only  shown  in  the  Eagle-m. 

NOTE:  Eogle-m,  Beocon-e  ond  Eagle  Beacon-S  changed  from  eight  to  six 
column  Sept.  1,  1975. 
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ALBANY,  N.Y. 

Times-Union-m  .  1,745,257  1,773,978 

Knickerbocker  News-e  . .  1315,327  1,289,834 

Times-Union-S  .  874,007  884375 

Grand  Total  .  3,954,591  3,948387 

NOTE:  Heorst  Newspaper  period  runs  Oct.  2-Oct.  29,  1978. 

ALTOONA,  PA. 

Mirror-e  .  2,038,372  1,944,858 

ANAHEIM,  CALIF. 

8ulletin-e  .  1,420,748  1,347,380 

BANGOR,  ME. 

News-m  .  1,845,385  1,503,955 

BIRMINGHAM,  ALA. 

News-e  .  2,494,170  2,493,480 

News-S  .  1,451,888  1,431,458 

Post  Herald-m  .  1,544,122  1,575,910 

Grond  Total  .  5,710,180  5,701,248 

BURLINGTON,  VT. 

Free-Press-mS  .  2379,484  2350,278 

CASPER,  WYO. 

Star-Tribune-mS  .  1,990,714  1,554398 

NOTE:  Includes  inserts:  177,128  lines  in  1978;  140,148  lines  in  1977.  Family 
Weekly  not  included:  90,409  lines  in  1978;  88,512  lines  in  1977. 

COLUMBUS,  NEB. 

Telegram-e  .  878,494  815,318 

DAVENPORT,  IOWA 

Quod  Gty  Times-e/m  .  . .  3,195,942  2,972,382 

Quod  Oty  Times-S  .  1,101328  894,294 

Grand  Total  .  4,297,790  3,848,474 


EDITOR  &  PUBLISHER  for  December  16,  1978 


1978  1977 

FULL  RUN  PART  RUN  FUU  RUN  PART  RUN 


1978  1977 

FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 


DfS  MOINfS,  IOWA 

Registet-m  .  1,001,452  241,064  852,681 

Tribime-e  .  U83,157  1,276,906 

Register-S  .  1,164,689  107,453  1,045,783 

Grand  Totol  .  3,549,298  368,517  3,175J70 


223,938  Telegroph-e 

112,809 
336,747 


NOTE:  Figures  shown  above  ore  on  8  column  bosis. 


1,137,422 


EDMONTON.  ALTA. 

Virginion  Pilot>m 

Journol-e  . 

.  5,269,399 

5,369,555 

Ledger  Stor>e  .  . .  . 

FORT  WAYNE, 

IND. 

Virginion  Pilot  and 

Journol-Gazetfe*m 

.  2,178,400 

11,942  1680,070 

Ledger  Stor-S  .  . 

News-SentineUe 

.  2,847,222 

16,254  2,292,962 

Grond  Totol  .  .  . 

Jourmil-Gozette-S  . 

.  1,106,574 

1,017,044 

Grand  lotol  . ,  . 

.  6,132,196 

28,196  4,990,076 

Nugget-e  . 

NOTE:  1978  figures  reported  on  bosis  of  5-44  quorler.  1977  figures 

on  0 

monthly  basis. 

Telegroph-e-sot  m 

FORT  WORTH, 

.  TEX. 

NOTE:  Includes  Fomi 

NASHUA,  N.H. 
1,739,773 
NEWPORT  NEWS,  VA. 

Press-m  .  2,202,634 

Tlmes-Herold-e  .  2,076,326 

Press-5  .  1,690,948 

Grand  Total  .  5,969,908 

NORFOLK,  VA. 
2,993,975 


5tor-Telegram-m 

Stor-Telegrom-e 

5tor-Telegrom-5 


2,862,202 

2,947,210 

1,912j90 


Grand  Totol  .  7,722,302 

GREENVIllE,  S.C. 


2,702,042 

2,698,444 

1,739,136 

7,139,622 


2,887,500 

1,698,606 

4,586,106 


News-m5  .  .  3,231,718 

Piedmont-e  .  1,910,524 

Grand  Total  .  5,142,242 

INMANAPOIIS,  IND. 

5lor-m  .  2,913,029  2,770,784 

News-e  .  2,382,113  2,278,141 

5lor-5  .  1,966,988  1,948,908 

Grand  Totol  .  7,262,130  6,997,833 

KANSAS  CITY,  MO. 

Times-m  .  3,157,443  2,986,528 

Store  .  1,392,144  82,720  1,444,678  76331 

Stor-S  .  2,296,306  2,015,483  _ 

Grand  Totol  .  6,846,113  82,720  6,446,689  76331 

NOTE:  ROP  display  linoge  is  published  on  o  6  column  bosis  but  is  converted 
to  8  column  basis  obove.  Clossilied  is  published  ond  reported  on  o  9 
column  bosis. 

NOTE:  The  Star  and  Times  changed  fram  8  to  6  column  formot  June  8, 
1975.  The  Stor-sot  e  wos  dropped  Jon.  7,  1978. 

KITCHENER-WATERIOO,  ONT. 

Record-e  .  2,924,907  2,753,160 

LETHBRIDGE,  ALTA. 

Herold-e  .  1,485,916  1,583,967 

LINCOLN,  NEB. 

Journol-Stor-dS  .  2,542,960  2,399,866 

NOTE:  Includes  inserts-404,278  lines  in  1978,  306,180  lines  in  1977. 

LOUISVILLE,  KY. 

Courier-Journol-m  .  2,475,007  2,355,663 

Uuisville-Times-e  .  2,780,134  2,667,778 

Courier-Journol  &  Times-S  2,049346  1,984,596 

Grand  Total  .  7,304,987  7,008,037 

NOTE:  ROP  display  linage  published  on  a  6  column  basis  but  canverted  to  8 
column  bosis  obove.  Classified  published  and  reported  on  10  column 
basis. 

MADISON,  Wise. 

Capital-r>mes-e  .  2,391,431  2,356,385 

Stole  Journol-m  .  2,419336  2,461,014 

Slate  Jaurnal-S  .  1,364,321  1,214,937 

Grand  Tatnl  .  6,175,288  6,032,336 

NOTE:  6  column  pages  converted  to  8  column  basis;  classified  9  calumn. 
Includes  legals. 

MERIDEN,  CONN. 


Record-Journol-m  .  . . 

...  1,176612 

1,137,654 

Wor1d-m  . 

News-Stor-e  . 

World-S  . 

Grond  Totol  . 

MONROE.  LA. 

...  1,729,028 
...  1,593,578 
. . .  844650 

...  4,167,156 

1,598,520 

1,471,106 

781,004 

3,850,630 

Gozette-m  . 

MONTREAL,  QUE. 

...  3,755,114 

1,617,895 

3,138,442 

926,509 

680,606 

. . .  673,569 

LeDimanche  Motin-S  . 

...  740,994 

NOTE:  LeDimanche  Motin  includes  perspectives  and  inserts-220,598  lines 
in  1978;  171,133  lines  in  1977. 

NOTE:  5tar-e  did  net  publish  for  the  month  of  Oct.  1978. 


1,602.608 

2,384,312 
2,097,340 
1,606,404 
6,090,056 

3,061,982 

...  2360,334  2,959,666 

. . .  2,060,251  2,123,096 

....  7,914,560  8,144,744 

NORTH  BAY.  ONT. 

. . .  1,175,206  1,286,743 

NORTH  PLATTE,  NEB. 

....  934,037  922,891 

NOTE:  Includes  Family  Weel(ly-92,600  lines  in  1978;  84,184  lines  in  1977. 

OGDEN,  UTAH 

Standord-Exominer-e  .  .  1,859,138  1,604,288 

Stondard-Examiner-S  . , .  872,404  831,042 

Grand  Totol  .  2,731,542  2,435,330 

NOTE:  Sunday  includes  Family  Weelily-90.202  lines  in  1978;  88,508  lines  in 
1977. 

OKLAHOMA  CITY,  OKLA. 

Ohlahamnn-m  .  2,449.340  642387  2,206,332  548,664 

Times-e  .  2,266,698  525,459  2,001,389  492,541 

Ohlahaman-S  .  1,713,129  _  1,590,236  _ 

Grand  Total  . ^..  6,429,167  1,167,846  5,797,957  1,041,205 

OMAHA,  NEB. 

World  Herold-m-e-S  ....  4,152,484  3,960,040 

ORLANDO.  FLA. 

Sentinel  Stor-oid-S  .  4,323,760  790,216  4,098,584  650,020 

OTTAWA,  ONT. 

leOroil-e  .  2,171,596 

PHOENIX,  ARIZ. 

Republic-m  .  4,063,962 

Gozelle-e  .  3,976,672 

Republic-S  .  2,336,348 

Grand  Total  .  10,376,982 

PORTLAND,  MAINE 

Press-Herald-m  .  1,602,301 

Express-e  . 

Telegram-S  . . 


Grand  Total  .  7,855,932  7,272,902 

READING,  PA. 

Times-m/Eagle-e  .  1,685,745  1,500,825 

Eagle-S  .  1,015,155  892,461 

Grand  Total  .  2,700,900  2,393.286 

RICHMOND,  VA. 

Times-Oispalch-m  .  2,055,473  2,118,885 

News-leader-e  .  1,836,128  1,797,011 

Times-Dispatch-S  .  1,588,587  1,546,800 

Grand  Total  .  5,480,188  5,462,696 

NOTE:  Part  run  and  comics  not  included. 

RIVERSIDE,  CALIF. 

Enterprise-m  .  2,222,402  2,063,026 

Press-e  .  1,969,800  1,803,060 

Press-Enterprise-S  .  686,588  627,214 

Grand  Total  .  4,878,790  4,493,300 

NOTE:  Parade  linage  or  preprinted  inserts  not  included. 

SANTA  BARBARA,  CALIF. 

News-Press-eS  .  2,658,747  2,632,070 

NOTE:  Porode  linage  not  included. 

SCOTTS  BLUFF,  NEB. 

5tar-Herold-mS  .  1,006,586  857,584 

NOTE:  Includes  Family  Weel<ly-92.663  lines  in  1978;  83,755  lines  ii 

SEATTLE,  WASH. 

Past-lntelligencer-m  ....  1,812,168  1,639653 

Post-Intelligencer-5  ....  776670  697,799 

Grand  Fatal  .  2,589,038  2,337,452 

Times-eS  .  4,607,456  3,936,198 


1978  1977 

FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 


SOUTH  BAY  (TORRANCE),  CALIF. 


South  Boy  Breeie-e 

. . .  3,961,300 

SPOKANE,  WASH. 

3,665,032 

Spohesmon  Review-m 

...  1,655,589 

1,525,879 

Chronicle-e  . 

...  1,775,184 

1,576,751 

Spokesmon  Review-S 

...  1,094,802 

963,901 

Grond  Total  . 

...  4,525,575 

4,066631 

NOTE;  Sunday  and  Grand  Fatal  include  Parade  linage. 

TACOMA,  WASH. 

News  Tribune-e  and 


Tribune  &  Ledge r-S 

..  3,980,620 

TOLEDO,  OHIO 

3622,176 

Blode-e  . 

..  2,295,544 

2,302,152 

Blado-S  . 

..  1,758,520 

1612,063 

Grand  Total  . 

..  4,054,064 

TOPEKA,  KANS. 

4,114,215 

Doily  Copitol-m  . 

..  1,347,276 

1,227,597 

Stote  Journol-e  . 

959,294 

878,472 

Copitol-Journal-S  . .  . . 

671,006 

619692 

Grand  Total  . 

.  2,977,576 

2,725,961 

NOTE:  Figures  are  based  on  6  column  format. 

NOTE:  State  Jeumal-e  now  pubhshing  one  less  edition  per  weeh. 
TORONTO.  ONT. 


Stor-e  . 

...  4,891,036 

5,238,535 

Sun-mS  . 

...  2,461,977 

1,931,928 

TRENTON,  N.J. 

Times-d  . 

...  1,740,415 

1,716,930 

Times  Advertiser-S 

. ..  1,101690 

1,038,210 

Grond  Totol  . 

. ..  2,842,005 

2,755,140 

NOTE:  6  column  pages  canverted  ta  8  column  I 

TUCSON,  ARIZ. 


2,403,312 

4,073,244 

3,882,256 

2,057,958 

10,013,458 

1,532,810 


Stor-m  . 

.  3,400,418 

3,191,527 

Citizen-e 

.  3,399658 

3,087,350 

Stor-S  . 

.  1,318.226 

1.144.430 

Grand  Totol 

.  8,118,502 

7,423,307 

NOTE:  5unday  i 

includes  Porode  linoge. 

TULSA,  OKLA. 

Warld-m  . . . 

.  1,829,465 

1,873,084 

Tribune-e  . . . 

.  1,845,924 

1,844,224 

World-5  .... 

.  1,115,621 

1,030.064 

Grond  Totol 

.  4.791.010 

4,747,372 

NOTE:  Figures  bused  on  6  column  format  and  9  calumn  classified. 

WAUKEGAN,  ILL. 


. ..  1,560,739 

1,479,207 

News-Sun-e  . 

....  2,192,078 

2,136,092 

. ..  1,059.305 

1.045,850 

WILKES-BARRE,  PA. 

. . .  4,222,345 

4,057,867 

Times-Leoder-Nem 

PORTLAND,  ORE. 

Record-o/d  . 

.  454,344 

1,428,045 

. .  .  5,945,086 

5,545,148 

Independent-S  . . . . 

....  904.456 

735.665 

. .  .  1.910,846 

1.727,754 

Grand  Totol  . . . . 

.  1,358,790 

2,163,710 

NOTE:  Sunday  includes  Parade-89,190  lines  in  1978;  90,945  lines  in  1977. 
Supplement  Advertising  for  October  1978  not  included-Times-Leoder- 
News  Record  92,294  lines.  Measured  by  Advertising  Checlnng  Bureou, 
Inc.  Times-Leader-NewsiRecord  on  strike  Oct.  6-14,  1978. 

WILMINGTON,  DEL. 

News-Journol-m-e  .  2,475,248  2,452,208 

News  Journal-5  .  507,541  405,451 

Grand  Tatnl  .  2,982,789  2657,659 

WILMINGTON,  N.C. 

Star-m  .  1,100,456  1,142,288 

Star-News-S  .  341,726  394690 

Grand  Total  .  1,442,162  1,536,878 

WINDSOR,  ONT. 

Star-e  .  2,802,185  2,717,284 

WINNIPEG,  MAN. 

Tribune-e  .  3,302,797  3,037,592 

Free  Press-e  .  3,536,745  3,350,776 

WINSTON-SALEM,  N.C. 

Jaurnal-m  .  1,796,746  1,956,472 

Sentinel-e  .  1,422,946  1,580,474 

Journal  Sentinel-S  .  915,502  946,176 

Grand  Total  .  4,135,194  4,483,122 

NOTE-  Part  run  and  comics  not  included. 

WORCESTER,  MASS. 

Telegrom-m  .  1,178,079  1,139,623 

Gozette-e  .  1,166,984  1,169,441 

Telegrom-S  .  1,269,534  1,156,110 

Grand  Total  .  3,614,597  3,465,174 


FTC  may  place  curbs 
on  health  food  ads 

The  food  iiidustry,  which  spent  $1.3 
billion  on  advertising  in  1977  alone, 
would  have  to  stop  claiming  any  of  its 
products  are  “health  food”  if  the  Federal 
Trade  Commission  finally  adopts  a 
newly  released  staff  proposal. 

In  a  269-page  report,  the  FTC  staff 
recommended  a  ban  on  the  term  “health 
food”,  claiming  there’s  no  such  thing. 
The  staff  proposed  that  advertisers  mak¬ 
ing  certain  nutrition  and  health-related 
claims  would  also  have  to  disclose  in¬ 
formation  needed  to  prevent  consumer 
deception. 

The  report,  prepared  by  the  FTC's 


Bureau  of  Consumer  Protection  staff, 
covers  the  first  phase  of  the  FTC’s  pro¬ 
posed  trade  regulation  rule  on  food  ad¬ 
vertising.  This  is  the  phase  examining 
natural  and  organic  food  claims;  energy 
and  calorie  claims;  fat,  fatty  acid  and 
cholesterol  claims — particularly  as  they 
relate  to  heart  and  artery  disease — and 
health  and  related  claims. 

The  recommended  rule  is  intended  to 
restrict  the  use  of  certain  claims  which 
the  staff  contends  are  unfair  or  decep¬ 
tive.  Advertising  which  fails  to  provide 
adequate  nutrition  information,  the  staff 
report  alleged,  has  resulted  in  “wide¬ 
spread  consumer  confusion  about  such 
terms  as  energy,  diet,  natural,  organic 
and  health.” 

The  FTC  staff  believes  that  because 


the  term  “health  food”  falsely  attributes 
special  or  superior  health-giving  proper¬ 
ties  to  certain  foods  and  because  the 
term  cannot  be  defined  or  qualified  in 
any  meaningful  way,  the  FTC  rule  it  rec¬ 
ommends  would  prohibit  its  use  in  food 
advertising. 

The  staff  is  recommending  the  estab¬ 
lishment  of  uniform  standards  to  prevent 
the  “misuse  and  abuse  of  natural  and 
organic  food  claims”. 

The  recommended  rule  to  curb  the 
health  claims  of  food  advertisers  was 
first  proposed  in  November,  1974,  and 
still  has  a  long  way  to  go  before  food 
advertisers  will  have  to  spell  out  exactly 
what  they  mean  when  they  use  such 
words  in  food  ads  as  “health”  or  “or¬ 
ganic”  or  “natural”. 
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Rodgers  named  president  of  Harte-Hanks’ 


Consumer  Distribution 

Harte-Hanks  Communications,  Inc. 
has  created  a  new  operational  entity 
which  will  be  called  the  Consumer  Dis¬ 
tribution  Marketing  Group. 

The  announcement  was  made  by 
Robert  G.  Marbut,  president  and  chief 
executive  officer  of  Harte-Hanks. 

Clifford  B.  (Ben)  Rodgers  was  named 
president  of  the  new  group,  which  will 
coordinate  the  activites  of  the  Pen- 
nysaver  Group,  Harte-Hanks  Distribu¬ 
tion,  Inc.,  CBA  California,  Inc.  and  the 
affiliation  with  Phillip  D.  Miller,  presi¬ 
dent  of  American  Field  Marketing. 

The  Pennysaver  Group  consists  of 
three  divisions  that  publish  1.4  million 
direct  mail  advertising  shoppers  every 
week  in  Los  Angeles,  Ventura,  San  Ber¬ 
nardino,  Riverside,  Orange  and  San 
Diego  counties  in  Southern  California. 

Eleanor  (Cal)  Tremblay  is  chairman  of 
the  Pennysaver  Group. 

“The  organizational  structure,  policies 
and  strategies  of  the  Pennysaver  Group 
will  not  change.  The  only  change  will  be 
the  reporting  relationship  which  will  be 
through  the  new  CDM  Group  president 
Ben  Rodgers,”  Marbut  stated. 

Harte-Hanks  Distribution  (formerly 
Inland  Carriers)  specializes  in 
magazine  and  other  selective  target 
distribution  activities  in  Los  Angeles, 
Orange  and  San  Diego  counties.  John  L. 
Sharp  is  president  of  the  division  which 
now  regularly  delivers  10  different  titles 
and  340,000  magazine  copies  each 
month.  The  distribution  company  also 
delivers  books  and  records  from  several 
national  subscriber  clubs,  plus  selected 
product  samples. 

CBA  California,  Inc.  operates  satura¬ 
tion  distribution  systems  in  Southern 
California  and  in  metropolitan  Las 
Vegas.  CBA  collectively  has  the  capabil¬ 
ity  to  reach  over  3.5  million  homes. 
Harte-Hanks  acquired  the  assets  of  CBA 
on  December  1. 

Robert  A.  Ling  has  been  named  presi¬ 
dent  of  CBA.  He  has  17  years  of  experi¬ 
ence  in  distribution  and  was  instrumental 
in  developing  the  California  operation. 

Rodgers  joined  Van/De  Publishing 
Company,  the  first  Harte-Hanks  Pen¬ 
nysaver  division,  in  1975  as  business 
manager.  Subsequently,  he  was  named 
general  manager  and  later  president.  In 
June  of  1978,  he  was  named  president  of 
the  newly  formed  Pennysaver  Group. 

In  addition,  the  recently  announced  af¬ 
filiation  between  Phillip  D.  Miller  and 
Harte-Hanks  will  be  coordinated  through 
the  CDM  Group,  according  to  Marbut. 
Miller  founded  American  Field  Market¬ 
ing,  which  currently  delivers  saturation 
shoppers,  samples  and  130,000  magazine 
copies  monthly  in  Western  Michigan. 
The  announced  purpose  of  the  Harte- 
Hanks-Miller  affiliation  is  to  enhance  the 


Martketing  Group 

further  development  of  the  consumer/ 
distribution/marketing  activity. 

Commenting  on  the  new  Consumer 
Distribution  Marketing  Group,  Marbut 
said,  “We  think  that  it  is  a  logical  evolu¬ 
tion  of  our  organizational  structure  to 
place  the  coordination  of  our  Pen¬ 
nysaver,  saturation  distribution  and 
target  distribution  functions  under  one 
full-time  operating  head.  Each  of  these 
lines  of  business  is  growing  dramatically. 

“We’re  fortunate  to  have  Ben  Rodgers 
who  will  assume  the  responsibilities  of 
this  new  job.  Under  Cal  Tremblay’s 
superb  guidance,  Ben  has  developed  into 
an  exceptional  strategist  and  a  talented 
multi-divisional  operating  executive.  We 
are  confident  that  the  CDM  activity  will 
prosper  with  Ben  at  the  helm.” 


Ginn  Keeney 


Harte-Hanks  Communications,  Inc. 
has  renamed  its  Southeast  newspaper 
group  and  reassigned  two  divisions  from 
the  Southwest  Group  to  the  Southeast 
Group  to  accommodate  the  assimilation 
of  two  recently  acquired  Arkansas  daily 
newspapers. 

The  announcement  was  made  by 
Robert  G.  Marbut,  president  and  chief 
executive  officer  of  Harte-Hanks,  and 
Larry  D.  Franklin,  senior  vicepresident 
and  president  of  newspaper  operations. 

Effective  December  1,  the  Southeast 
Group  will  be  renamed  the  Century 
Group. 

John  Ginn,  publisher  of  the  Anderson 
(S.C.)  Independent  and  Daily  Mail  and 
president  of  the  Southeast  Group  since 
1975,  will  remain  as  president  of  the  re¬ 
named  Century  Group.  Arthur  J. 
Keeney,  publisher  of  the  Corsicana 
(Tex.)  Sun,  has  been  president  of  the 
Southwest  Group  since  its  formation  in 
1973. 

The  recently  acquired  daily  newspa¬ 
pers  in  Stuttgart  and  Malvern,  Arkansas, 
will  become  part  of  the  Southwest 
Group.  The  Eagle,  a  seven-day  daily 
newspaper  published  in  Bryan-College 
Station,  Texas,  and  Nortex  Offset  Publi¬ 
cations,  Inc.,  a  commercial  printing  facil¬ 
ity  headquartered  in  Wichita  Falls, 
Texas,  currently  in  the  Southwest 
Group,  will  be  transferred  to  the  Century 
Group. 

Following  these  changes,  the  South¬ 
west  Group  will  include  11  daily  news¬ 


papers  and  13  non-daily  publications  in 
16  markets.  The  Century  Group  will  con¬ 
sist  of  three  daily  newspapers  and  nine 
non-daily  publications,  serving  five  mar¬ 
kets,  plus  a  fashion  publication,  a  com¬ 
mercial  printing  sales  office  and  a  com¬ 
mercial  printing  facility. 

The  Metro  Group  and  the  National 
Group  are  the  two  other  Harte-Hanks 
newspaper  groups.  Allan  P.  Johnson,  Ill, 
president  of  Corpus  Christi  (Tex.) 
Caller-Times,  is  president  of  the  Metro 
Group,  and  Charles  H.  Everill,  publisher 
of  the  Journal  News,  Hamilton,  Ohio,  is 
president  of  the  National  Group. 

Harte-Hanks  Communications,  Inc. 
owns  and  operates  28  daily  newspapers 
and  58  non-daily  publications  in  37  mar¬ 
kets. 


Past  Week’s  Range 
of  Stock  Prices 


NEWSPAPERS 

One 

Year 

12/13  12/6  Ago 


Affiliated  Publications  (AMEX)  .  19%  19%  15% 

Blue  Chip  Stamps  (OTC)  .  IS'/z  18'/2  16% 

Combined  Comm.  Corp  (NYSE)  . . .  30%  30  28% 

(a) Capital  Cities  Comm.  (NYSE)  . . .  AOVe  40%  58 

Cowles  Comm.  (NYSE)  .  18%  18  16% 

Dow  Jones  (NYSE)  .  32  32%  34% 

Gannett  (NYSE)  .  42%  43%  37% 

Gray  Comm.  (OTC)  .  23  24  11% 

(b) Harte-Hanks  (NYSE)  .  23%  22%  32% 

Jefferson  Pilot  (NYSE)  .  31 'A  30'/2  30% 

(c) Knight-Ridder  (NYSE)  .  24%  25'%  37% 

Lee  Enterprise  (NYSE)  .  23'%  23%  25'% 

Media  General  (AMEX)  .  19%  19'%  15 

Media  Investment  (OTC)  .  57'%  57'%  N.A. 

Multimedia  (OTC)  .  26'%  24%  25% 

New  York  Times  (AMEX)  .  28%  26  19'% 

Panax  (OTC)  .  8  8  N.A. 

(d) Post  Corp.  (Wise)  (OTC)  .  15'%  15'%  24'% 

Quebecor  (AMEX)  .  8'%  8'%  10 

Southam  Press  (CE)  .  26%  26'%  20'% 

Stauffer  Communications  .  23'%  23'%  N.A. 

Thomson  Newspapers  (CE)  .  15'%  15  12% 

Time  Inc  (NYSE)  .  42  41%  34'% 

Times  Mirror  (NYSE)  .  29%  28%  24% 

Toronto  Sun  (CE)  .  13%  13%  N.A. 

Torstar  (CE)  .  16'%  16%  12 

Washington  Post  (AMEX)  .  46  45  33'% 


(a)  Stock  split  2  for  1.  effective  7/3/78 

(b)  Stock  split  2  for  1,  effective  6/21/78 

(c)  Stock  split  2  for  1 ,  effective  8/30/78 

(d)  Stock  split  2  for  1,  effective  11/16/78 

SUPPLIERS: 


Abitibi  (CE)  .  18%  18'/«  9% 

Addressograph  Multi.  (NYSE)  .  23'%  25  14% 

Altair  (OTC)  .  4'%  4'%  2% 

Berkey  Photo  (NYSE)  .  5'%  5%  2% 

Boise  Cascade  (NYSE)  .  27  26'%  26 

Carrier  Corp.  (NYSE)  .  23%  24%  N.A. 

Compugraphic  (NYSE)  .  38%  38'%  43'% 

CompuScan  (OTC)  .  5%  6  6 

Crown  Zellerbach  (NYSE)  .  31  30'%  35'% 

Cutler-Hammer  (NYSE)  .  57  56%  32'% 

Digital  Equipment  (NYSE)  .  50%  51%  46'% 

Domtar  (AMEX)  .  19%  19%  13'% 

Dow  Chemical  (NYSE)  .  26  26'%  27'% 

ECRM  (OTC)  .  4'%  4'%  2'% 

Eastman  Kodak  (NYSE)  .  60%  61%  53 

Eltra  (NYSE)  .  28'%  26%  24% 

Georgia  Pacific  (NYSE)  .  25%  25'%  30'% 

Grace  W.R.  (NYSE)  .  27%  26%  27'% 

Great  Laxes  Paper  (CE)  .  39%  40  23 

Great  No.  Nekoosa  (NYSE)  .  31%  31'%  26'% 

Hunt  Chem.  (NYSE)  .  12%  13%  11 

International  Paper  (NYSE)  .  38%  39%  42'% 

Itek  Corp.  (NYSE)  .  19%  20  17'% 

Kimberly  Clark  (NYSE)  .  43  40'%  39% 

LogEtronics  (OTC)  .  12  12'%  7% 

Logicon  (AMEX)  .  11%  11'%  14% 

MacMillan,  Bloedel  (CE)  .  22'%  23  17 

Minnesota  Min.  and  Mfg.  (NYSE)  . .  61  61%  49 

Raytheon  (NYSE)  .  46%  48  N.A. 

Rockwell  Inti.  (NYSE)  .  35  35%  29'% 

St.  Regis  (NYSE)  .  29'%  30'%  N.A. 

Southwest  Forest  Ind.  (NYSE)  .  11%  11%  8% 

Sun  Chemical  (NYSE)  .  25%  25'%  22% 

Wood  Industries  (AMEX)  .  9%  9'%  4'% 

White  Consolidated  (NYSE)  .  17%  17%  22'% 


(e)  Stock  split  2  for  1 ,  effeefive  9/22/78 
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Syndicates 

Comic  strip  editor  retires 


Sylvan  Byck,  who  has  launched  and 
helped  guide  the  careers  of  many  of  the 
world’s  most  successful  cartoonists,  re¬ 
tires  December  29  as  comics  editor  of 
King  Features  Syndicate. 

Byck's  retirement  brings  to  a  close  a 
career  of  over  forty  years  with  King  Fea¬ 
tures.  He  joined  the  syndicate  as  assis¬ 
tant  editor  of  its  Sunday  Home  Magazine 
in  1937  and  became  comics  editor  in  B 
1945.  Today  he  is  regarded  by  many  as  W 
the  most  influential  and  knowledgeable  IL 
editor  of  comics  in  the  world.  He  will  O 
continue  as  a  consultant  to  King,  syndi-  i 
cate  president  Joseph  F.  D'Angelo  has 
announced. 

Byck  has  examined  and  evaluated  up 
to  1 ,500  comic  submissions  every  year.  ^ 
From  those  he  has  made  recom-  J 
mendations  to  King  for  syndication  of  ^ 
such  world-popular  comics  as  “Beetle 
Bailey,”  “Hagar  the  Horrible,”  "Hi  & 
Lois,”  “Steve  Canyon,”  “Buz 
Sawyer,”  “Tiger,”  “Hazel,”  “Moose,” 

“The  Heart  of  Juliet  Jones,”  “Winnie 
the  Pooh,”  “The  Lockhorns,”  “Inside 
Woody  Allen,”  “Trudy,”  “Rip  Kirby,” 
and  “Redeye.” 

Byck  has  also  provided  the  editorial 
guidance  that  has  increased  the  popular¬ 
ity  of  many  other  strips,  including 
“Blondie,”  “Snuffy  Smith  and  Barney 
Google”  and  “Flash  Gordon”  all  in  syn¬ 
dication  when  he  joined  King. 

Throughout  his  career,  Byck  has  oper¬ 
ated  on  the  theory  that  a  syndicate  has 
two  primary  obligations.  One  is  to  serve 
its  newspaper  clients;  the  other  is  to 
serve  its  artists  and  writers.  Byck  is 
self-effacing  and  removes  himself  from 
any  discussion  of  his  work  and  his  influ¬ 
ences  on  cartoonists. 

“1  am  not  a  magician,”  he  says.  “I 
cannot — no  one  can — take  a  bad  strip 
and  turn  it  into  a  winner.  “What  I  can 
do,  when  1  find  a  good  strip,  is  make 
suggestions.”  Byck  has  advised  car¬ 
toonists  to  add  more  characters,  or  re¬ 
move  characters,  make  subtle  changes  in 
the  basic  theme,  or  modity  seemingly 
minor  details  that  can  turn  a  good  strip 
into  a  great  one. 

Typical  of  his  deft  hand  was  his  role  in 
the  development  of  King’s  newest  strip, 
“Winnie  the  Pooh”  based  on  the  A.  A. 
Milne’s  classic  stories  and  produced  by 
the  Walt  Disney  Studios. 

In  the  Milne  books  Byck  found  a 
minor  but  intriguing  character.  Sir  Brian, 
a  bumbling,  blustering  knight  who  he  felt 
had  excellent  comic  possibilities.  He 
asked  that  the  Disney  studios  develop 
him  as  a  new  character  for  the  strip.  The 
Disney  artists  made  Sir  Brian  visually 
funny  and  their  writers  found  a  well- 
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Sylvan  Byck 
spring  of  good  gags  in  him. 

Byck.  in  a  interview  which  appeared  in 
1977  in  Inkinff.s.  the  publication  of  the 
Museum  of  Cartoon  Art,  described  these 
essentials  of  a  good  strip: 

“I  once  felt  that  the  most  important 
ingredients  of  a  good  comic  strip  were 
the  warmth  and  charm  of  its  main 
characters.  I  still  think  that  they  help, 
but  I  now  am  convinced  that  the  key  to  a 
topflight  comic  is  a  cast  of  well  thought- 


out  characters  who  are  so  strong  that  the 
gags  flow  from  their  personalities.  The 
weakest  strips  are  those  that  depend  on 
‘jokes’  rather  than  gags  based  on  the 
kinds  of  people  the  central  characters 
are.  A  sure  sign  of  a  comic  strip  gag  that 
is  a  ‘joke’  is  one  in  which  the  punch  line 
could  be  delivered  just  as  effectively  by 
any  character  in  the  strip.” 

Byck  was  bom  in  Otisville,  New  York 
where  his  father  worked  as  a  bac¬ 
teriologist. 

After  high  school  and  art  studies  at 
Pratt  Institute  in  Brooklyn,  he  went  to 
work  as  a  reporter  on  the  New  York 
Commercial,  later  merged  with  the  Jour¬ 
nal  of  Commerce.  But  Byck  wanted  to 
be  an  editorial  cartoonist  and  he  moved 
into  that  field  before  he  left  the  Commer¬ 
cial  for  the  Brooklyn  Times- Union.  He 
began  at  there  as  a  cartoonist,  but  later 
became  assistant  managing  editor  and 
then  managing  editor. 

After  his  initial  stint  at  King  with  Sun¬ 
day  Home  Magazine,  he  became  editor 
of  Pictorial  Review,  a  Sunday  supple¬ 
ment  of  the  Hearst  Newspapers.  During 
World  War  II.  he  was  cable  editor  of  INS 
and  in  1945  was  named  comics  editor  of 
the  syndicate. 

He  was  married  in  1932  to  the  former 
Ruth  Danin.  They  have  one  son,  Lewis, 
who  is  a  supervising  art  editor  at  Doyle, 
Dane,  Bernbach  Advertising  Agency. 


POP  SCENE  SERVICE 

Tha  sur«-f  ira  way  to 
got  young  poopla 
into  your  rMwspo^r 

This  once-a-week  package,  edited  by 
Barbara  Lewis,  gives  your  young  readers 
exactly  what  they  want: 

Interviews  with  established  and 
up-and-coming  stars  ...  music-ori¬ 
ented  articles  ...  listings  of  the  Top 
10  albums  and  singles  ...  bios  on 
the  superstars  of  the  charts  ... 
an  informative  Q  &  A  column. 

And  unlike  many  music 
columns,  the  Pop  Scene 
Service  is  designed  to  be 
read  by  all  memters  of  the 
family. 

For  complete  information  and 
rates  please  call  Don  LaSpaluto 
at  (212  )  557-2330. 

Unikad  Faokura  Syndicate 

200  Park  Avenue  •  New  York,  N.Y.  10017 


Monitor  orders  electronic  editing  system 


The  Christian  Science  Monitor  has 
signed  contracts  for  a  new  $1.3  million 
electronic  editing  and  composition  sys¬ 
tem. 

The  Monitor's  editor  and  manager, 
John  Hughes,  announced  the  signing 
with  major  photocomposition  industry 
suppliers  for  a  computer-based  elec¬ 
tronic  editorial  system  and  for  photo¬ 
typesetting  and  advertising  composition 
systems. 

Atex  Incorporated,  of  Bedford.  Mass., 
will  supply  a  four-processor  (four  DEC 
PDPl  1  computers)  configuration  of  their 
Atex  9000  System.  Fifty  terminals  will  be 
installed  in  the  Monitor  newsroom  with 
this  configuration  which  will  use  Version 
3  Software  to  manage  copy  through  the 
editing,  correcting,  justification  and 
hyphenation,  and  typesetting  processes. 

Compugraphic  Corporation  will  sup¬ 
ply.  in  addition  to  Videosetter  Universal 
CRT  typesetters,  a  new  CRT-display- 
oriented  advertisement  makeup  system 
to  be  used  by  the  Monitor  production 
department  for  ads  composed  or  mod¬ 
ified  in-house. 

The  Monitor,  published  continuously 
since  1908,  thus  continues  a  series  of 
steps  designed  to  keep  pace  with  advanc¬ 
ing  publishing  technology.  Offset  print¬ 
ing  was  introduced  in  1970,  photo¬ 
typesetting  in  1972.  facsimilie  transmis¬ 
sion  of  pages  to  remote  printing  plants 
for  better  distribution  in  1973,  and  now 
electronic  editing  and  composition. 

The  Monitor  is  published  in  Boston 
and  printed  at  four  remote  printing 
plants — Beverly,  Mass.:  Somerset,  N.J.: 
Glendale,  California;  and  Chicago.  A 
weekly  international  edition  is  printed  in 
London. 

Newsprint  defects 
are  classified 

Classification  of  newsprint  defects  was 
given  wide  attention  at  the  recent 
ANPA/CPPA  -  Technical  Section  semi¬ 
nar  in  Chicago  on  Newsprint  Runnability 
and  Printability. 

To  facilitate  more  meaningful  statisti¬ 
cal  comparisons  of  roll  defects,  several 
speakers  at  the  meeting  discussed  in  de¬ 
tail  the  14  individual  defect  classifica¬ 
tions  that  have  been  agreed  upon  and 
endorsed  by  the  Joint  standing  Commit¬ 
tee  of  the  American  Newspaper  Pub¬ 
lishers  Association  and  the  Canadian 
Pulp  and  Paper  Association-Technical 
Section. 

A  20  page  document  with  photographs 
to  aid  in  the  classification  of  newsprint 
defects  was  issued  in  August  of  this  year 
and  at  the  same  time  the  2  organizations 
made  available  copies  of  a  pull-out 
poster  that  shows  graphically  these  14 
classficiations. 

Write  on  company  letterhead  for 
copies  to  either  .ANPA  or  CPPA. 
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San  Rafael  buys 
Lithomatic  press 

San  Rafael  (Calif.)  Independent- 
Journal,  an  evening  45,000  circulation 
paper,  has  purchased  6  double-width 
web  offset  Lithomatic  II  press  units  from 
Wood- Hoe.  The  press  configuration  in¬ 
cludes  3  color  cylinders,  a  color  couple, 
a  combination  2: 1/3:2  folder  and  6  fully 
automatic  Hoe  reels. 

Wishard  A.  Brown,  publisher,  said  the 
offset  press  will  be  housed  in  a  new  facil¬ 
ity  the  newspaper  will  construct  in 
nearby  Novato,  Calif. 

Brown  also  said  all  functions  of  the 
Lithomatic  II  will  be  controlled  from  a 
remote  “quiet  room”.  The  70,000  pph 
press  will  also  incorporate  special  noise 
abatement  devices,  he  said.  The  web 
offset  press  will  replace  a  Hoe  Colorma- 
tic  in  use  since  1964. 

The  press  is  to  be  installed  early  in 
1980. 

Corriere  Della  Serra 
buys  automated  press 

Corriere  Della  Serra,  Milan,  the 
largest  newspaper  in  Italy  and  part  of  the 
Rizzoli  Group,  has  bought  a  4  unit 
Rockwell-Goss  Metroliner  web  offset 
press  together  with  PCS/PAR  com¬ 
puterised  remote  control  system.  The 
pressmen  will  work  in  a  noiseless  room 
far  away  from  the  press. 

Corriere  Della  Serra  is  at  present 
printed  by  an  alliance  of  three  processes: 
stereo,  photopolymer,  letterpress  and 
DiLitho. 

The  installation  of  the  4-unit 
Rockwell-Goss  Metroliner.  the  first  in¬ 
stallation  in  Italy  so  sophisticated,  is  the 
first  step  in  an  eventual  conversion  to 
web  offset. 


A  contract  for  a  Wood-Hoe  Lithomatic 
II  web  offset  press  is  signed  on  a  19th 
century  Washington  hand  press  by 
Wishard  A.  Brown,  center,  publisher  of 
the  San  Rafael,  CA,  Independent  Jour¬ 
nal.  Flanking  Brown  are  John  Pas- 
carella,  vice  president/sales.  Wood  In¬ 
dustries,  Inc.,  on  the  left,  and  Walter 
Tolk,  area  sales  manager  for  Wood.  De¬ 
livery  of  the  70,000  pph  press  to  the 
northern  California  daily  is  scheduled 
early  in  1980. 


Satellite  circuit 
inaugurated  by  AP 

The  Associated  Press  has  begun  a 
two-way  satellite  news  transmission  cir¬ 
cuit  between  London  and  New  Dehli,  the 
first  of  the  international  news  agencies  to 
speed  up  its  communications  with  India. 

Keith  Fuller,  president  and  general 
manager  of  the  news  cooperative,  said 
this  new  circuit  is  part  of  the  news  agen¬ 
cy's  continuous  program  to  modernize 
communications  and  signifies  the  impor¬ 
tance  of  India  in  the  world  community. 

“It  allows  us  not  only  to  bring  news 
many  times  faster  to  the  Indian  newspa¬ 
pers  and  broadcast  stations  but  we  will 
also  be  able  to  report  to  the  world  news 
from  India  with  greater  speed  and  relia¬ 
bility  than  any  other  agency,”  Fuller 
said. 

The  24-hour  circuit  brings  world  news 
to  United  News  of  India,  which  distrib¬ 
utes  the  AP  report  to  more  than  350  In¬ 
dian  newspapers,  radio  and  television 
stations  and  private  subscribers. 

The  world  news  report  moves  from  the 
AP's  London  computer  to  Satellite,  then 
earthward  to  the  Indian  Government 
Overseas  Communications  Service 
ground  station  at  Dehra  Dun  in  the  foot¬ 
hills  of  the  Himalayas  150  miles  north  of 
New  Dehli.  The  signal  is  then  transmit¬ 
ted  via  microwave  to  UNI  headquarters 
in  the  capital  city. 
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state-wide  circulation  drive 
run  by  Minneapolis  Tribune 


“If  it’s  news  to  Austin,  it’s  in  the 
Herald.  If  it’s  news  to  Minnesota,  it’s  in 
the  Minneapolis  Tribune.” 

For  the  past  few  months  the  Tribune 
has  been  running  1,000-line  black  and 
white  ads  each  week  in  twenty  selected 
“hometown”  newspapers.  These  print 
ads,  combined  with  60-second  radio 
spots,  billboards,  delivery  truck  signs, 
newspaper  sales  rack  posters  and  special 
carrier  order  forms,  carry  the  message 
that  hometown  newspapers  are  great  for 
hometown  news,  but  if  readers  want 
state  news  they’ll  have  to  turn  to  the 
Minneapolis  Tribune. 

The  newspaper  ads  were  localized  for 
each  hometown  newspaper,  using  the 
name  of  the  paper  in  which  they  ran  both 
in  the  headline  and  in  the  accompanying 
promotional  photograph. 

The  photographs  showed  a  young 
couple  relaxing  in  the  livingroom  with 
two  newspapers.  The  first  newspaper  is  a 
local  paper,  and  the  other  one  is  the 
Minneapolis  Tribune.  The  body  copy  of 
the  ad  talks  about  state,  world,  business, 
sports  and  entertainment  news  and  spe- 


Waste  cut 

(continued  from  page  16) 


der,  night  production  superintendent, 
“We  preset  the  Metro  presses— 
compensators,  ink  and  water — prior  to 
start  of  run,  and  then  bring  up  the  ink  in 
the  system  by  running  with  folder  disen¬ 
gaged  for  about  30  seconds.  We  also  start 
slow  on  first  editions,  quickly  check  ink, 
water  and  register — then  come  up  on 
speed. 

“Another  procedure  is  to  pre-check 
color  negatives  and  plates  for  register  be¬ 
fore  they  arrive  at  the.  press.  We’ve  de¬ 
vised  a  register  mark  and  pin  system, 
which  shows  quickly  if  any  color  is  out. 
If  it’s  out  by  more  than  0.002”,  and  we 
can  easily  measure  this,  the  plate  is  im¬ 
mediately  madeover.  The  technique 
saves  a  lot  of  production  time,  especially 
if  high-speed  presses  are  kept  waiting.” 

The  Union-Tribune  “sort  of  backed 
into  offset,”  recalls  Moyer.  “We  origi¬ 
nally  planned  for  one  of  the  photo¬ 
polymer  plate  systems,  but  couldn’t  ob¬ 
tain  the  quality  desired.  I  have  no  re¬ 
grets.  These  presses  are  giving  us  the 
kind  of  reproduction  I  was  sure  we  could 
get.” 

Moyer  reserves  a  final  accolade  for  his 
staff  and  crews:  “1  don’t  believe  there’s 
another  newspaper  plant  which  has  bet¬ 
ter  people  in  the  pressroom  than  we  do. 
Both  supervisors  and  pressmen  have 
done  a  terrific  job  in  making  the  waste 
control  program  work.” 


cial  features  the  Tribune  offered  in  the 
Tribune. 

The  “If  it’s  news  to  Minnesota”  cam¬ 
paign  will  take  a  breather  during  the  busy 
December  holiday  season  and  will  start 
up  again  in  January.  This  continuing 
image  campaign  was  developed  by  the 
Minneapolis  Tribune  subscriber  promo¬ 
tion  department  in  cooperation  with  the 
BBD&O  advertising  agency. 

It  is  designed  to  enhance  the  image  of 
the  Tribune  as  a  statewide  information 
source,  with  relevance  to  readers  living 
outside  the  Minneapolis-St.  Paul  met¬ 
ropolitan  area. 

New  plant  to  house 
latest  equipment 

The  Calgary  Herald  announced  it  in¬ 
tends  to  spend  about  $40  million  to  build 
a  new  integrated  newspaper  plant  that 
will  employ  the  latest  printing  equipment 
and  improve  production. 

The  newspaper  says  the  plant  will  be 
located  in  the  northeast  sector  of  the  city 
about  five  kilometers  from  the 
downtown  core,  where  the  existing 
building  is  located. 

The  decision  to  move  was  chiefly  be¬ 
cause  of  the  ranid  growth  of  Calgary, 
particularly  in  the  downtown  area,  the 
newspaper  says. 

It  says  orders  have  been  placed  for 
three,  nine-unit  lines  of  Goss  Metroliner 
offset  presses,  allowing  high-quality  pro¬ 
duction  and  improved  color. 

Provisions  will  be  made  for  additional 
units. 

The  paper,  which  has  a  weekday  circu¬ 
lation  of  more  than  125,000,  says  the 
continuing  growth  of  circulation  and  the 
size  of  the  newspaper  were  other  factors 
in  the  decision  to  relocate. 

Construction  is  to  start  next  spring  and 
completion  is  expected  in  the  late  fall  of 
1981.  A  decision  has  not  been  made  on 
the  use  of  the  existing  plant,  but  it  is 
intended  that  a  downtown  service  office 
will  be  maintained  for  the  convenience  of 
customers. 

Provision  will  also  be  made  for  edito¬ 
rial.  advertising  and  circulation  staff  to 
work  in  the  downtown  office.  Most  of 
the  work  of  those  departments  would  be 
done  in  the  new  plant. 

The  downtown  service  office  is  to  be 
connected  to  the  new  plant  and  its  com¬ 
puter  by  special  lines. 

Visit  Cambodia 

Richard  Dudman  of  the  St.  Louis 
Post-Dispatch  and  Elizabeth  Becker  of 
the  Washington  Post  arrived  in  Phnom 
Penh  December  9  for  a  10  day  visit.  They 
are  the  first  American  reporters  to  visit 
Cambodia  since  the  Communist  takeover 
V/i  years  ago. 
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Craig  H.  Martin  has  been  named  pub¬ 
lisher  of  the  Russellville  (Ark.)  Daily 
Courier-Democrat  and  president  of  Ar¬ 
kansas  Newspapers,  Inc.,  publications 
owned  by  Harte-Hanks  Communica¬ 
tions,  Inc. 

Martin  succeeds  Marvin  Johnson,  who 
has  been  named  president  of  the 
Harte-Hanks  San  Diego,  California, 
newspaper  group. 

Martin  has  been  general  manager  of 
the  Journal  Publishing  Company  in 
Hamilton,  Ohio,  which  publishes  the 
Journal  News,  a  30,000  circulation 
daily  newspaper,  two  weeklies,  and  two 
shoppers.  Prior  to  that,  he  was  general 
manager  of  morning  and  afternoon 
newspapers  in  Anderson,  South 
Carolina.  The  Hamilton,  Ohio,  and  An¬ 
derson,  South  Carolina,  newspapers  are 
owned  by  Harte-Hanks. 

Minority  program 
is  expanded 

The  School  of  Journalism  at  the  Uni¬ 
versity  of  Missouri-Columbia  is  offering 
an  Urban  Journalism  Workshop  Program 
for  minority  high  school  students  in¬ 
terested  in  a  journalism  career,  from  July 
9-23,  1979. 

Sponsored  by  the  Newspaper  Fund, 
Inc.  the  program  is  one  of  14  such  work¬ 
shops  in  the  United  States.  The  1979 
summer  workshop  is  being  expanded  to 
include  students  from  across  the  nation. 

The  program,  which  began  at  the 
School  of  Journalism  in  1971,  gives 
minority  high  school  students  a  chance 
to  experience  an  intensive  training  pro¬ 
gram  designed  to  introduce  them  to  the 
career  of  print  journalism.  The  workshop 
aims  to  provide  minority  students  with  a 
realistic  picture  of  the  skills  required  for 
a  journalism  career  and  the  opportunities 
available  to  minority  persons  seeking 
media  careers.  Students  learn  the  princi¬ 
ples  of  journalism  from  basic  news¬ 
gathering  to  lay-out  techniques. 
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Broadcast  and  newspaper  chelsea  reintroduced 

^  ^  as  a  soft  drink 

editorialists  forge  link  Chelsea,  Anheuser-Busch's  “baby 

hppr''  \\.'hir*h  w/ua  nff  thp 


Agreement  was  reached  at  the  recent 
meeting  of  the  National  Conference  of 
Editorial  Writers  on  a  wide-ranging 
agenda  of  mutual  projects  that  will  link 
the  broadcast  and  newspaper  editorial 
writers  for  the  first  time. 

The  joint  executive  committee  of  the 
National  Broadcast  Editorial  Associa¬ 
tion  and  the  NCEW,  co-chaired  by 
Clarke  Thomas,  Pitlshnrf>h  Post-Gazette 
and  Phil  Balboni,  WCVB-tv,  Boston, 
met  with  1 1  people  at  the  32nd  annual 
NCEW  convention  in  October.  Six  of 
those  attending  were  from  NCEW  and 
five  represented  NBEA.  The  committee 
agreed  on  the  following  8-point  program: 

1.  The  conventions  of  NCEW  and 
NBEA  will  henceforth  be  open  to  any 
member  of  either  organization,  effective 
in  1979.  This  means  that  newspaper 
editorialists  will  be  welcome  at  our 
gathering  in  San  Antonio  June  19-23  at 
the  Hotel  Menger.  NBEA  members  can 
attend  the  NCEW  convention  in  Phoenix 
October  17-21  at  the  Point  Hotel. 

2.  The  possibility  of  a  joint  convention 
of  the  two  organizations  will  be  explored 
further.  The  first  opportunity  would  be  in 
1982  because  of  existing  commitments. 
Washington,  D.C.  would  be  the  likely 
site. 

3.  The  NBEA  newsletter.  The 
Editorialist .  will  be  sent  to  all  422  mem¬ 
bers  of  NCEW.  Our  members  will  in  turn 
receive  copies  of  NCEW’s  quarterly 
journal.  The  Masthead,  beginning  with 
the  next  issue  of  each  publication. 

4.  The  advisability  of  NBEA  and 
NCEW  issuing  joint  statements  on  major 
issues  affecting  the  press  and  the  First 
Amendment  was  discussed.  While  both 
they  and  we  have  been  cautious  in  the 
past  about  this  sort  of  thing,  NCEW  said 
there  was  increasing  flexibility  and  inter¬ 
est  in  this  type  activity.  As  a  result,  the 
NBEA  will  help  to  arrange  for  articles  in 
The  Masthead  on  fairness  and  equal 
time,  thereby  educating  NCEW  mem¬ 
bers  on  these  issues  before  any  type  res¬ 
olution  or  statement  is  considered. 

5.  At  the  executive  committee  meeting 
in  D.C.  February  28  and  March  1,  Clarke 
Thomas  and  I  will  coordinate  the  agenda. 
It  will  focus  on  fairness,  equal  time  and 
other  government  regulation  of  broad¬ 
casting.  In  addition,  the  committee  will 
discuss  plans  for  a  joint  regional  confer¬ 
ence  of  both  organizations  to  be  held  in 
late  1979  in  the  Midwest.  Unlike  the 
sharing  of  separate  convention  activities, 
this  conference  would  be  a  truly  joint 
enterprise  with  a  program  designed  for 
both  NCEW  and  NBEA  members  work¬ 
ing  in  unison. 

6.  The  subject  of  offering  ex  officio 


status  on  our  respective  Boards  of  Direc¬ 
tors  for  the  President  of  each  organiza¬ 
tion  was  deferred.  This  would  require  a 
change  in  the  NCEW  constitution. 

7.  It  was  agreed  to  plan  for  a  joint 
survey  of  editorialists'  salaries. 

8.  NBEA  pledged  its  support  for  a 
project  involving  NCEW  and  the  Na¬ 
tional  Association  of  Black  Journalists  to 
increase  minority  group  representation 
on  editorial  pages  and  in  broadcast  edito¬ 
rials. 


Chelsea,  Anheuser-Busch's  “baby 
beer",  which  was  pulled  off  the  market 
recently,  will  be  reintroduced  on  De¬ 
cember  18  as  a  soft  drink. 

Keith  Marshall  Jones,  a  company 
spokesman,  told  a  National  Press  Club 
gathering  in  Washington,  the  new  prod¬ 
uct  will  not  contain  any  alcohol.  He  said 
it  will  be  sold  in  clear  instead  of  green 
bottles,  and  with  a  new  label. 

Public  furor  greeted  the  test  market 
introduction  two  months  ago  because 
some  people  felt  the  drink  encouraged 
youngsters  to  drink  beer. 


Last  heir  to  paper  dies; 
dividends  go  to  charity 


The  Day  of  New  London,  Conn.,  a 
.39,000  afternoon  daily,  will  become  one 
of  the  biggest  contributors  to  charity  in 
its  south-eastern  Connecticut  circulation 
area  under  provisions  of  a  will  written  in 
1938  by  the  newspaper's  late  owner- 
publisher,  Theordore  Bodenwein. 

Bodenwein,  who  bought  the  Day  in 
1891  and  turned  it  around  from  a  finan¬ 
cially  shaky  political  organ  into  one  of 
the  region's  leading  dailies,  left  the 
newspaper  under  the  control  of  a  public 
trust.  He  died  in  1939. 

Bodenwein's  will  provided  that  his 
heirs — a  second  wife,  son  and 
daughter — would  received  90%  of  the 
Day’s  dividends  during  their  lifetimes. 
The  remaining  ]0%  would  go  to  charity. 

The  daughter  and  last  heir,  Elizabeth 
Bodenwein  Miles,  died  November  20  at 
the  age  of  82  and  under  the  terms  of  her 
father’s  will  all  the  newspaper’s 
dividends — currently  about  $150,000  a 
year — will  be  contributed  to  charitable 
causes. 

Bodenwein,  a  German  immigrant  who 
began  his  rise  in  newspapers  as  a  printer, 
believed  the  trust  arrangement  would  be 
the  newspaper's  best  protection  against 
future  sale,  a  common  fate  of  newspa¬ 
pers  of  his  time. 

He  stipulated  in  the  will  that  the  news¬ 
paper  could  not  be  sold  unless  profits 
dipped  below  $25,000  in  each  of  two  suc¬ 
cessive  years.  He  also  instructed  the 
trustees  to  provide  generous  benefits  to 
the  employees  of  the  Day  and  to  insure 
that  the  newspaper  was  "housed  in  a 
building  that  was  architecturally  a  credit 
to  the  community. 

The  Bodenwein  Public  Benevolent 
Foundation  has  in  the  37  years  it  has 
existed  channeled  about  $391,000  of  the 
Day's  profits  into  charity.  The  ten-fold 
increase  resulting  from  Mrs.  Miles’  death 


will  make  the  newspaper  the  region’s 
third  largest  private  contributor  to  char¬ 
ity,  trailing  another  local  charitable 
foundation  and  the  region’s  United  Way, 
The  funds  are  administered  and  dis¬ 
tributed  by  the  trust  department  of 
Hartford  National  Bank  &  Trust  Co.  The 
newspaper  remains  under  the  overall 
control  of  a  five-member  board  of  trus¬ 
tees. 

Co-Publishers  E.  Wesley  Hammond 
and  Deane  C.  Avery  are  the  employee 
trustees.  The  other  trustees  are  Atty. 
Francis  F.  McGuire  and  Dr.  Charles  E. 
Shain,  former  president  of  Connecticut 
College.  Mrs.  Miles  was  the  fifth  trustee. 
Her  successor  has  not  yet  been  named. 

Heirs  of  2  owners 
share  company  stock 

The  Evening  Call  Publishing  Com¬ 
pany,  owner  of  the  Woonsocket  fR.I.) 
Call  (32,000  circulation),  is  being  reor¬ 
ganized  so  that  two  families  of  the  origi¬ 
nal  owners  will  each  have  a  50%  interest. 

Because  the  plan  involves  the  licenses 
for  radio  stations  WWON-am  and 
WWON-fm  held  by  Woonsocket  Broad¬ 
casting  Company,  approval  has  been  re¬ 
quested  in  an  application  filed  with  the 
Federal  Communications  Commission. 

The  companies  are  owned  by  various 
trustees  of  Buell  W.  Hudson  (Esther  P. 
Hudson,  Carl  W.  Christiansen,  and 
Rhode  Island  Hospital  National  Bank) 
and  trustees  of  the  Living  Trust  of  An¬ 
drew  P.  Palmer  (Andrew  Palmer,  his 
sons  Drew  and  Merrett,  and  Carl  W. 
Christiansen),  50%'  each. 

Nancy  E.  Hudson  and  Susan  Hudson 
will  own  25%  each:  Drew  Palmer,  33 
1/3%;  and  Merrett  Palmer,  16  2/3%. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


AUTOMOTIVE 


YOUR  AUTO  AND  YOU:  Weekly  column 
of  answers  to  your  readers’  car  prob¬ 
lems,  plus  weekly  test  report  on  new 
cars,  vans.  Write  for  samples,  rates.  Au¬ 
tomotive  Features,  814  E.  Manor  Circle, 
Milwaukee,  Wise.  53217. 


CHESS  COLUMN  Nationally  acclaimed, 
fresh  news/games,  DC-based.  Bo* 
25436,  Editor  &  Publisher. 

_ CONSUMER _ 

TIP  OFF  the  Rip  Off.  Increases  sales, 
attracts  readers.  Cronin  Syndicate, 
8418  SW  103  Ave.,  Miami,  FL  33173, 


CONSUMER  AIDS— weekly  guide  to 
sources  and  services.  Fits  any  page. 
Camera-ready,  Samples:  News  Research 
Service,  Box  16147,  San  Diego,  CA 
92116. 


OLIO  OF  OTTO,  illustrated  fillers  with  an 
Oriental  flair.  Otto,  2164B  California 
Ave,  Wahiawa,  HI  96786 


PROUDLY  ANNOUNCING.. 

12  brand-new  Dickson  features! 
We’ve  lined  up  a  bevy  of  talented  artists 
and  columnists  to  balance  our  full  line  of 
puzzles:  panel  cartoons:  columns  on  As¬ 
trology,  Money,  Pets,  Politics,  Advice, 
Humor,  Comment  arid  Children^  Fea¬ 
tures.  What’s  yoiir  pleasure?  Info  60c 
postage.  Dickson,  1^700  Western  #69E, 
Gardena,  Calif.  90248. 

"HORIZONS"  a  unique  weekly  feature 
with  proven  reader  appeal.  Free  samples 
and  low  rates.  Available  exclusively  from 
Sojourn  News  Syndicate,  4612  Kling  Dr, 
Alexandria,  Va  22312. 


FACING  SOUTH— Appears  weekly  in 
over  100  Southern  newspapers.  Each 
week  a  different  professional  writer  in¬ 
terviews  a  friend  or  neighbor,  allowing 
them  to  tell  a  story  from  their  part  of  the 
South.  Free  samples  and  rates,  P.O.  Box 
230,  Chapel  Hill,  N.C.  27514. 


LIFESTYLES 


FOR  THE  DIVORCED:  Weekly,  daily, 
gutsy,  column.  National  Expert.  FREE 
samples.  Bennett.  8716  Pine,  Gary.  IN 


HIS  AND  HER  biorhythm  charts  will  be  a 
smash  hit  with  readers.  Copyrighted, 
fully  pre-calculated  and  easily  read. 
Sample.  First  30  days  free.  E.  Christ- 
field.  Box  181,  Cambridge,  MA  02139. 


"MORE  FOR  YOUR  MONEY’’— Weekly 
column  of  money-saving  news  guaran¬ 
teed  to  please  readers.  Proven  results. 
Camera-ready.  Free  samples.  Mike  Le- 
Fan,  1802  S.  13.  Temple,  TX  76501, 


SMALL  BUSINESS  COLUMN:  Popular 
and  practical  feature  for  your  local  busi¬ 
ness  community.  Provides  expert  advice 
tor  the  self-employed.  Featured  in 
Newsday,  Miami  Herald  and  other  fine 
newspapers.  Free  samples.  M.  Stevens, 
172  Mill  River  Rd.,  Chappaqua,  N.Y. 
10514. 


MOVIE  REVIEWS 

Mini  reviews  (Cartoon  illustrated)— 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Issued  weekly.  Camera- 
ready.  Cineman  Syndicate,  7  Charles 
Court.  Middletown,  NY  10940, _ 

MOVIES  78 

A  new  syndicated  column  of  film  re¬ 
views.  Bi-weekly  mailing  of  individual  re¬ 
views  including  stills  of  every  major  re¬ 
lease.  Rates  available  on  request.  For 
FREE  SAMPLESand  further  information 
contact:  Eleanor  Goldstein,  SIRS,  P.O. 
Box  2507,  Boca  Raton,  FL  33432. 


HUMOR  COLUMN,  social  and  poliical 
commentary.  Weekly  newspapers.  $5. 
Free  sample.  K.  Bradford,  70-16  Glen- 
ridge,  Augusta,  ME  04330. 


ATTENTION  ALL 
ADVERTISERS! 

HOLIDAY  DEADLINE  SCHEDULE: 

Due  to  the  Christmas  and  New  Year  Holidays,  there  will  be 
early  Classified  closing  dates  for  the  December  30  and 
January  6  issues. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


COMPETE  WITH  RADIO  to  reach  the  under  ! 
30  market.  Good  Times  offers  inexpensive  | 
camera-ready  tabloid  pages  of  record  and 
film  reviews,  music  and  film  personality  ! 
interviews.  For  free  samples  write  Good  I 
Times.  1619  East  Sunrise  Blvd,  Ft.  ! 
Lauderdale,  FL  33304.  I 


6-FIGURE  INVESTMENT  wanted  for  inter-  \ 
est  in  8-year-old  New  York  City  home  deliv-  i 
ered  weekly  paper.  1978  circulation  i 
70,000  weekly,  gross  sales  $775.000-.  i 
Newspaper  operates  profitably.  Has  great 
potential.  State  interest  in  first  letter  to 
Steve  Burzon,  Publisher.  The  Wisdoms 
Child  NEW  YORK  GUIDE,  1841  Broadway, 
New  York,  N.Y.  10023. 


APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship,  loan  depreciation  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  Marion  R. 
Krehbiel,  Box  89.  Norton,  Kans.  67654,  or 
Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission.  Kans.  66207. 


NEWSPAPER  BROKERS 


WHITE  NEWSPAPER  SERVICE 
Appraisals,  mergers,  sales.  We  have 
buyers  ready  to  pay  top  prices  for  sound, 
established  properties.  No  charge  for  con¬ 
sultation.  620  W.  Main  St.,  McMinnville, 
TN  37110.  (615)  473-2104  or  473-3715. 


KREHBIEL-BOLITHO 
Newspaper  Service,  Inc. 
Newspaper  Sales.  Appraisals, 
Onsultations 

five  handle  different  properties,  all  types, 
from  our  two  offices.) 

MARION  R.  KREHBIEL.  "Norton  Office," 
P.O.  Box  88,  Norton.  Kans.  67654.  Office 
phone  (913)  877-3407. 

ROBERT  N.  BOLITHO.  "Kansas  City  Of¬ 
fice."  P.O.  Box  7133,  Shawnee  Mission, 
Kans.  66207.  Office  (913)  381-8280. 


MEL  HOOELL.  Newspaper  Broker, 
P.O.  Bo*  2277,  Montclair,  Calif.  91763. 
(714)  626-6440. 


IMPORTANT 

NOTICE 
TO  OUR 
ADVERTISERS: 
RATE  INCREASE 


Effective  January  1,  1979 
our  new  classified  rates  will 
be  as  follows: 

POSITIONS  WANTiD 

4  weeks — $1.55  per  line,  per  issue 

3  weeks— $1.75  per  line,  per  issue 

2  weeks— $1.90  per  line,  per  issue 

1  week  —$2.05  per  line 

Box  Service— $1.75 

OTHER  CLASSIFICATIONS 

4  weeks— $2.25  per  line,  per  issue 

3  weeks— $2.45  per  line,  per  issue 

2  weeks— $2.65  per  line,  per  issue 
1  week  — $2.75  per  line 

Box  Service— $3.(X)  per  issue 

DISPLAY  CLASSIFIED 

The  rate  for  display  clas¬ 
sified  is  $68.00  per  column 
inch  minimum. 


CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTED 

(Payment  must  accompany  order) 

Add  $1.50  for  box  service  and  count 
as  an  additional  line  m  your  copy. 


OTHER  CLASSIFICATIONS 

Add  $1 .50  per  insertion  for  bo*  service 
and  count  as  an  additional  line  in  copy. 


1- week  $1.90  per  line 

2- weeks  —  $1.75  per  line  per  issue 

3  weeks  $1.55  per  line  per  issue 

4  weeks  —  $1.40  per  line  per  issue 


1  week  $2.60  per  line 

2- weeks  —  $2.50  per  line  per  issue 

3- weeks  —  $2  30  per  line  per  issue 
4  weeks  —  $2.10  per  line  per  issue 


PREPAYMENT  REQUIRED  in  the  following  categories:  Features  Available  News¬ 
papers  for  Sale  Positions  Wanted. 

DISPLAY  CLASSIFIED:  The  use  of  borders,  boldface  type,  tuts  or  other  decora¬ 
tions.  changes  your  classified  ad  to  display.  The  rate  tor  display-classified  is 
$4.75  per  agate  line  $66  00  per  column  inch  minimum  space 


Count  approximately  39  characters  andior  spaces  per  line 
3  lines  minimum  (no  abbreviations) 


ISSUE 

December  30 
January  6 


DEADLINE 

Fri.  Dec.  22,  12  noon 
Fri.  Dec.  29,  12  noon 


Classified  Contract  Rates  Available  On  Request 
WEEKLY  CLOSING  TIME 
Tuesday,  4:00  PM  New  York  Time 
Editor  L  Publisher,  575  Lexington  Ave.,  NY.  NY  10022  (212)  752-7050 
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ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


ALAN  G.  LEWIS 
Media  Broker 
On  file— over  300  active  qualified  buyers 
for  you  daily,  top  weekly  or  shopper.  Ridge 
Road.  Hardwick.  Mass.  01037.  Phone 
(413)  477-6009. 


PRESERVE  UTMOST  SECURITY  and  avoid 
sagging  in  your  newspaper  sale.  News¬ 
paper  Service  Co..  Inc..  P.O.  Dr.  12428. 
Panama  City.  Fla.  32401. 


NOBODY  WILL  WORK  HARDER 
TO  SELL  YOUR  NEWSPAPER  .  .  . 
at  fair  market  value,  in  confidence,  with¬ 
out  disrupting  your  business. 

ROY  HOLDING  &  ASSOCIATES 
Box  212-Galva.  IL  61434 
(309)  932-2270  days-932-2642  evenings 
Appraisals— Consultation 


SNYDER  NEWSPAPER  BROKERS 
Joseph  A.  Snyder.  Broker 
136  E.  Honolulu 

Lindsay.  Cal.  93247  (209)  562-2587 


BILL  MATTHEWS  COMPANY  conducts 
professional,  confidential  negotiations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  446-0871 
daytime;  (813)  733-8053  nights;  or  write 
Box  3364.  Clearwater  Beach.  Fla.  33515. 
No  obligations,  of  course. 


HEMPSTEAD  &  CO. 

Newspaper  brokers  and  appraisers.  Write 
or  call  for  free  consultation.  47  Edgewood 
Dr..  Cherry  Hill.  N.J.  08003.  (609)  795- 
6026. 


SYD  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers" 
SALES.  SERVICE.  MANAGEMENT 
5464  Government  Blvd. 
Mobile,  Ala.  (205)  666-0893 


JIMMY  CROWE 
Ownership  Changes 
Proven  Management  Systems 
23  years  experience  in  every  phase  of  the 
newspaper  industry.  12  Cutler  Dr.,  Savan¬ 
nah,  GA.  31405  (912)  925-8666  or  925- 
8662. 


WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.O.  Box  400,  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 


CONFIDENTIAL  NEGOTIATIONS 
Daily  NEWSPAPERS  Weekly 
W.  B.  GRIMES  &  CO. 

National  Press  Building 
Washington.  D.C.  20045 
(202)  National  8-1133 


W.  SID  SMITH,  Media  Broker 
Box  189.  Mount  Pleasant.  Ml  48858 
(517)  772-3261 


NEWSPAPERS  FOR  SALE 


COLORADO  GROWING  WEEKLY.  Top 
equipment.  Top  potential.  Owners  have 
other  opportunity  and  will  make  it  easy  for 
aggressive  protessional(s).  Box  6267, 
Editor  &  Publisher. 


5-DAY  DAILY  in  America’s  last  frontier. 
Will  gross  $280,000  this  year.  Complete 
plant.  Oil  and  fishing  developments  make 
economic  outlook  in  this  part  of  Alaska 
bright.  $150,000  down  payment  required. 
Roy  Holding  &  Associates,  P.O.  Box  212, 
Galva,  III.  61434.  (309)  932-2270  days, 
932-2642  evenings. 


AWARD-WINNING  20  year  old  paid  circula¬ 
tion  weekly  newspaper  in  Columbus,  Ohio 
suburb.  Publisher  seeking  to  further 
typesetting  business.  Circulation  of  3,600 
and  gross  revenue  of  $160,000.  More  than 
tripled  in  last  4  years.  Unlimited  potential. 
Asking  $65,(XXJ.  Write;  Reporter,  Box  511, 
Reynoldsburg,  Ohio  43068.  No  phone 
calls. 


TWO  UNOPPOSED  Illinois  County  Seat 
weeklies,  both  printed  in  own  central  plant 
on  new  4  unit  Community  with  Suburban 
folder,  525M  gross,  610M,  includes  bldg. 
Jim  White,  Broker,  Box  783,  McMinnville, 
TN  37110. 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 

DISAGREEMENT  BETWEEN  PARTNERS 
forces  sale  of  $5(X),(X)0  gross  weekly  in 
growing  Zone  9  area.  No  reasonable  offer 
refused.  Box  6279,  Editor  &  Publisher. 

PROGRESSIVE,  small,  central  Texas 
weekly  newspaper.  Call  (817)  583-4134 for 
more  information. 

NEWSPAPERS  WANTED 

IF  YOU  ARE  planning  to  retire  within  the 
next  year  or  two.  our  group  would  welcome 
being  considered  to  purchase  your  non¬ 
daily  newspaper.  Each  paper  operated  as  a 
quality  hometown  newspaper.  Primarily, 
we  are  seeking  exclusive  profitable  news¬ 
papers  with  4(500  or  more  paid  circulation. 
Prefer  no  central  printing  plants.  We  will 
respond  to  all  letters  that  meet  these  qual¬ 
ifications.  Confidentiality  assured.  Box 
6310.  Editor  &  Publisher. 

PRINTING  PLANTS  FOR  SALE 

THE  POTENTIAL  is  great!  Complete  web 
offset  printing  plant  for  sale.  Only  such 
operation  in  metropolitan  area.  $320,(XX) 
buys  2  year  old  2  unit  Goss  community 
press,  typesetting,  darkroom  and  plate¬ 
making  equipment  (all  2  years  old),  grow¬ 
ing  weekly  shopper,  printing  customers, 
and  sizeable  tax  loss,  (iross  this  year  to  top 
$200,000.  Lack  of  working  capital  forces 
sale^  Serious  inquiries  onlyL  (216)  747- 
6356  or  write  Box  25478,  Editor  & 
Publisher. 

PUBUCATIONS  FOR  SALE 

MOM  AND  POP  will  enjoy  running  this 
communications  trade  newsletter  that 
quintupled  gross  in  1978.  Mail  order 
sold— published  from  anywhere.  $30,(XX). 
Terms.  Box  85486-NB,  Los  Angeles,  Calif. 
9,0072. 

NEW  HAVEN  based  Advertising  and  Pub¬ 
lishing  company  includes  monthly 
magazine— 5,(5oO  distribution,  and  weekly 
shopper— 22, OCX)  distribution,  with  physi¬ 
cal  operating  assets.  For  details  call  Ron 
Goldstein  at  Beazley  Company,  Realtors 
(203)  562-9801. 

EQUIPMENT  &  SUPPLIES 

CAMERA  &  DARKROOM 

DISTORTA  LENSES  squeeze  your  pages  at 
highest  percentage  and  best  quality. 
KAMERAK"  (213)  437-2779 

Box  2798  Long  Beach,  Calif.  90801. 

KENRO  CAMERA  187  with  back  light, 
flash.  Expo  2,  chemical  and  processor 
Used  2  months.  $55CK).  Firm.  Call  (212) 
273-9168. 

COMPUTERS 

IBM  1130,  consisting  of  2  1131  CPUs,  1 
1442  card  reader.  RPOd  for  typesetting, 
with  CX  reader  and  BRPE  punch  ports 
(readers  and  punches  also  available).  Has 
software  to  drive  linecasters,  Mergenthaler 
505  and  Autologic  APS-5.  Contact 
Herschel  Jordan,  (404)  231-3416. 

MAILROOM 

1979  MODEL  Stepper  "Paper  Man"  model 
510W  single  station  Fold  'n  Tyer.  Single 
bagging  attachment  with  countdown 
counter  and  space  typing  head,  used 
12  times.  Have  converted  to  mail  circula¬ 
tion.  Original  cost  $10,000.  First  $7,600 
takes  it.  Call  (205)  831-3771. 

ONE  MODEL  545  Cheshire  Label  Machine 
(for  newspapers  or  magazines)  with  a 
Model  526  Cheshire  Label  Head  and  Con¬ 
veyor.  ALSO  one  model  1530  Magnacraft 
with  multiwide  Label  Head  and  Conveyor. 
3  to  4  years  old  in  like-new  condition.  Ed 
Heisley.  P.O.  Box  222083,  Dallas,  Texas 
75222,  (214)  357-01%. 

USED  KANSA  320  inserter  with  3  stations. 
Good  condition.  Contact  Ed  Ferris,  The 
Ridgewood  News,  (201)  445-6400. 

COUNT-O-VEYOR  Model  104A,  $4000 
Northeast  Storage  &  Industries 
Los  Angeles,  CA(213)  257-7557 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


GRAPHICART  INSERTOMATIC 
Five  (5)  available  at  $5000  each. 
Northeast  Storage  &  Industries 
Los  Angeles,  CaT213)  257-7557 


SIGNODE  NAROSTRAP  TYING  MACHINE 
Model  MN-44  ANB  and  wire  $4000.  North¬ 
east  Storage  &  Industries,  Los  Angeles, 
CA  (213)  257-7557. 


NEWSPAPER  BAGS 


SAVE  $$$$/BUY  HI-DENSITY  POLf 
BAGS— All  sizes  bags  and  bundle  wraps. 
Send  specs  for  quote  to  PCE,  20  N.  How¬ 
ard.  Aberdeen,  MD  21001.  Call  (301) 
575-6500. 


NEWSPRINT 


NEWSPRINT-ROLLS  all  sizes.  BEHRENS 
Pulp  &  Paper  Ck).,  3305  W.  Warner,  Santa 
*na,  CA  92704,  (714)  556-7130. 


PHOTOTYPESETTING 


A/M  COMP/SET  510  Phototypesetter,  16 
type  styles,  5yz  poiitUo  72,  A/M  745  Var- 
ityper  Processor.  IBM  715  Selectric  type¬ 
writer,  22  type  styles.  Contact  Mac  Garbett, 
PO  Box  61(J,  Kingston,  TN  37763. 


FOR  SALE,  CkxnpuWriter  I — $2900,  Com- 
puWriter  II — $4900.  both  in  excellent  con¬ 
dition.  Call  Mark  at  (xood  Times  Graphics, 
(516)  484^477,  on  Long  Island. 


ACM  9000  with  spare  parts  kit  and  reader, 
perfect  working  condition,  complete  lib¬ 
rary,  $10,000.  Uniterm  H/J  with  punch, 
$7000.  Will  sell  together  or  separately.  Call 
Len,  (201)  440-1069  or,  evening,  (914) 
469-2409. 


COMPUGRAPHICS 

7200— $2800.  Compuwriters— $4000. 
2961— $2300.  Keyboards— $1200.  Jus-, 
towriters.  FHN  Business  Products,  Church 
Rd.,  Mt.  Laurel,  N.J.  (609)  235-7614. 

COMPUGRAPnIC  4961  TL,  AKI  4961 
keyboard,  spare  parts.  $3, 500/best  offer. 
Lee,  (408)  475-4355. 


HARRIS/COMPUTYPE  CompuStor,  2V2 
years  old,  2  disc  drives.  500,000  character 
storage,  updated  power  pack.  Used  daily, 
well  maintained.  Spare  parts  kit.  Reason 
for  selling:  upgrading  present  system.  Call 
(812)  482-2424,  Jasper,  Ind. _ 

EDITWRITER  7500,  take  over  lease,  film 
strips  and  processor.  (212)  777-1610,  ask 
tor  Joe. 


PLATEMAKING 


WOOD  POLY  PHOTO  FLONG  MATS 
23%  L,  17%  W,  .064  thick.  Available  by  the 
case  at  7Qt  per  mat.  Northeast  Storage  & 
Industries,  Los  Angeles,  CA  (213)  257- 
7557. 


STA-HI  MAT  FORMERS,  $400  each. 
Northeast  Storage  &  Industries, 
Los  Angeles,  CA  (213)  257-7557 


NAPP  SYSTEM,  used  for  less  than  1,000 
plates.  A-1  condition.  1  printing  unit,  1  flat 
washout  unit,  4  drawer  dryer.  $8000.  Call 
Bill  Pike,  (203)  388-5737.  Available 
January  1,  1979. 


NYLOPRINT  System.  A-1  condition  used 
very  little.  Consists  of  1  printing  frame,  1 
washout  unit,  1  drying  unit.  $75(X).  Con¬ 
tact  Bill  Pike  (203)  388-5737.  Available 
January  1,  1979. 


PRESSES 


S/C  COMBINATION  folder  with  double 
parallel,  cross  perforating  Vt  and  Vi,  an 
upper  balloon  former.  Contact:  IPEC  INC. 
401  N.  Leavitt  St.  Chicago,  IL  60612 
PH:  (312)  738-1200  Telex  25-43888 


GOSS  URBANITE  available.  4  to  8  units 
with  multiple  folders,  drives  and  color. 
Contact:  IPEC,  Inc.,  401  N.  Leavitt, 
Chicago,  IL  60612.  (312)  738-1200.  Telex 
25-4388. _ 


EXCELLENT  EQUIPMENT:  Goss  Commun¬ 
ity,  5-unit,  with  Count-O-Veyor;  Inserter 
plus  camera  equipment.  Selling  to  get 
larger  equipment.  Box  6219,  Editor  & 
Publisher. 


EQUIPMENT  &  SUPPLIES 


PRESSES 


GOSS  COMMUNITY  folders 
Goss  SU  folder 

Goss  Suburban  press  units,  folders. 
Goss  Suburban  S/C  combo  folder 
Gregg  flying  imprinter  22%" 
Urbanite  Vi  folder 
Color  King.  2  units  folder  1965 
Fincor  motor  and  control  40-60  HP 
2  unit  V-15  Cottrell  with  Gear  Drive 
Wanted:  Newspaper  equipment 
and  complete  plants. 


IPEC  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
Ph:  (312)  738-1200  Telex  25-4388 


UPPER  REEL  STAND  tor  TUBULAR 
PRESS  with  electric  hoist  $3000.  Northeast 
Storage  &  Industries,  Los  Angeles,  CA 
(213)257-7557. 


GOSS  COMMUNITY,  2  units  and  folder 
(Grease).  Excellent  condition,  available 
iinmediately,  $4*2,500.  (415)  495-6010. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  UNITS. 

BOX  200.  EDITOR  &  PUBLISHER. 


LATE  SYTLE 

COTTRELL  V  22/25  AND  845 
BOX  273.  EDITOR  &  PUBLISHER. 


THERMO  PRODUCTS  COMP.  INC  type 
press-drive  without  motor.  Power  input 
208  volt.  Control  input  240  volt.  Amps 
447%,  60  cycles.  75np  rated.  Serial  No. 
68-70421  W.D.  68-70420-11-20-21.  Drive 
system  in  a  console-type  enclosure  and  in¬ 
cludes  all  push-button  selector  switches, 
circuit  breaker,  relays  and  contractors 
needed  for  any  type  of  press-drive/control 
system.  Drive  was  originally  designed  for 
Adden  Press  Inc.  Contact  Larry  Alexander, 
Printco  Inc.,  109  N.  Lafayette  St.,  Green¬ 
ville  Mich.  48838.  (616)  754-3673. 


HEAVY  DUTY  newspaper  %  folder.  Call 
(813)  223-9711  or  (813)  920-5001,  ask  for 
Bill. 


3  units  Goss  Suburban  with  half  and  quar¬ 
ter  folder,  gluers,  $65,000. 

2  units  Cottrell  V-15A  with  half  and  quar¬ 
ter  folder,  $55,0(X). 

1  Seybold  41  inch  guillotine  cutter,  3  po¬ 
sitions,  $4,400. 

1  Seybold  60  inch  guillotine  cutter,  3  po¬ 
sitions,  $5,2(X). 

1  new  Guilmont  quarter  folder  for  later 
model  Urbanite  press,  current  purchase 
price  $29,(X)0.  A  steal  at  $14,500. 

Call  Bob  Masucci,  (201)  794-0400 

Allied  Web  Offset  Printing  Corp. 


ALL22%x36'’EQUIPMENT 
Goss  Community,  1  unit  (grease)  with 
Community  Folder  and  20hp  Drive.  Con¬ 
dition  excellent. 

Goss  Suburban  Combination  Folder,  Va,  Vz, 
double  parallel,  cross  perforator  and  air 
former 

Goss  Suburban  Signature  Units 
Goss  Suburban/Urbanite  4  position  roll 
stand 

ATF,  4  units,  folder,  roll  stands,  etc. 
Newspaper  Press 
ATF  Hi-Speed  Imprinter 
ATF  2-web  imprinter 

ATF  Commercial  quality  press.  5  units,  2 
flying  pasters,  ovens,  chill  rolls,  console, 
etc.,  25,(X)0  per  hour 
Cutler-Hammer  Mark  II  Counter  Stacker 
Color  King — 7  units 
50hp  Drive,  MGD 

Western  Gear  Dateliner,  6  units,  2  folders, 
4  roll  stands 

Universal  Printing  Equipment  Co.  Inc. 
P.O.  Box  455 

Lyndhurst,  New  Jersey  07071 
201-438-3744 


HEAVY  DUTY  Va  fold  and  trimmer. 
Call  (813)  223-9711 
or  920-5001.  ask  for  Bill. 


12  WOOD  Auto  Pasters 
10  Goss  Auto  Pasters 
4  UNIT  Hoe  Colormatic  211^2  cutoff 
4  UNIT  Goss  Community  with  SC  folder 
4  Goss  Headliner  units  23  9/16 
2  Angle  Bar  nests 

2  New  Goss  Web  with  Width  Cutdown 
Kits. 

Bramble  Professional  Press,  Inc. 

Rt.  2,  Box  2285,  McAllen,  TX  78501 
(512)  682-7011 
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EQUIPMENT  &  SUPPLIES 
PRESSES 


EQUIPMENT  &  SUPPLIES 
WANTED  TO  BUY 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ACADEMIC 


IDEAL  HIGH  SPEED  PRESS 
FOR  YOUR  PHOTOPOLYMER  PLATE 
FUTURE  OPERATION 
R.  HOE  INC.  COLORMATIC8  UNIT  PRESS 
with  3  Color  Half  Decks,  Double  2: 1  Folder, 
8  RTPS,  Cutler  Hammer  Drive,  Year  1966 
Cut-off  22^4. 

R.  HOE  INC.  C0L0RMATIC6  UNIT  PRESS 
with  3 Color  Half  Decks,  Double  2:1  Folder, 
6  RTPS,  Stromberg  Drive,  Year  1962. 
Cut-off  22 

Complete  Stereo  and  Mailroom  equipment 
is  available  with  above.  This  press  is  lo¬ 
cated  in  Europe  and  will  be  released  within 
the  next  few  months.  TRH  Marketing  Ltd. 
are  the  exclusive  sales  representative  who 
can  offer  a  complete  service  from  dis¬ 
mantling,  shipping,  installation,  rear¬ 
rangement,  through  to  commissioning. 
TRH  have  recently  sold  a  similar  Colorma- 
tic  press  installed  and  commissioned  to 
customer  satisfaction.  This  press  using 
plastic  plates  is  producing  excellent  4 
color  work  and  is  now  the  fastest  running 
press  in  Europe,  north  of  Amsterdam. 
70,000  cph  at  a  fraction  of  the  cost  of  new 
machinery. 

The  same  can  be  achieved  with  the  above 
mentioned  press.  For  full  details  contact: 
SOLE  AGENTS: 

TRH  MARKETING  LTD 
Willow  Wren  Wharf,  Hayes  Rd  Southall 
Middx.  UB2  5LU  ENGLAND  Telex.  Attn 
TRH  MARCO  25247 
Tel.  01-848-8655  or  848-7531  24  hour 
Answering 


•/4  X  1/8  FOLDER 

Call  (813)  223-9711  or  920-5001. 
ask  for  Bill. 


ONE  COTTRELL  V-22  press,  5  units,  with 
counter  and  Count-O-Veyor  and  all  neces¬ 
sary  equipment  tor  operation.  Call  (715) 
723-5515,  G.  Gaier. 


COLOR  KING  WEB;  KJ8  folder,  30  horse 
power  drive,  2  units,  accumeter,  Count- 
0-Veyer,  Bingham  wrinkle  remover,  hoist. 
Thirty  hours  running  since  new.  Save 
thousands  on  like  new  press.  Atlantic 
Graphic  Machinery  Co.,  (404)  921-3438. 


COTTRELL  V25,  4  units,  1974.  Contact 
IPEC,  Inc.,  401  N.  Leavitt  St.,  Chicago,  IL 
60612.  (312)  738-1200.  Telex  25-4388. 


MERGENTHALER  NEWSMASTER  large  4 
unit  (2  around)  rotary  offset  press  (to  64 
page  tab)  similar  to  and  will  interface  with 
Goss  Urbanite,  but  halt  the  used  price  of 
an  Urbanite.  Howard  Sheldon  (213)  630- 
1850  Paramount,  CA.  90723. 


SILVER  RECOVERY 


TROY  02  SCALE  for  weighing  silver, 
$79.95.  (We  also  buy  scrap  silver.)  B.P. 
Inc.,  Robert  Kahn,  P.O.  Box  3485, 
Philadelphia,  Pa.  19122.  (215)  525-3000. 


WANTED  TO  BUY 


NOLAN  REMELTING  furnace  and  auto¬ 
mold,  oil  or  gas  fired,  large  capacity.  Box 
6290,  Editor  &  Publisher. 


GOSS  SUBURBAN  S/C  FOLDER  PLUS  1 
COMMUNITY  OIL-BATH  UNIT.  (213)  361- 
7351. 


CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  289-7900  A.M.S., 
1290  Central  Ave.,  Hillside.  NJ  07205. 


GOSS  COMMUNITY  OIL  BATH  with  SC 
folder  unit  separate.  Box  1983,  Editor  & 
Publisher. 


URBANITE  FOLDER  WITH  Vt  AND  >2 
1970.  CONTACT  BOX  4272,  EDITOR  & 
PUBLISHER. 


WANTED  TO  BUY  by  printing  company: 
Cheshire  labelling  machine  525  base  739 
head.  Call  collect  (206)  682-2494,  ext.  52. 


BEST  $$$  FOR  YOUR  METAL  TYPE 
Lead  Department  Commercial  Metals  Co. 
Box  1046  Dallas,  Texas  75221 
(214)  631-4120  Ext.  215 

1  or  2  Goss  Urbanite 
Units  212  629-2900 


GOSS  HEADLINER  Mark  I,  Mark  II,  4  units 
and  up  complete  with  folder.  Will  also  con¬ 
sider  sole  units.  Bell-Camp,  P.O.  Box  97, 
Elmwood  Park,  N.J.  07407,  Attn:  Gus 
Izurieta,  (201)  796-8442.  Telex  130326. 


QUARTER  FOLDER  for  Goss  Universal 
press.  Contact  Donald  P.  Selina,  The  Bris¬ 
tol  (Ct.)  Press,  99  Main  St.,  Bristol,  Ct. 
06010  or  telephone  (203)  584-0501. 


INDUSTRY  SERVICES 


ELECTRONIC 
MEDIA  CONSULTANT 


DO  YOU  KNOW  what's  happening  in  elec¬ 
tronic  news  delivery,  tele-text,  cable  tv, 
STV,  MDS,  satellite,  etc.  which  can  impact 
your  paper's  future.  Find  out  through  on¬ 
going  consulting  with  NY  based  expert  cur¬ 
rently  advising  4  newspapers.  For  more 
information/reierences,  write  Box  25458, 
Editor  &  Publisher. 


ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  en¬ 
gineering  modifications,  rebuilding  and 
removal.  Single  width  to  4  plate  wide. 
Bramble  Professional  Press  Engineering, 
Rt.  2,  Box  2285,  McAllen,  Texas  78501. 
(512)  682-7011. 


PRINTING 


EXPERIENCED  GOSS  COMMUNITY 
pressman,  8  units,  2  folders,  some  4  color 
work,  contact  Mr.  Lesnar,  toll  free  number 
1-800-843-6805,  South  (Dakota. 


Help 


Wanted... 


ACADEMIC 


MISSOURI  SCHOOL  OF  JOURNALISM 
seeks  experienced  city  editor  to  teach  re¬ 
porting  courses  and  direct  local  news 
coverage  of  community  daily  newspaper. 
Should  have  advanced  degree  or  be  willing 
to  work  toward  one.  Rank,  salary  negoti¬ 
able.  Affirmative  Action  Employer.  Contact 
Prof.  Keith  Sanders,  School  of  Journalism, 
Columbia,  Mo.  65211, _ 

ASSISTANT  PROFESSOR  or  associate  pro¬ 
fessor  in  School  of  Journalism.  Doctorate 
in  hand.  Professional  experience,  com¬ 
pleted  research  and  publication  experi¬ 
ence.  Duties:  teach  quantitative  research 
courses  and  upper  level  reporting  course. 
Needed  September  1,  1979.  10-month  te¬ 
nure  track  appointment.  Salary  competi¬ 
tive.  Application  deadline  February  1, 
1979.  Contact  Professor  Frank  Senger, 
Chairperson,  Search  Committee,  School  of 
Journalism,  Michigan  State  University, 
East  Lansing,  Mich.  48823.  MSU  is  an 
Equal  Opportunity  Employer. 


ASSISTANT  PROFESSOR  OF  JOUR¬ 
NALISM,  to  begin  September  1979.  Salary 
range:  $14-18,000.  To  teach  three  courses 
including  newswriting,  feature  writing, 
copy  reading,  advanced  non-fiction  writing 
and  to  perform  other  departmental  duties. 
Minimum  qualifications:  Masters  Degree 
or  equivalent;  3  years  full-time  daily  news¬ 
paper  reporting,  some  on  copy  desk,  or 
equivalent.  Desire,  in  addition,  at  least  one 
degree  in  Journalism,  publication  of  non¬ 
fiction  books  or  magazine  articles  (not 
Sunday  Supplements);  college  teaching 
experience;  medium  and  large-city  daily 
experience.  Submit  resume  to  Evan  Hill, 
U-129,  University  of  Connecticut,  Storrs. 
Conn.  06268.  An  Equal  Opportunity 
Employer. 


INSTRUCTOR  OR  ASSISTANT  professor  in 
School  of  Journalism.  Doctorate  preferred. 
Duties;  Teach  beginning  and  advanced 
courses  on  photojournalism  and  supervise 
operation  of  photojournalism  laboratories. 
5  years  professional  experience,  evidence 
of  scholarly  interests  and  research  compe¬ 
tency.  Needed  September  1,  1979.  10- 
month  tenure  track  appointment.  Salary 
competitive.  Application  deadline  Feb¬ 
ruary  1,  1979.  (iontact  Professor  Frank 
Sengar,  Chairperson,  Search  Committee, 
School  of  Journalism,  Michigan  State  Uni¬ 
versity,  East  Lansing,  Mich.  48823.  MSU 
is  an  Equal  Opportunity  Employer. 


JOURNALISM:FACULTY  MEMBER  for 
news-editorial  sequence  with  skills  in  re¬ 
porting.  editing,  writing,  layout,  newspa¬ 
per  design,  graphics  and  production.  Mas¬ 
ters  required,  PhD  preferred  plus  solid 
news  and/or  college  teaching  background. 
Begin  fall,  1979.  Salary  competitive.  Rank 
open.  Equal  Opportunity/Affirmative  Ac¬ 
tion  Employer.  Send  resume,  references, 
exhibits  to  Dean,  College  of  Journalism, 
University  of  South  Carolina,  Columbia,  SC 
29208. 


THE  UNIVERSITY  OF  KANSAS  seeks  an 
assistant  professor  for  a  tenure-track  vac¬ 
ancy  in  the  News-Editorial  Sequence.  Ap¬ 
plicants  should  have  substantial  profes¬ 
sional  experience  in  reporting/editing, 
demonstrated  teaching  ability  and  an 
earned  doctorate  or  considerable  progress 
toward  that  degree.  The  position  is  open 
now  and  could  be  filled  either  in  spring  or 
fall  1979.  Salary  range  will  be  $14,000  to 
$18,(X)0  for  nine  months,  depending  upon 
experience  and  qualifications.  Apply  by 
December  31, 19/8  to  Paul  Jess,  School  of 
Journalism,  105  Flint  Hall,  University  of 
Kansas.  Lawrence,  Kansas  66045.  An 
Equal  Opportunity/Affirmative  Action 
Employer.  Men  and  women  of  all  races  are 
encouraged  to  apply. 


UNIVERSITY  OF  MIAMI  seeks  Assistant 
Professor  of  Print  Journalism.  Teaching 
responsibilities.  12  hours  per  semester. 
PhD,  professional  experience,  scholarly 
publications  required.  Salary  negotiable, 
9-month  appointment.  Send  resume  to 
Chairman,  Department  of  Communica¬ 
tions,  P.O.  Box  248127,  Coral  Gables, 
Florida  33124. 


UNIVERSITY  OF  MIAMI  seeks  Professor  of 
Print  Journalism  to  coordinate  and  develop 
rapidly  expanding  program  in  Journalism, 
Photo  Communication,  and  Public  Rela¬ 
tions.  Wide  professional  experience  essen¬ 
tial,  PhD  preferred.  Salary  negotiable,  9  or 
11  month  appointment.  Application  dead¬ 
line:  January  15,  1979.  Send  resume  to: 
Chairman,  Deparment  of  Communications, 
P.O.  Box  248127,  Coral  Gables,  FLA 
33124. 


ASSOCIATE  PROFESSOR  to  teach  in  Sep¬ 
tember  1979.  Applicants  should  be  qual¬ 
ified  to  teach  basic  and  advanced  courses 
for  any  two  of  the  following  media: 
magazines,  newspapers,  radio-TV.  Rele¬ 
vant  professional  journalistic  experience 
required:  college  teaching  experience  and 
a  record  of  appropriate  research  and  pub¬ 
lication  highly  desirable.  Earned  Doctorate 
preferred,  i.iasters  Degree  required.  Salary 
competitive  with  associate  professor  pay 
at  other  leading  universities.  Send  letter, 
resume  and  list  of  references  to:  Dr.  Karl 
Nestvold,  Search  Committee  Chairman, 
School  of  Journalism,  University  of  Ore¬ 
gon,  Eugene,  Oreg.  97403.  Deadline;  De¬ 
cember  31,  1978.  Affirmative  Action/ 
Equal  Opportunity  Employer. 


THE  UNIVERSITY  OF  TEXAS  at  Austin  De¬ 
partment  of  Journalism  seeks  an  assistant 
professor  for  its  Broadcast  News  sequence 
beginning  in  the  Fall  of  1979.  PhD  prefer¬ 
red;  significant  professional  experience 
and  evidence  of  scholarly  work  required. 
This  individual  will  teach  undergraduate 
radio  and  television  newsgathering,  writing 
and  production  courses  and  will  partic;- 
pate  in  graduate  programs.  Salary  will  be 
commensurate  with  qualifications.  The 
University  of  Texas  is  an  Equal  Opportun¬ 
ity,  Affirmative  Action  employer.  Send  let¬ 
ter  of  application  and  resume  by  January 
15,  1979,  tO;  Dr.  Al  Anderson,  Broadcast 
News  ^arch.  Department  of  Journalism, 
The  University  of  Texas,  Austin,  TX  78712. 


ANTICIPATING  2  openings  for  very  ver¬ 
satile  persons,  each  to  teach  in  at  least  2 
of  the  following  areas:  news-editorial,  law, 
advertising,  photojournalism,  broadcast¬ 
ing.  Must  have  solid  media  experience  plus 
M.A.  Rank:  Assistant  Professor.  Begins 
September  1979.  Interviews:  Chicago  De¬ 
cember  20-22;  Erie  December  26-27;  De¬ 
troit  December  28;  Missouri  December 
30-January  2.  Write  Jimmy  Bedford,  Jour¬ 
nalism  and  Broadcasting  Department, 
University  of  Alaska,  Fairbanks,  AK  99701. 
Phone;  (907)  479-7761.  Sorry,  no  collect 
calls.  Equal  Opportunity,  Affirmative  Ac¬ 
tion  Employer. 


DIRECTOR,  College  Publicity.  Responsible 
for  comprehensive  public  information  ef¬ 
fort.  coordination  and  promotion  of  posi¬ 
tive  internal  communications.  Minimum  of 
Bachelor's  Degree  in  Journalism,  Com¬ 
munications,  Public  Relations,  English  or 
related  area.  Master's  degree  desirable  but 
not  necessary  if  experience  appropriate. 
3-5  years  experience  in  written,  electronic 
or  interpersonal  communications  skills  in 
similar  public  information  position.  Knowl¬ 
edge  of  general  office  procedures  and 
staff  supervision.  Experience  with  photo¬ 
graphic  production  &  processing.  Familiar¬ 
ity  with  Keene  State  College  events  and 
disclosures  and  intricacies  of  governmen¬ 
tal  relations  desirable.  Range  $11,616- 
18|P48.  Send  resume  bv  January  7,  1979 
to  Director  of  Administration,  Keene  State 
College,  Keene,  NH  03431.  Affirmative 


CHAIRPERSON,  FALL  1979.  A  chairper¬ 
son  is  needed  to  lead  a  Department  of 
Journalism  with  400  students  and  a  fac¬ 
ulty  of  10.  Rank  and  salary  are  open.  The 
University  awards  the  BA  degree  in  Jour¬ 
nalism  with  concentrations  in  Advertising, 
Broadcast  Journalism,  The  Magazine. 
News-Editorial,  Press  Photography,  and 
Public  Relations.  The  Department  is 
housed  in  the  Edward  J.  Meeman  Jour¬ 
nalism  Building,  which  includes  a  152-seat 
lecture  hall  and  has  been  described  as  one 
of  the  best-planned,  most  attractive,  and 
most  completely  equipped  facilities  in  the 
U.S.  The  University  is  an  Affirmative 
Action/Equal  Opportunity  Employer.  Qual¬ 
ifications;  Doctorate  in  some  area  of  jour¬ 
nalism  or  mass  communication  required; 
productive  media  experience;  demon¬ 
strated  effectiveness  in  working  with  un¬ 
dergraduate  and  graduate  students  and 
stimulating  faculty  development;  com¬ 
mitment  to  journalism  research  and  the 
development  of  a  strong  graduate  pro¬ 
gram.  The  chairperson  is  expected  to  be 
active  locally  and  nationally  in  professional 
and  media  groups.  Send  all  application 
materials  to  Dr.  Raymond  Lynch,  Chair¬ 
man,  Journalism  Search  Committee,  Col¬ 
lege  of  Communication  and  Fine  Arts, 
Memphis  State  University,  Memphis,  Ten¬ 
nessee  38152,  by  February  15,  1979  to 
ensure  consideration. 


PH.D.  PROGRAM  in  Mass  Media,  College 
of  Communication  Arts  and  Sciences, 
Michigan  State  University.  Applications 
invited  for  Fall  Term  1979.  Assistantships 
available.  The  degree  program  prepares 
students  for  university  appointments  in 
advrrrtising,  journalism,  marketing,  mass 
communication,  public  relations  and  tele¬ 
communication  and  industry  and  govern¬ 
ment  positions  in  research  and  polii^.  Ap- 
lication  deadline,  March  1,  1979.  For  in¬ 
formation  write  Ph.D.  Program  in  the  Mass 
Media,  326  Union  Building,  Michigan 
State  University,  E.  Lansing,  Ml  48824. 


ADMINISTRATIVE 


WEST  COAST  DAILY  seeks  experienced 
personnel  director.  Could  be  present  assis¬ 
tant  wanting  to  advance.  Send  resume  to 
Box  25484,  Editor  &  Publisher. 


A  GOOD  ASSISTANT  General  Manager  may 
want  to  become  Publisher's  assistant  in  a 
well-known  organization  in  California. 
Write  Publisher,  Contra  Costa  Times,  PO 
Box  5166,  Walnut  Creek,  CA  94596. 


OPERATIONS  MANAGER  needed  by  ex¬ 
panding  California  daily,  who  knows  pro¬ 
duction.  electronics,  systems  and  people 
handling.  Send  resume  to  Box  25487. 
Editor  &  Publisher. 


QUALIFIED  AGGRESSIVE  General  Man¬ 
ager  with  five  years  mrnagement  experi¬ 
ence  needed  by  dual  dailies  in  adjacent 
cities  in  growing  area  of  California.  Send 
resume  and  references  to  Box  25486 
Editor  &  Publisher. 


E&P  Classifieds- 

/Is  effective  in  the  newspaper  community 

as  your  newspaper's  classifieds  are  in  your  community! 


EDITOR  &  PUBLISHER  for  December  16,  1978 


ADVERTISING  SALESPERSON  for  suc¬ 
cessful,  expanding  weeklies  in  California's 
most  beautiful  area.  Experienced.  $15K 
salary  plus  profit  sharing  plus  commission. 
Resumes  to  Box  G-l,  Carmel,  CA  93921. 

NEW  POSITION 

NEW  BUSINESS  SALES  MANAGER 
Join  the  staff  of  a  New  York  Times  owned 
Horida  weekly  as  a  super  salesman  going 
after  new  and  competitive  advertising.  We 
will  give  you  all  the  tools  and  support  you 
need.  We  require  at  least  5  years  of  com¬ 
petitive  advertising  sales  experience  and  a 
successful  track  record.  Excellent  salary 
and  commission  plan  plus  company  bene¬ 
fits  that  are  hard  to  beat.  Write  or  call  Mr. 
Mick,  General  Manager,  The  Sebring 
News,  P.O.  Drawer  D,  Sebring,  Fla.  33870. 
Ph:  (813)  385-6155. 


MAJOR  METRO  Zone  9  daily  seeks  co-op 
coordinator.  Experience  as  co-op  person  on 
NACON  member  paper  required.  Competi¬ 
tive  market  a  plus!  Excellent  salary  and 
fringes.  Send  resume  in  confidence  to  P.O. 
Box  2071,  Seattle,  Wash.  98111. 

AD  DIRECTOR 

16,000  PM  in  central  Pennsylvania  seeks 
bright,  aggressive  individual  for  ad  direc¬ 
tor's  position.  Slightly  competitive  market 
with  great  potential  for  growth.  Beautiful 
community.  Ideal  spot  for  experienced 
sales  person  seeking  first  opportunity  to 
manage  an  ad  department.  This  opening  is 
created  by  the  promotion  of  the  ccrent  ad 
director  and  will  be  available  January  1st. 
If  you'd  like  to  join  a  progressive  newspa¬ 
per  that  takes  great  pride  in  its  people  and 
its  daily  product,  write  and  tell  us  all  about 
yourself.  Be  sure  to  include  salary  expec¬ 
tations  and  complete  details  of  your  news¬ 
paper  experience.  Box  6315,  Editor  & 
Publisher. 


IF  YOU'RE  SEEKING  an  exciting  opportun¬ 
ity  with  a  future  and  are  capable  of  accept¬ 
ing  the  challenge  of  a  competitive  field,  we 
are  looking  for  you.  We're  a  growing,  plan- 
ahead  group  in  need  of  an  ad  manager  with 
publisher  potential.  We  can  offer  a  top  sal¬ 
ary  and  excellent  fringe  benefits  to  the  in¬ 
dividual  with  the  right  combination  of  qual¬ 
ifications  and  experience.  Send  a  detailed 
resume,  current  salary  and  references  to 
Box  6276,  Editor  &  Publisher. 


E&P  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE! 


ASSISTANT 
MANAGER 
OF  ADVERTISING 

We  are  a  large,  rapidly  ex¬ 
panding  retail  drug  chain  in 
Zone  2  seeking  a  dynamic 
individual  with  retail  news¬ 
paper  and  co-op  advertising 
experience.  Responsibilities 
include  administration  and 
development  of  a  co-op  pro¬ 
gram.  We  prefer  a  minimum 
of  3  years  retail  advertising 
experience,  and  a  degree  in 
marketing  and/or  advertising. 
The  position  features  salary 
commensurate  with  experi¬ 
ence  excellent  benefits,  and 
advancement  possibilities. 
Send  a  detailed  resume  in¬ 
cluding  salary  requirements 
in  confidence  to. 

MR.  JACK  NEFF 

THRIFT  DRUG 
COMPANY 

A  Division  of 
JCPenney  Company 
615  Alpha  Drive 
P.  O.  Box  2459 
Pittsburgh,  PA  15230 

An  Equal  Opportunity  Employer  MIF 


RETAIL  ADVERTISING  SALES 
Washington  State  daily,  western  part 
Puget  Sound  area.  Permanent  career  op¬ 
portunity  with  excellent  future  for  the  right 
person.  We  are  seeking  a  self-starter,  ag¬ 
gressive,  energetic  professional.  Excellent 
salary,  incentives,  benefits  paid  by  the 
company  plus  opportunity  for  advance¬ 
ment.  Send  resume  outlining  experience, 
goals,  salary  requirements  to  Box  6272, 
Editor  &  Publisher. 


SALES  MANAGER/SALESMAN 
We  have  an  opening  for  a  well  organized 
self-motivated  Sales  Manager/Sales  Per¬ 
son  with  a  minimum  of  3  years  of  experi¬ 
ence  and  an  outstanding  sales  record.  This 
is  a  growth  position  with  a  well  established 
and  expanding  quality  magazine.  Local 
travel  only.  Applicants  must  be  well  versed 
in  all  phases  of  the  print  media.  If  you  are 
doing  a  superior  sales  job  but  are  not  being 
adequately  rewarded,  you  owe  it  to  your¬ 
self  and  to  your  family  to  look  into  this 
$20,000  per  year  career  opportunity.  All 
replies  will  be  kept  confidential.  Send 
complete  resume  to  Clyde  Blythe,  PO  Box 
941,  Oklahoma  City,  OK  73101. 


DISPLAY  ADVERTISING  SALESPERSONS 
Pacific  Northwest  daily  seeks  experienced 
salespersons.  Only  sharp,  aggressive  can¬ 
didates  need  apply.  Equal  opportunity 
employer  offering  excellent  pay,  benefits 
and  opportunities.  An  exciting  place  to 
work  and  delightful  place  to  live.  Send 
complete  resume  to  Personnel  Depart¬ 
ment.  Walla  Walla  Union-Bulletin.  First 
and  Poplar,  Walla  Walla.  WA  99362. 

DISPLAY  AD  SALESMAN.  Staff  addition. 
Must  be  personable,  enthusiastic,  aggres¬ 
sive.  Strong  in  promotion,  ideas,  layouts, 
sales.  Experienced  person  preferred. 
Would  consider  creative  beginner  with 
positive  attitude  and  willingness  to  learn, 
who  has  a  total  commitment  and  not  afraid 
of  gut-busting  hard  work.  Fast  growing 
weekly  in  beautiful  outdoor  country.  To 
consider  only  those  who  send  resume,  re¬ 
ferences,  salary  requirements  with  first 
letter.  Personal  interview  a  must.  Self¬ 
starters  write  Verde  Independent,  Box 
517,  Cottonwood  Ariz  86326. 


RETAIL  ADVERTISING  MANAGER  for 
17,000  daily  Virginia  newspaper.  Prefer 
person  with  background  in  competitive 
market.  Must  be  able  to  motivate  retail 
sales  staff  and  show  results.  Good  salary 
plus  excellent  bonus  plan.  Send  resume  to 
Robert  Sillex,  Advertising  Director,  The 
Alexandria  Gazette,  P.O.  Box  119,  Alexan¬ 
dria.  Va.  22313. 


NEW  BUSINESS  SALES  REP 
Join  the  staff  of  a  New  York  Times  owned 
Florida  daily  as  a  super  salesman  going 
after  new  and  competitive  advertising.  We 
require  at  least  5  years  of  competitive  ad¬ 
vertising  sales  experience  and  a  success¬ 
ful  track  record.  Excellent  salary  and 
commission  plan  plus  company  benefits. 
Write  or  call  Mr.  Paul  Bairstow,  Ad  Direc¬ 
tor,  Ocala  Star-Banner,  PO  Box  490, 
Ocala,  FL  32670.  (904)  629-0011. 

OPPORTUNITY  KNOCKS  for  an  experi¬ 
enced,  aggressive  salesperson  to  sell  com¬ 
bination  retail/classified  accounts  in 
Ohio's  vacationland.  Send  complete  re¬ 
sume  to:  Bill  Berry,  Sandusky  Register, 
314  West  Market.  Sandusky.  OH  44870. 

ADVERTISING  MANAGER  with  demon¬ 
strated  capability  of  managing  sales  staff 
and  selling  advertising.  Growing  three-time 
weekly  newspaper.  Send  resume  to  Sheila 
Tuttle,  Press-Journal,  PO  Box  1268.  Vero 
Beach.  FL  32960. 


ADVERTISING  SALES 
Opportunity  for  experienced  retail  news¬ 
paper  advertising  sales  person.  Must  have 
experience  in  New  York  retail  ad  sales.  Top 
salary  plus  commission  and  benefits. 
Smart  Fifth  Avenue  office.  Send  resume  to 
Ashley  Noble,  The  News  World,  401  Fifth 
Ave.,  New  York,  N.Y.  10016. 

GREAT  OPPORTUNITY  for  someone  who 
really  likes  to  sell  advertising  throughout 
the  northwest  states.  Mostly  travel.  Great 
fringes,  the  least  of  which  is  clean  air. 
beautiful  lakes  and  mountains  and  the  op¬ 
portunity  to  do  what  you  like  best.  Write 
with  full  resume:  Idahonian,  PO  Box  8187, 
Moscow  ID  83843. 


AD  MANAGER  for  18,000  PM  daily  and 
Sunday  who  has  a  proven  record  of  ac¬ 
complishment  of  building  good  staffs  and 
sales.  This  is  not  a  director's  sitdown  job, 
rather  it  requires  sales  ability.  No  two  year 
wonders,  please.  Full  resume.  John  Gib¬ 
son,  Delta  Democrat  Times,  Greenville, 
Miss. 

LOOKING  FOR  aggressive,  experienced, 
service-oriented  salesperson  who  is  ready 
to  move  up  to  one  of  the  largest  newspa¬ 
per's  in  the  Rocky  Mountain  region.  Lots  of 
hard  work  for  the  right  person  in  one  of  the 
country's  most  scenic  locales.  If  you're 
looking  for  an  opportunity  to  work  for  a 
newspaper  with  a  commitment  to  excel¬ 
lence  in  all  areas  of  operation,  send  re¬ 
sume  with  references  and  salary  require¬ 
ments  to  Box  6293,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR 

We  are  recruiting  for  our  newspaper  a  top-flight  Ad 
Executive  with  an  outstanding  record  of  success  in  ad 
sales  and  management  and  progressively  more  responsi¬ 
ble  positions.  We  anticipate  qualified  candidates  typically 
to  be  at  least  at  retail  manager  level  in  their  present  posi¬ 
tion  with  a  medium  sized  or  larger  newspaper.  This  posi¬ 
tion  has  all  advertising  departments  reporting  to  it.  There 
is  a  fine  staff  and  the  market  is  excellent.  Key  require¬ 
ments  are  demonstrated  ability  to  increase  ad  revenue 
plus  the  ability  to  manage.  Real  marketing  know-how  is 
awful  important. 

We  are  dedicated  to  finding  an  excellent  person  to  fill  this 
spot.  Our  community  is  attractive  and  offers  an  outstand¬ 
ing  life-style. 

To  reply  in  confidence,  please  send  a  letter  outlining  your 
accomplishments  to 

Publisher 

Box  25405,  Editor  &  Publisher 

An  Equal  Opportunity  Employer 


RETAIL  ADVERTISING 
MANAGER 

Join  the  team  of  one  of  the  nation's  truly 
fine  daily  and  Sunday  newspapers,  of  over 
•/4  million  circulation  daily.  We're  in  the 
Midwest  in  a  very  competitive  market. 

We  are  seeking  a  professional  manager  to 
lead  a  department  of  more  than  40  billed 
advertising  pros.  Must  have  proven  track 
record  and  ability  to  build  on  solid  lineage 
and  revenue  base.  The  right  person  will 
have  the  opportunity  to  really  run  his/her 
own  operation  with  plenty  of  opportunity 
for  future  career  growth. 

In  addition  to  enjoying  the  charm  and  cul¬ 
ture  of  this  lovely  area,  the  right  person  will 
earn  $30,000  plus  participate  in  a  man- 
agement-by-objective  incentive  plan 
and  a  rich  package  of  benefits,  including 
pension  plan,  health  and  life  insurance, 
liberal  vacation  policy,  paid  holidays  and 
more. 

If  interested,  send  resume  stating  qualifi¬ 
cations  in  full  confidence  to  Box  25409, 
Editor  &  Publisher. 

Equal  Opportunity  Employer,  M/F. 


ARTIST 


NEWS  ARTIST 

The  Seattle  Times  is  seeking  an  experi¬ 
enced  news  artist  with  proven  capability  in 
illustration,  design  and  use  of  color.  Salary 
$283  to  $428^  weekly,  based  on  experi¬ 
ence.  Excellent  fringes.  Send  resume  and 
work  samples  to  Tom  Bryan,  Personnel 
Manager,  Seattle  Times.  PO  Box  70,  Seat¬ 
tle  WA  98111.  An  Equal  Opportunity 
Employer  M/F. _ 


CIRCULATION 


DUE  TO  GROWTH  we  are  looking  for  ag¬ 
gressive  District  Manager  or  Supervisor 
who  wants  to  move  up  in  circulation  field  in 
Florida.  Write  James  L.  Johnson,  P.O.  Box 
408,  Lakeland,  Fla.  33802. 


VERMONT  12,000  daily,  5  afternoons, 
Saturday  and  Sunday  mornings,  offers  cir¬ 
culation  director  opportunity  with  4  season 
"family  living  enjoyment."  Must  have 
denranstrated  strengths  in  Little  Merchant 
Program,  experience  in  motor  route  estab¬ 
lishment  and  operations  plus  ability  to 
take  full  responsibility  for  circulation  de¬ 
partment  growth  and  management.  Pres¬ 
ent  director  assuming  added  company 
duties  outside  circulat(on.  Send  resume 
with  full  qualifications,  salary  range  and 
availability  to  General  Manager,  PO  Box 
707,  Barre,  VT  05641. 


CIRCULATION  MANAGER 
Modern,  fast-growing,  6-evening  daily  in 
one  of  the  Midwest's  best  markets.  Fully 
computerized  operation  with  completely 
operational  motor  route  system  through¬ 
out  area.  Excellent  community,  excitmg 
opportunity,  salary  commensurate.  Send 
resume  to  Paul  McCue,  General  Manager, 
Post-Bulletin,  Box  6118,  Rochester,  MN 
55901.  (507)  228-2441. 


WE  ARE  ACCEPTING  applications  for  a 
supervisory  position  in  our  circulation  de¬ 
partment.  Zone  6.  We  have  70,(X)0-plus 
circulation.  Interested  parties  send  com¬ 
plete  resume  to  Box  6299,  Editor  & 
Publisher. 


CIRCULATION  MANAGER  on  9000,  6-day 
paper.  We've  grown  more  than  40%  in  10 
years  and  we  want  to  keep  it  going.  (Bood 
pay,  fringes  and  quarterly  bonuses  for 
gams.  Call  or  write  Jack  Brown,  Norwalk 
(Ohio)  Reflector  44857.  Ph:  (419)  668- 
3771.  _ 

CIRCULATION  MANAGER:  9500,  6-day 
morning  daily  in  Zone  2.  A  growing  news¬ 
paper  wtih  a  first  class  growing  group. 
Write  to  Box  6270,  Editor  &  Publisher,  giv¬ 
ing  experience  and  salary  requirements. 

CIRCULATION  DIRECTOR 
Can  you  organize,  motivate  and  promote? 
Medium-size  morning,  evening  and  Sun¬ 
day  paper  in  South  needs  circulation  lead¬ 
ership  in  booming  competitive  market. 
Fully  computerized  operation  with  adult, 
youth  carriers,  award-winning  product  and 
great  management  team.  Looking  for  a 
solid  manager.  Circulation  experience  not 
as  important  as  proven  track  record  in 
newspaper  management.  Must  be  good 
with  people  and  know  sales  techniques. 
Topylary,  incentive  program,  fringes  and 
car.  Box  25465,  Editor  &  Publisher. 
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HELP  WANTED 
CLASSIFIED  ADVERTISING 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


CLASSIFIED  ADVERTISING  MANAGER  for 
strong  medium-size  daily  in  metropolitan 
area,  Zone  2.  If  you  are  an  enthusiastic 
sales  executive  with  a  solid  background  in 
newspaper  classified,  we  have  an  out¬ 
standing  career  opportunity  for  you.  Our 
competitive  area  requires  an  aggressive 
doer  and  motivator  to  lead  a  well-paid  staff 
to  attain  realistic  department  potential. 
Compensation  package,  $25-30,000  plus 
excellent  fringes  and  working  environ¬ 
ment.  Send  resume  including  salarv  his¬ 
tory  in  confidence  to  Box  6157,  Editor  & 

Publisher. _ 

CLASSIFIED  ADVERTISING 
MANAGER 

The  Herald,  Central  Connecticut's  and 
Greater  Hartford’s  largest  afternoon  daily 
(40,000  circulation)  is  seeking  an  experi¬ 
enced  person  to  head  up  its  modern  elec¬ 
tronic  classified  department.  Must  be  ac¬ 
quainted  with  all  phases  of  classified, 
would  be  responsible  for  day  to  day  opera¬ 
tions  as  well  as  developing  and  implement¬ 
ing  plans  for  future  growth.  Knowledge  of 
VDT  systems  would  be  helpful,  (jood  work¬ 
ing  conditions,  attractive  benefit  package. 
Salary  commensurate  with  experience. 
Please  write  in  strictest  confidence  to 
Richard  S.  Zesk,  Advertising  Director,  The 
Herald,  One  Herald  Sq,  New  Britain  CT 
06050. _ 

CLASSIFIED— Need  experienced,  aggres¬ 
sive  ad  salesman  with  strong  background 
in  classified  advertising  or  classified  man¬ 
ager  or  assistant  who  would  like  to  make  a 
change.  Will  be  responsible  for  managing 
department,  selling  and  promoting  clas¬ 
sified.  27,000  morning  and  evening  daily. 
Send  complete  resume  including  salary 
requirements  to  Box  6280,  Editor  & 
Publisher. 


CLASSIFIED  MANAGER— Large,  estab¬ 
lished,  Washington,  DC  based  business 
organization  seeking  experienced  Clas¬ 
sified  Manager  for  new  national  newspa¬ 
per.  Successful  track  record  essential. 
Compensation  based  upon  your  back¬ 
ground  and  experience.  Position  offers  ex¬ 
cellent  growth  potential.  For  further  in¬ 
formation  about  joining  our  publishing  di¬ 
vision,  send  your  resume,  in  confidence,  to 
PO  Box  2318,  Dept  15,  Baltimore,  MD 
.21203.  Equal  Opportunity  Employer  M/F. 


THE  BILLINGS  GAZETTE 

will  have  an  opening  for  a  city 
editor  January  1.  Applicants 
should  have  both  writing  and  edit¬ 
ing  backgrounds,  preferably  with 
newspapers  in  the  30-100,000 
range.  We  offer  a  rapidly  growing, 
surprisingly  cosmopolitan  com¬ 
munity  centered  in  some  of  the 
country's  most  beautiful  plains 
and  mountain  scenery.  Send  your 
concept  of  a  city  editor's  job,  re¬ 
sume  and  tear  sheets  to: 


Personnel  Manager 
The  Billings  Gazette 
P.O.  Box  2507 


Billings,  Mont.  59103 


An  Equal  Opportunity  Employer,  M/F 


5(X)0  DAILY  needs  managing  editor  to  ac¬ 
cept  position  in  February  or  March.  Ideal 
area  for  outdoor  enthusiast,  excellent 
schools  with  excellent  environment  for  rain¬ 
ing  family.  Located  in  Zone  7.  Tremendous 
growth  opportunity.  Box  6265,  Editor  & 
Publisher. 


NEWS  EDITOR— We  want  a  first  class  re¬ 
porter  who  wants  to  learn  the  additional 
responsibility  of  management.  $185-225 
for  the  right  person.  Send  resume,  sam¬ 
ples  and  references  to  Ken  Bowling,  Man¬ 
aging  Editor,  Daily  Republican,  BeTvidere, 
III.  61008  or  call  (815)  543-9811. 


ASSISTANT  NEWS  EDITOR 

Major  metro  seeks  #2  person  for  large 
news  desk  operation.  Ideal  candidate  has 
some  reporting,  plus  desk-supervisory  ex¬ 
perience  on  smaller  paper  and  is  now  un¬ 
derstudying  on  large  paper  where  ad¬ 
vancement  is  blocked.  This  job  entails 
news  selection  and  page  layout  and  offers 
excellent  advancement  possibilities.  It  is  a 
top  newsroom  position  and  demands  man¬ 
agement  skills  as  well  as  sharp  news  judg¬ 
ment,  an  understanding  of  good  headline 
writing  and  the  ability  to  edit  tightly.  We 
will  ask  you  to  come,  at  our  expense,  for  a 
2-day  try  out.  Send  letter,  resume  with 
three  professional  references  and  current 
salary,  plus  three  Page  1  tearsheets  to  Box 
6070,  Editor  &  Publisher. 


DATA  PROCESSING 


DATA  PROCESSING  MANAGER  -  Super¬ 
vise  staff  of  10  using  RPG  on  Burroughs 
1800  system.  Requirements  include 
proven  skills  and  selling  ideas,  working 
with  people  and  applying  computer 
technology.  Send  resume  to  Eric  Seacrest, 
Western  Publishing  Co.,  PO  Box  1228, 
North  Platt,  NB  69101. _ 

COMPUTER  MANAGER— Highly  desirable 
that  previous  work  history  includes  at  least 
10  years  experience  as  manager  or  assis¬ 
tant  manager  of  data  processing  environ¬ 
ment.  Experience  in  computerized  edito¬ 
rial.  classified,  circulation,  and  library  sys¬ 
tems.  Large  metro  located  in  Zone  2.  ^x 
25433,  Editor  &  Publisher. 


WEST  MICHIGAN  group  of  free  circulation 
weeklies  has  need  of  take-charge  editor  to 
manage  young  writer/photographer  staff. 
Page  makeup  experience  helpful.  Im¬ 
mediate  opening.  Reply  now  to  Jenison 
Printing  (lo.,  P.(J.  Box  45,  jenison,  Mich. 
49428,  or  call  (616)  457-1120,  ask  for 
Herm. 

IF  YOU  CAN  constructively  edit  copy  and 
have  a  flair  for  making  the  modern  news¬ 
paper  easier  for  readers  to  handle  and  un¬ 
derstand,  we  have  a  copy  editor’s  slot  for 
you  at  our  medium  size  central  Florida 
daily.  We’re  expanding  our  6-person  copy 
desk  and  want  talented  people  who  believe 
the  reader  is  the  only  reason  for  our  exis¬ 
tence.  Send  non-returnable  samples  and 
resume  to  Box  6316,  Editor  &  Publisher. 


DISPLAY  ADVERTISING 

ENTHUSIASM  and  a  recent  college  degree 
in  advertising  or  marketing  can  be  your  key 
to  a  starting  advertising  sales  position  with 
a  progressive  small  daily  in  a  rich  and  grow¬ 
ing  Northern  Illinois  Community  between 
Chicago  and  Rockford.  Good  starting  sal¬ 
ary,  commission  opportunities,  benefit 
package  and  an  attractive  modern  plant. 
Write  and  tell  us  about  yourself .  Send  re¬ 
sume  to:  Jim  Johnson,  Ad  Director,  Belvi- 
dere  Daily  Republican,  401  Whitney,  Bel- 
videre,  IL  61008. 


_ EDITORIAL _ 

COPY  EDITOR 

Northwest  New  Jersey’s  fastest  growing 
afternoon  daily  has  openings  for  qualified 
copy  editors  with  experience  in  copy  edit¬ 
ing,  headline  writing  and  page  design. 
Background  in  VDT  editing  and  news  re¬ 
porting  preferred.  Excellent  opportunity 
for  aggressive,  orvthe-way-up  editor.  Send 
resume,  editing  and  writing  samples  with 
salary  requirements  to  Dennis  Baker,  As¬ 
sistant  Managing  Editor,  The  Daily  Record, 
800  Jefferson  Rd.,  Parsippany,  N.J. 
07054. _ 

LIFESTYLE  SECTION  of  quality  Zone  8  AM 
seeks  experienced  feature  writer  able  to 
handle  all  subjects.  Box  6250,  Editor  & 
Publisher. 


METRO  DAILY  in  Sun  Belt  by  the  sea 
needs  experienced  reporter  who  can  write 
news  and  features  with  equal  ease  and  in 
free  moments  touch  up  copy  of  promising 
youngsters.  100,000  PM  in  Zone  3.  Send 
dips  and  resume  to  Box  6309,  Editor  & 
Publisher. 

SPORTS  COLUMNIST 
Applicants  will  be  judged  on  writing  style, 
breadth  of  sports  knowledge  and  analytical 
ability.  Samples  must  demonstrate  inci¬ 
sive  yet  responsible  commentary.  Looking 
for  someone  with  5  to  10  years  in  sports. 
Zone  4.  Send  resume  and  column  samples 
to  Box  6332,  Editor  &  Publisher. 


REPORTER:  Aggressive,  experienced  re¬ 
porter  wanted  for  18,500  circulation  AM 
daily  in  western  Maryland  city  70  miles 
from  Baltimore  and  Washington.  Pay 
commensurate  to  experience  and  ability. 
Send  resume  and  photocopies  of  work  to 
Personnel  Department,  The  Morning 
Herald,  PO  Box  439,  Hagerstown,  MD 
21740. 

REGIONAL  AND  METRO  EDITOR 
We  have  2  positions  for  city  side  super¬ 
visors.  Direct  activities  of  9  to  10  reporters 
in  all  phases  of  work.  Must  have  good  news 
judgment  and  feature  ideas.  Prefer  super¬ 
visory  background  and  5  years  experience 
in  the  business.  Zone  4.  Send  samples  and 
resume  to  Box  6326,  Editor  &  Publisher. 


JOIN  A  GROWING  organization  where  you 
have  plenty  of  room  for  advancement.  The 
Dispatch  in  Cookville,  Tenn.  has  openings 
for  2  sharp  reporters  that  can  move  up  to 
editor.  Must  be  familiar  with  photography, 
a  good  writer  and  have  good  management 
ability.  Ph:  (615)  528-5405. 

IMMEDIATE  OPENING  for  farm/general 
assignment  reporter,  one  who  can  speak 
the  language  of  farmers,  ranchers  and 
agri-business  people,  but  write  for  city 
subscribers  as  well.  Diversified  agricultural 
area  with  abundance  of  news  and  feature 
opportunities.  We're  a  17,000  daily  and 
Sunday  with  a  reputation  for  outstanding 
agricultural  reporting.  Experience,  includ¬ 
ing  photography  and  VDTs  preferred,  but 
will  consider  qualified  recent  graduate. 
Competitive  pay,  fringes.  Write  or  call:  Bill 
Eddy,  Associate  Editor,  North  Platte 
(Neb.)  Telegraph  69101. 

CITY  EDITOR— Rapidly  expanding  PM 
otfset  daily,  25M  circulation,  wants  ex¬ 
perienced  desk  person  to  direct  reporters 
and  photographers.  Reporting  background 
a  must.  Great  opportunity  for  career- 
minded  pro.  Ideal  climate,  top-rated  com¬ 
munity  directly  on  the  Gulf  in  Southwest 
Florida.  Excellent  benefits.  Send  resume 
first  letter  to  Thomas  Hayer,  Executive 
Editor,  Naples  Daily  News,  P.O.  Box  7009, 
Naples,  Fla.  33940. 

ASSISTANT  EDITOR 

America’s  largest  rural  weekly  needs  re¬ 
porter  who  can  grow  into  Number  2  edito¬ 
rial  position.  Must  have  experience,  edit¬ 
ing  ability.  Good  salary,  benefits.  Send  re¬ 
sume,  work  samples  to:  Lloyd  Stoyer, 
Lapeer  County  Press,  Box  220,  Lapeer,  Ml 
48446. _ 

SOMEONE  WHO  CAN  WRITE  and  tell  the 
difference  between  a  cornstalk  and  a  barn, 
as  well  as  between  parity  and  reality,  to  put 
out  weekly  farm  supplement  to  small-city 
Ohio  daily.  Good  opportunity  for  journalist 
with  some  agricultural  knowledge  or  back¬ 
ground.  The  Daily  Standard,  123  E.  Market 
St.,  Celina,  Ohio  45822,  (419)  586-2371. 

MANAGING  EDITOR  -  Medium  size  West 
Coast  daily  in  growing  competitive  area. 
We  need  imagination,  initiative,  demon¬ 
strated  ability  to  inspire  a  staff.  If  you 
value  challenge  and  high  quality  newspa- 
pering,  write  Box  6318,  Editor  &  Publisher. 

AGGRESSIVE  REPORTERS,  quality  writers 
wanted  by  Zone  3  35,00(1  AM  which  is 
beefing  up  its  local  report.  Are  you  en¬ 
thusiastic  about  reporting?  Dig  up  your 
own  stories?  Do  you  labor  over  each  word 
in  your  copy?  We  demand  the  best.  If  you 
meet  our  criteria,  write  us  at  Box  6321, 
Editor  &  Publisher. _ 

EXPERIENCED  COPY  EDITORS  needed. 
One  for  news  desk,  one  for  city  desk. 
Minimum  three  years  experience  and 
knowledge  of  VDTs.  Send  complete  re¬ 
sume  and  salary  requirements  to 
Employee  Relations  Director,  Ft.  Lauder¬ 
dale  News.  P.O.  Box  14430,  Ft.  Lauderdale, 
Fla.  33302. _ 

MANAGING  EDITOR 

We  are  an  excellent,  medium  sized  news¬ 
paper.  We  are  seeking  a  super-charged 
newspaper  person  for  whom  a  position  of 
managing  editor  would  be  an  exciting  chal¬ 
lenge  and  opportunity.  The  requirements 
are  obvious— a  journalist  with  a  high  de¬ 
gree  of  intelligence,  leadership  ancf  moti¬ 
vation.  Some  experience  with  a  record  of 
accomplishment  as  an  editor  in  charge  of  a 
group  of  other  journalists  is  a  must. 

If  interested  in  a  really  solid  career-path 
opportunity,  please  write  to  me  and  tell  me 
about  yourself.  Send  your  reply  to  Editor, 
Box  25404,  Editor  &  Publisher. 

Equal  Opportunity  Employer.  M/F. 

REPORTER  to  cover  county  government, 
courts,  police  for  8600  daily  and  15,000 
weekly.  Located  in  the  heart  of  northern 
lower  Michigan’s  recreational  area,  with  a 
vigorous  business  and  industrial  climate. 
Applicants  from  Michigan  and  neighboring 
states  preferred.  Send  resume,  clips  and 
salary  requirements  to  Richard  A.  Matte- 
son  Jr.,  Managing  Editor,  Cadillac  Evening 
News,  Box  640,  Cadillac,  Mich.  49601. 

2  COPY  EDITORS 

We  promote  talented  editors.  A  flair  for 
bright  heads,  a  command  of  English  and  a 
burning  desire  to  get  ahead  are  the  keys. 
Send  resume  and  clips  to:  Philip  Bookman, 
Managing  Editor,  (jourier-Post,  Camden, 
NJ  08101. 


CONSUMER  WRITER 
Must  have  at  least  5  years  reporting  back¬ 
ground  with  at  least  1  year  as  consumer 
writer.  Zone  4.  Submit  samples,  resume 
and  brief  outline  of  your  perception  of  the 
beat.  Box  6328,  Editor  &  Publisher. 

METROPOLITAN  morning  daily  in  Zone  2 
seeks  top-quality  copy  editors.  Two  years 
of  editing  experience  is  essential;  report¬ 
ing  experience  is  desirable.  Applicants 
must  possess  sound  news  judgment  and  a 
thorough  knowledge  of  grammar,  spelling, 
punctuation  and  other  technical  skills. 
Specify  interest  in  either  sports  or  general 
news  in  submitting  application.  Resume 
and  references  to  Box  6324,  Editor  & 
Publisher. _ 

REPORTER 

Top  notch  reporter  with  at  least  4  years 
experience  on  daily  wanted  for  Virginia 
P.M  daily.  Excellent  working  conditions 
and  fringe  benefits.  Send  clips  and  resume 
along  with  salary  requirements.  Box  6313, 
Editor  &  Publisher. 

REPORTER  -  EDITOR 
Good  person  for  not-so-good  weekly.  One 
who  will  make  the  difference.  Zone  2. 
Write  fully.  Box  6301,  Editor  &  Publisher. 

COPY  EDITORS 

State  capital  daily  in  Zone  2  seeks  in¬ 
creased  circulation.  Game  plan  calls  for 
enlarging  staff,  with  emphasis  on  copy 
desk.  If  your  ability  and  work  record 
make  you  worth  more  than  $20,CX)0  per 
year,  send  a  resume  to  Box  6306,  Editor  & 
Publisher. 

IMMEDIATE  opening  for  take  charge  news 
editor  at  growing,  twice  weekly  Zone  2 
newspaper.  Should  have  what  it  takes  to 
run  a  staff  of  5  reporters,  handle  layout, 
and  turn  out  bright  headlines/tight  copy. 
Resume  to  David  Willmott,  Suffolk  Life 
Newspapers,  Westhampton  NY  11977. 

LOCAL  COLUMNIST 

Send  resume,  columns,  samples  and  tell 
us  what  makes  a  local  columnist  effective. 
Must  have  at  least  5  years  in  business. 
Zone  4.  Box  6330,  Editor  &  Publisher. 

UNLIMITED  OPPORTUNITIES  in  numer¬ 
ous  areas  for  a  bright,  energetic  editor  skill¬ 
ed  in  page  layout  and  copy  editing  for 
multi-purpose  job  on  central  New  York’s 
largest  morning  newspaper.  Many 
company-sponsored  benefits.  Send  re¬ 
sume  and  qualifications  to  E.B.  Sabine, 
Syracuse  Newspapers,  Box  4915,  Syra¬ 
cuse,  N.Y.  13221. 


REPORTER  for  twice-weekly  newspaper  in 
Central  Massachusetts.  J-school  graduate 
who  can  write  and  use  time  well  and  is 
enough  of  a  self-starter  to  handle  coverage 
of  a  tough  New  England  town  on  his/her 
own.  (lalTor  write  Dick  Satran,  The  Webs¬ 
ter  Times,  Webster,  Mass.  01570.  (617) 
943-4800. 

SPORTS  REPORTER— Sound  reporter’s 
credentials  needed  to  assume  lead  role  in 
reporting  and  commenting  on  world  of  rec¬ 
reation,  participation  sports  and  outdoors. 
Unusual  opportunity  for  personal  growth 
and  development  of  new  programs  for  the 
Buffalo  COURIER-EXPRESS  and  it’s 
sports  department.  Send  resumes  to  Box 
6333,  Editor  &  Publisher, 


NEWS  EDITOR 

The  Edwardsville  (Illinois)  Intelligencer,  a 
growing  and  progressive  8000  daily  in 
process  of  conversion  to  an  electronic 
newsroom,  has  an  opening  for  a  news 
editor.  This  Number  2  person  is  responsi¬ 
ble  for  editing,  directing  copy  flow,  page 
design,  and  coordinating  news  presenta¬ 
tion  as  necessary. 

The  right  person  should  possess  2  to  3 
years  daily  reporting  and  editing  experi¬ 
ence.  VDT  experience  helpful  but  not 
necessary.  In  return  we  offer  a  good  salary, 
benefits  and  an  opportunity  to  advance 
within  a  respected  newspaper  group.  If  in¬ 
terested  send  resume  and  page  design 
examples  to  Larry  M  Perryman,  Lindsay- 
Schaub  Newspapers,  PO  Box  789,  Decatur 
IL  62525. 


REPORTER  WANTED— for  general  as¬ 
signment  or  government  on  progressive 
daily.  Salary  based  on  experience.  Apply  to 
Tom  Parsons,  Managing  Editor,  Pine  Bluff 
Commercial,  Box  6469,  Pine  Bluff,  AR 
71611. 
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COMPETENT,  experienced  photo-oriented 
newsman.  Must  produce  heavy  volume  of 
news  and  features,  edit  crisply.  Staff  addi¬ 
tion.  Resume,  references,  clips,  salary  re¬ 
quirements  with  first  letter.  Verde  Inde¬ 
pendent,  Box  517,  Cottonwood,  Ariz. 
86326. 

COPY  EDITOR  for  New  Jersey  weekly 
chain.  Must  have  good  news  judgment, 
ability  to  write  sharp  heads,  experience  in 
layout.  Must  have  solid  reporting  and  desk 
experience.  Good  salary  and  benefit  pro¬ 
gram.  Send  resume  and  salary  require¬ 
ments  to  Box  25446,  Editor  &  Publisher. 

SMALL  OHIO  DAILY  looking  to  fill  entry 
level  reporting  position  sometime  after 
first  of  year.  We're  looking  for  someone 
with  enthusiasm  and  willingness  to  learn. 
Job  will  include  everything  from  covering  a 
local  school  board  to  helping  out  in  spoils. 
Photography  experience  helpful.  Send  re¬ 
sume  to  Box  25445,  Editor  &  Publisher. 

MANAGING  EDITOR  needed  immediately 
by  highly  professional  8000  PM  daily  in 
Zone  2.  Must  be  experienced  and  know 
what  belongs  in  a  newspaper.  Call  and 
send  resume,  including  clips  and  refer¬ 
ences,  to  David  Dillon,  The  Evening  Sun, 
45-47  Hale  St.,  Norwich,  N  Y.  13815. 
(607)  334-3276.  A  Park  Newspaper. 

WIRE  EDITOR 

Southern  New  York  State  70,000  daily  and 
Sunday  seeks  wire  editor  with  minimum  2 
years  experience,  strong  in  VDT  and  lay¬ 
out.  with  working  knowledge  of  New  York 
metropolitan  region.  Also  looking  for  copy 
editors  similarly  qualified.  Box  25479, 
Editor  &  Publisher. 


EDITOR 

West  Coast  daily  newspaper  under  30,000 
circulation  has  opening  for  editor.  This 
newspaper  has  an  outstanding  record  of 
producing  high  quality  editorial  contents. 
The  goal  is  to  find  someone  who  can  con¬ 
tinue  that  record. 

Located  in  superb  community  offering  ex¬ 
cellent  life  style. 

Qualified  candidates  are  likely  to  be  in 
editor  position  of  small  daily  or  in  city 
editor  slot  with  larger  daily.  Prefer  degree 
plus  10  years  of  good  newspaper  experi¬ 
ence. 

To  be  considered  send  a  short  resume  of 
qualifications  and  salary  history  to  Box 
25406,  Editor  &  Publisher. 

Equal  Opportunity  Employer 

WRITE  AND  EDIT  for  2  periodicals  in  na¬ 
tional  and  international  family  planning/ 
population  field.  Edit  articles,  digest  pa¬ 
pers  published  in  professional  journals  or 
presented  at  meetings;  cover  and  report 
on  professional  meetings  in  the  U.S.  and 
abroad.  Minimum  of  5  years  experience  in 
editing,  writing,  and  reporting  required. 
Advanced  academic  training  in  social  sci¬ 
ence  helpful.  Ability  to  understand  and 
interpret  statistics  essential;  familiarity 
with  family  planning/population  field  de¬ 
sirable.  Affirmative  Action/Equal  Oppor¬ 
tunity  Employer  M/F.  Box  25460,  Editor  & 
Publisher. 


MANAGING  EDITOR 

Small  daily  newspaper  in  northern 
Westchester  County,  N.Y.,  is  searching  for 
a  managing  editor.  In  addition  to  good 
management,  planning  and  personnel 
skills,  an  eye  for  graphics  and  a  thorough 
knowledge  of  managing  an  editorial  de¬ 
partment  of  20,  I'm  looking  for  an  indi¬ 
vidual  who  can  put  together  an  editorial 
product  which  chronicles  the  lives  and 
interests  of  our  readers.  If  you're  looking  for 
an  opportunity  to  develop  your  own  prod¬ 
uct,  send  details  of  your  experience,  qual¬ 
ifications,  references  and  samples  of  your 
work  to  John  Berger,  Publisher,  Patent 
Trader,  Box  240,  Mt.  Kisco,  N  Y.  10549. 

ENTRY  LEVEL  POSITION 
For  Reporter/Photographer 
We  have  an  owning  for  a  self-starter  who 
can  cover  hard  news,  sports,  features,  and 
do  some  ad  sales.  Located  in  the  Turtle 
Mountains,  we  offer  unlimited  opportunity 
for  outdoor  recreation.  We're  North  Dako¬ 
ta's  largest  weekly  newspaper  and  we're 
getting  bigger.  An  excellent  chance  for 
solid,  on-the-job  experience.  Send  re¬ 
sume,  salary  requirements  and  clips  to; 
Bottineau  Courant,  412  Main  St.  Bot¬ 
tineau  N(5  58318. 
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REPORTER-PHOTOGRAPHER  for  im¬ 
mediate  opening  on  Eastern  Kansas 
biweekly  newspaper.  Salary  dependent 
upon  qualifications  and  experience.  Call  or 
write  Phil  McLaughlin,  Miami  Republican 
and  Western  Spirit,  Box  389,  Paola  KS 
66071.  (913)  294-2311. 


BRIGHT,  COPY  EDITOR,  by  medium  sized 
aggressive  south  Florida  daily.  Must  have 
excellent  headline  writing  and  editing  skills, 
be  quick,  imaginative  with  layout.  Prefer 
person  from  small  daily  desiring  greater 
challenge,  opportunity  to  advance  than  sea¬ 
soned  editor  with  only  salary  in  mind.  Box 
25464,  Editor  &  Publisher. 

EDITOR  for  leading  weekly  newspaper 
group  in  metro  Detroit  area.  Must  have 
technical  skills  and  competitive  outlook  on 
news.  Send  resume,  examples  of  work  and 
salary  requirements  to  Box  14,  Union 
Lake,  Ml  48085. 

SUNDAY  EDITOR 

Experienced  newsperson  for  80,000  daily 
and  Sunday  in  tough,  competitive  N  Y. 
metropolitan  area  market.  Requires  solid 
daily  experience,  imagination,  and  ability 
to  work  with  good  news  team.  Send  re¬ 
sume,  salary  history  and  salary  require¬ 
ments  to  PO  Box  1742,  Passaic  NJ  07055. 

QUALITY  EASTERN  50,000  circulation 
daily  seeks  a  solid  news  executive  who  can 
lead  and  inspire  fine  news  staff.  We  are  an 
important  part  of  a  dynamic  group  of  excel¬ 
lent  dailies  with  the  highest  standards  and 
advanced  management  techniques.  The 
editor  we  choose  must  relate  to  the  read¬ 
ers  and  communities  we  serve.  Long  term 
circulation  growth  is  a  major  goal.  Area 
provides  pleasant  living  with  outdoor  rec¬ 
reation.  If  you  are  ready  for  this  challenge 
please  furnish  a  resume  with  salary  re¬ 
quirements  in  complete  confidence  to  Box 
25469,  Editor  &  Publisher. 


_ GRAPHICS _ 

GRAPHICS/DESIGNER  to  assist  the 
graphics  director  in  the  overall  redesign  of 
a  major  daily  newspaper  and  after  its  im¬ 
plementation  to  participate  in  the  planning 
and  production  of  day  to  day  graphics  and 
layouts.  The  ideal  candidate  will  possess: 
(DA  feel  for  type  and  page  layout.  (2)  The 
ability  to  create  clean  graphics  and/or  il¬ 
lustrations,  (3)  Sensitivity  to  photographic 
images,  (4)  Ability  to  sell  your  point  of 
view,  and  (5)  Some  experience  or  knowl¬ 
edge  of  newspaper  or  magazine  produc¬ 
tion.  Send  a  resume,  tearsheets  and  salary 
requirements  to;  Personnel  Dept.,  The 
States-ltem,  3800  Howard  Ave.,  New  Or¬ 
leans,  La.  70140.  An  equal  opportunity 
employer  M/F. 

MAJOR  EAST  COAST  DAILY  in  liveable  city 
needs  graphic  artist/designer.  Must  know 
page  design  and  layout  and  have  examples 
to  prove  It.  Job  will  go  to  someone  who 
possesses  strong  leadership  qualities,  an 
ability  to  get  along  with  people,  and  ex¬ 
perience  in  producing  conceptual  illustra¬ 
tions,  charts  and  maps.  Resume  and  work 
samples  (no  originals,  please)  to  Box  6323, 
Editor  &  Publisher. 


MACHINIST 


MACHINIST  needed  for  Mailingand  Insert¬ 
ing  Division  of  medium  size  daily  newspa¬ 
per  company  located  in  northwest  suburb 
of  Chicago.  Experience  in  this  area  a  must. 
Outstanding  career  opportunity  for  the 
right  person.  Starting  salary  commensu¬ 
rate  with  experience.  We  offer  excellent 
company  benefits  and  working  conditions. 
For  further  information  and  confidential 
interview  call:  Paddock  Publications,  Inc., 
(312)  870-3726. 


MARKETING  MANAGER  for  6-day,  40,000 
circulation  daily  newspaper  to  handle  mar¬ 
keting,  research  and  promotion.  Resppn- 
sible  directly  to  co-publishers.  Marketing 
degree,  some  experience  essential.  Send 
resume  and  salary  expectations  to  E.  Wes¬ 
ley  Hammond,  Co-publisher,  The  Day,  New 
London,  CT  06320. 

MARKETINGIRESEARCH 

RESEARCH  COORDINATOR 

Large  Florida  daily  has  interesting  growth 
opportunity  for  college  grad  with  several 
/ears  newspaper  experience  in  marketing, 
research,  media  analysis  and  statistical 
applications.  Good  starting  salary  and 
benefit  package.  Send  resume  and  salary 
requirements  in  confidence  to  Box  6320, 
Editor  &  Publisher. 

MARKETING 
RESEARCH  DIRECTOR 

Medium  sized  newspaper  has  opening  for 
marketing  research  director.  This  is  a  staff 
position  reporting  to  the  general  manager. 
A  strong  background  in  marketing  is  re¬ 
quired  in  order  to  perform  marketing  re¬ 
search  and  studies  affecting  all  aspects  of 
the  newspaper.  Must  be  able  to  communi¬ 
cate  and  to  work  effectively  with  all  levels 
of  management  and  staff.  Appropriate 
training  and  experience  in  marketing  is  ob¬ 
viously  necessary.  Skill  in  planning  and 
budgeting  are  important. 

We  are  located  in  a  highly  competitive 
market  which  offers  plenty  of  professional 
challenge.  Achieving  job  satisfaction 
should  be  relatively  easy.  Our  management 
team  and  philosophy  will  really  be  a  plus  in 
this  regard. 

To  respond  please  send  a  resume  to  Box 
25407,  Editor  &  Publisher, 

An  Equal  Opportunity  Employer 

PHOTOJOURNAUSM 

SMALL  WEEKLY  in  desert-mountain 
Southwest  needs  photographer-darkroom 
person  who  also  can  cover  and  write  some 
local  news.  Experience  with  PMTs  and 
page  negatives  a  must.  Small  town,  300 
miles  from  nearest  large  city.  Salary  to 
$10,000  depending  on  experience.  Spouse 
can  also  work  part  time  as  typesetter,  if 
experienced.  Will  discuss  option  to  buy  in 
about  five  years.  Box  25427,  Editor  & 
Publisher. 


PRESS  RELATIONS 

NEWSPERSON  to  be  press  relations  direc¬ 
tor  for  Republican  members  of  Michigan 
House  of  Representatives.  Should  be  par¬ 
tisan,  dedicated  and  have  knowledge  of 
state  political  affairs.  Must  have  strong 
journalism  background,  ability  to  direct 
staff,  ability  to  present  Republican  view¬ 
point  effectively.  Supervisory  experience 
preferred.  Excellent  salary  and  fringe  ben¬ 
efits.  Send  resume  to  State  Representa¬ 
tive  William  Bryant,  State  Capitol,  Lansing 
Ml  48909, 


E&P  CLASSIFIEDS 
COMMUNICATE  WITH 
THE  COMMUNICATORS! 


EXPERIENCED.  QUALITY-ORIENTED 
pressman  to  head  shift  operating  Harris 
845  web  offset  press  to  print  a  daily  news¬ 
paper  and  commercial  circular  work.  Ex¬ 
cellent  working  conditions  and  benefits. 
Contact  Dick  Keitlen,  Journal  Inquirer, 
Progress  Drive.  Manchester,  Conn.  06040. 
(203)  646-0500. 

WEB  OFFSET  PRESS  OPERATORS 
wanted  for  progressive  expanding  printing 
company.  We  operate  two  plants  located  in 
mid  and  Southwest  Michigan.  We  offer  op¬ 
portunity  of  growth  for  press  operators 
with  minimum  of  two  years  previous  web 
offset  experience  to  further  your  expertise 
on  Goss  and  Harris  845  equipment.  Our 
product  mix  includes  four  color  pre-prints 
for  newspaper  insert  advertising.  We  offer 
a  competitive  benefit  package  and  wages 
commensurate  with  experience.  Contact 
Jon  Anderson,  Director  of  Manufacturing, 
Printco  Inc.,  109  N.  Lafayette,  Greenville, 
Mich.  48838  or  call  (616)  754-3673. 

An  Equal  Opportunity  Employer 

WANT  TO  MOVE  WEST? 

An  expanding  wide-awake  60,000  morning 
daily  in  Zone  7  has  an  opening  for  a  fully 
trained,  experienced  Web  Metro  offset 
pressperson.  Top  wages  and  benefits, 
pleasant  conditions  and  a  beautiful  area  in 
which  to  live  make  this  an  opportunity  too 

food  to  miss!  An  Equal  Opportunity 
mployer,  M/F.  Box  6317,  Editor  &  Pub¬ 
lisher. 

A  LARGE  SOUTH  FLORIDA  newspaper  has 
openings  for  journeymen  pressmen.  4 
years  minimum  experience  on  a  web  letter 
and/or  offset  press  is  required.  Qualified 
applicants  must  be  willing  to  work  days, 
nights  and  weekends.  Wages  are  based  on 
experience.  If  you  would  like  to  work  for  a 
progressive  newspaper  with  excellent  ben¬ 
efits,  send  resume  to  Box  6307,  Editor  & 
Publisher. 


PRODUCTION 


PRODUCTION  MANAGER  for  growing  7 
paper  weekly  newspaper  group,  140,000 
circulation,  north  of  Boston.  Will  supervise 
crew  of  12  in  typesetting,  ad  and  page 
make-up.  Growth  opportunity,  excellent 
starting  wage.  Call  or  send  resume  to  R. 
Fournier,  North  Shore  Weeklies.  Union  St, 
Ipswich,  MA  01938.  Telephone  (617) 
356-5141. _ 

COMPOSING  ROOM  supervisor,  manage¬ 
ment  minded,  knowledgeable  in  all  phases 
of  offset  production  from  mark-up  through 
camera  work,  familiar  with  CX>mpuGraphic 
and  AKI  equipment.  You'll  be  associated 
with  top  weekly  newspaper  chain  in  New 
Jersey.  Send  resume,  salary  requirements 
and  availability.  Box  25447,  Editor  & 
Publisher. 


PUBLIC  RELATIONS 

MANAGER  OF 
PUBLIC  INFORMATION 

...  For  expanding,  major  high  technol¬ 
ogy  multi-national  in  Zone  9.  Will  run  ag¬ 
gressive  external  communications  pro¬ 
gram.  Must  have  strong  writing/editing 
skills,  sound  judgment,  ability  to  work  with 
professionals  and  executives.  Candidates 
should  have  at  least  10  years  experience 
that  includes  reporting,  writing  or  editing 
for  a  major  news  pubTication  or  wire  ser¬ 
vice;  corporate  communications;  and 
some  management  experience.  Familiarity 
with  internal  publications,  news  photogra¬ 
phy,  audio  visuals  helpful.  Salary  based  on 
experience.  Box  6260,  Editor  &  Publisher. 


MAILROOM 


MAILROOM  SUPERVISOR/FOREMAN 
Circulation  Department  of  medium  size 
daily  newspaper  company  has  immediate 
need  for  an  individual  to  take  charge  and 
supervise  our  mailing  and  inserting  opera¬ 
tions.  Experience  in  this  area  a  must.  Out¬ 
standing  career  opportunity  for  the  right 
person.  Starting  salary  commensurate 
with  experience.  We  offer  excellent  com¬ 
pany  benefits  and  working  conditions.  For 
further  information  and  confidential  inter¬ 
view  call:  Paddock  Publications  Inc.,  (312) 
870-3728,  ext.  15. 


PRESSROOM 


PRESSMAN  needed  for  small  16,000 
daily.  General  press  work,  helpful  if  you 
have  some  Goss  Urbanite  experience. 
Come  live  in  beautiful  Northwestern  New 
Mexico  where  there  is  skiing,  hunting  and 
fishing  nearby.  Contact  Don  Chapline, 
Press  Superintendent,  Daily  Times,  PO 
Box  450,  Farmington,  NM  87401.  (505) 
325-4545. 

PRESSMAN;  Ei^rienced  pressman  for 
8-unit  Harris  VISA.  Send  resume  to  Ches¬ 
ter  Haynes,  DeLand  Sun  News,  P.O.  Box 
1119,  DeLand,  Fla.  32720  or  call  (904) 
734-3661. 


SALES  REPRESENTATIVE 

Major  newspaper  feature  syndicate  seeks 
1,  possibly  2,  sales  representatives  to 
travel  South  and  Southwest.  Previous 
sales  experience,  knowledge  of  the  news¬ 
paper  business,  helpful  but  not  impera¬ 
tive.  We  offer  excellent  salary,  commission 
and  benefits  package.  The  right  individu¬ 
als  must  be  highly  motivated  self-starters, 
have  initiative  and  be  willing  to  travel  ex¬ 
tensively.  Send  resume  and  salary  expec¬ 
tations  to  Box  6234,  Editor  &  Publisher. 
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Positions  Wonted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


ADMINISTRATIVE  EDITORIAL  I  EDITORIAL  i  EDITORIAL 


YOUNG  ATTORNEY,  27,  grad  Columbia  U.  i 
J-School,  May  '78  seeks  position  as  assis-  I 
tant  to  publisher  or  editor.  Well  versed  in 
communications  law  and  EEO.  BA  in  Eco¬ 
nomics.  Box  6181,  Editor  &  Publisher.  j 


EDITOR/PUBLISHER,  managerial  experi-  j 
ence  both  magazine,  newspaper;  special  i 
expertise  in  community  publications;  seek-  ; 
ing  challenging  opportunity,  weekly  or  . 
monthly  publication.  Zone  2  preferred. 
Currently  employed.  Box  6227,  Editor  & 
Publisher. 


PUBLISHER/GENERAL  MANAGER 
Twenty  years  successful,  diversified  ex¬ 
perience  on  AM  and  PM  daily/Sunday  pub¬ 
lications.  Extensive  overall  knowledge  of 
entire  newspaper  operation.  Qualified  in 
labor  negotiations.  Community  minded, 
mature  family  man.  Top  references.  All  re¬ 
plies  held  in  strict  confidence.  Box  6304, 
Editor  &  Publisher. 


GENERAL  MANAGER  has  background  in 
all  areas  of  daily  newspaper  production. 
Family,  community  involvement  impor¬ 
tant.  Would  consider  option  to  buy-in.  Lo¬ 
cated  in  midwest  now.  Seeking  opportun¬ 
ity  to  serve  and  achieve.  Age  39.  Box 
25450,  Editor  &  Publisher. 


HAVE  A  LOSER  you’d  like  turned  around? 
Good  track  record  on  product,  profit.  Open 
to  proposals;  let’s  discuss.  Box  25454, 
Editor  &  Publisher. 


CIRCULATION 


YOUNG  CIRCULATOR,  experienced,  ca¬ 
pable,  seeks  #lon  small  or  #2  on  medium. 
Box  6281,  Editor  &  Publisher. 


CIRCULATION  MANAGER,  over  30  years 
experience.  Little  Merchant  and  Branch 
Counsellor  system.  ABC.  Do  own  promo¬ 
tions.  Desire  change.  Prefer  small  or 
medium  size  PM  newspaper.  Excellent  re¬ 
ferences.  Box  6300,  Ed  ‘or  &  Publisher. 


CLASSIFIED  ADVERTISING 


DEPENDABLE,  knowledgeable,  pro  clas¬ 
sified  manager  ready  to  move  up  to  larger 
paper.  Promotion  oriented,  successful  re¬ 
sults.  Box  6171,  Editor  &  Publisher. 


YOUNG  CAREER-MINDED  woman,  ambi¬ 
tious  to  become  Assistant  Classified  Man¬ 
ager  or  Manager  of  daily  newspaper.  8 
years  experience  in  all  phases  of  classified 
advertising.  Excellent  references.  Box 
25438,  Editor  &  Publisher. 


To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER: 

Address  your  reply  to  the  box 
number  in  the  ad,  c/o  Editor 
&  Publisher,  575  Lexington 
Ave.,  New  York,  NY  10022. 
Please  be  selective  in  the 
number  of  clips  submitted  in 
response  to  an  ad.  Include 
only  material  which  can  be 
forwarded  in  a  large  manila 
envelope.  Never  submit 
complete  newspapers  or 
magazines  unless  specific¬ 
ally  called  for. 

Editor  &  Publisher  is  not  re¬ 
sponsible  for  the  return  of 
any  material  submitted  to  its 
advertisers.  Therefore  we 
suggest  that  you  never  send 
irreplacable  material. 


EDITOR  FOR  HIRE.  Fresh  Masters  in  Jour¬ 
nalism,  built  weekiv  from  ground  up,  5 
years  metro  reporting,  excellent  pho¬ 
tographer.  Male,  34,  professional  wife 
wants  editing  job  on  good  small  daily  or 
weekly.  Gulf  or  East  Coast.  John  F.  Gallien, 
2440  Marlene,  Bloomington,  Ind.  47401. 
(812)  336-5425. 


PROVEN  SPORTS  PRO,  12  years  experi¬ 
ence,  7  metro  daily.  Left  journalism  to 
learn  publishing,  advertising.  Seek  editor, 
writer,  desk  job  with  paper  desiring  fresh 
coverage,  ideas.  Worked  all  levels— 
sandlot  to  pro.  Layout  prizewinner,  tight 
writer,  thorough  editor,  organizer.  Reloca¬ 
tion:  prefer  California,  Zones  8-9.  Box 
6254,  Editor  &  Publisher. 


PHOTO  EDITOR/MANAGER 
The  person  running  the  photo  department 
of  a  newspaper  should  know  not  only  about 
pictures  but  a  whole  lot  more.  I  do.  I’m 
knowledgeable  about  journalism,  design 
and  typpgraphy,  production,  the  newspa¬ 
per  business  in  general  and  even  VDTs. 
Over  five  years  experience  with  ROP  color. 
Meaningful  news  photos,  complemented 
by  thoughtful  features,  are  my  highest 
priority.  A  sharp  manager,  I  believe  in  get¬ 
ting  the  most  out  of  available  resources. 
Desire  a  position  as  photo  manager  and/or 
picture  editor  on  5()-150M  daily  or  as  as¬ 
sistant  on  metro.  Prefer  zones  1  &  2.  Box 
6285,  Editor  &  Publisher. 


FEMALE  LIFESTYLE/ARTS  REPORTER 
and  reviewer,  creative,  accurate  self¬ 
starter,  3  years  experience.  Master’s  de¬ 
gree,  seeks  relocation  southeast  coastal 
area,  Florida,  New  Orleans,  Texas,  etc.  Box 
6329,  Editor  &  Publisher. 


MANAGING  EDITOR-22  years  experi¬ 
ence,  topped  by  running  quality  60,000 
daily;  energy,  enterprise,  enthusiasm  to 
invest  in  your  community.  Box  6314, 
Editor  &  Publisher. 


NUMBER  2  in  newsroom  ready  to  "grow" 
to  metro  or  metro-area  West  Coast  daily. 
Young,  aggressive,  imaginative  editor  who 
believes  in  making  a  newspaper  look  good. 
Supervisory,  VDT  skills;  solid  news  judg¬ 
ment,  too.  Box  6303,  Editor  &  Publisher. 


REPORTER,  2  years  daily  experience, 
wants  to  join  10(5,00&plus  daily.  Accurate 
deadline  beater.  Will  relocate.  Box  6295, 
Editor  &  Publisher. 


SPORTSWRITER/COLUMNIST’S  clips  a 
must  reading  for  editors  with  high  stan¬ 
dards.  Qualified:  Have  covered-pros,  major 
colleges.  New  York  Horse  Racing.  Ambi¬ 
tious:  Seek  college  and/or  turf  beat,  col¬ 
umn.  Skilled:  Clips  proof.  Box  6294,  Editor 
&  Publisher. 


YOUNG  REPORTER  with  daily  and  weekly 
exjjerience  wants  to  write  for  a  metropoli¬ 
tan  daily.  Ready  to  relocate.  Box  6291, 
Editor  &  Publisher. 


WRITER/EDITOR.  15  years  experience: 
academic,  scholarly  background,  yet  lively 
stylist.  Productive  in  humanities,  social 
sciences,  technical  fields.  Diverse  publica¬ 
tions,  including  documentary  filmscript. 
Reliable,  efficient,  competent.  Samples  of 
work  and  references  on  request.  Prefer 
magazine  or  corporate  position  in  Areas  6, 
8,  9.  Will  consider  other  offers.  Box  6296, 
Editor  &  Publisher. 


POLITICAL-COURTHOUSE  reporter  on 
20,000  circulation  daily  seeks  reporting 
position  on  larger  paper.  2V2  years  experi¬ 
ence,  including  education,  mlice  beats. 
Master’s  degree.  Box  6297,  Editor  &  Pub¬ 
lisher. 


EDITOR— Responsible  professional  to  take 
charge  of  editorial  operation  of  medium 
size  daily.  Experienced  in  all  phases  of 
newsroom  operation.  Excellent  references. 
Prefer  New  Jersey,  mid-Atlantic  coast.  Box 
25481,  Editor  &  Publisher. 


EXPERIENCED  FEMALE  REPORTER— 
Features,  military,  tracking  legislation, 
local  government,  interviews.  (*refer  DC 
area.  Box  25437,  Editor  &  Publisher. 


FEMALE  REPORTER,  part-time  wire, 
state,  copy  editor,  seeks  full  time  desk 
spot.  Box  6208,  Editor  &  Publisher. 


AWARD-WINNING  Food  Editor,  10  years 
experience,  BS  journalism,  MS  nutrition 
and  consumer  education.  Write  Box 
25471,  Editor  &  Publisher. 


GRAPHICS 


GRAPHICS  SPOT,  lifestyle/features  area, 
sought  on  professionally  excellent, 
medium-sized  daily  or  metro.  Management 
potential.  Box  6302,  Editor  &  Publisher. 


PHOTOJOURNAUSM 


AWARD-WINNING  NEWSPHOTOGRAPHER 
with  10  years  experience  seeks  position 
on  photo-oriented  paper.  Experience  in¬ 
cludes  daily  staff  work,  wire  stringing, 
self-generated  photo-features.  Have  done 
writing  and  layout.  Jim  Ebert,  413  Morgan, 
Keokuk,  la  52632.  (319)  524-4949. 


PHOTOJOURNALIST,  5  years  experience, 
seeks  position  on  daily  in  any  Zone.  BA 
degree  plus  4  years  junior  college  teaching 
experience.  Resume,  portfolio  and  clips 
available.  Box  25442,  Editor  &  Publisher. 


IF  YOU  NEED  a  hard  working,  experienced 
nationally  published  photographer  with 
proven  writing  ability  and  who  will  travel, 
contact:  James  Pykare,  5334  Dolloff  #4, 
Cleveland,  OH  44127,  (216)  883-5930. 


REPORTER  AND  FEATURE  WRITER, 
seeks  news  position  with  Zone  2  or  3  metro 
daily.  Experience  in  small  dailies,  photo¬ 
grapher,  VDT.  Will  relocate.  Box  6305, 
Editor  &  Publisher. 


MANAGING  EDITOR  of  weekly  group,  8 
years  experience,  award  winner,  former 
English  teacher,  family  man,  available  im¬ 
mediately  for  editorial  spot  on  large 
weekly,  small  daily.  Contact  Bill  Roof,  RO  1 
Box  285,  Roaring  Spring,  PA  16673.  (814) 
224-4624. 


EDITOR  -  Experienced  all  desks,  all  beats; 
know  the  best  of  the  standard  and  "new" 
jolirnalism.  Seasoned  manager;  common 
sense  and  creativity.  Can  point  daily  in  new 
directions  or  steady  it  in  proven  path.  Jack 
Pease,  (518)  371-8110. 


PHOTO  EDITOR,  experienced.  Searching 
for  metro  publisher  committed  to  best  use 
of  photography  and  willing  to  grant  author¬ 
ity.  Strengths:  extensive  photo  back¬ 
ground,  expert  pix  judgment,  initiator  of 
worthy  assignments  and  eye-catching 
page  layout.  Box  6232,  Editor  &  Publisher. 


NEWS  EDITOR  for  metro  daily  seeks  ad¬ 
vancement.  13  years  experience  on  major 
dailies,  including  past  8  years  in  manage¬ 
ment.  Please  include  complete  job  de¬ 
scription,  2  copies  of  paper  and  salary' 
range  with  first  letter.  Box  6242,  Editor  & 
Publisher. 


COMPETENT  HUSBAND,  WIFE:  He  has  8 
years  as  editor,  reporter;  she  has  5  as 
copy,  layout  editor.  Zone  5  preferred.  Box 
6247,  Editor  &  Publisher. 


VERSATILE,  ENERGETIC  sportswriter,  23, 
seeks  position  on  daily.  Recent  English- 
Journalism  grad  with  5  years  experience  on 
local  daily,  has  done  it  all— writing  and 
desk  work.  Layout,  story  clips  available. 
Contact:  John  Collinge.  1100  Ellen  St, 
Cedar  Falls,  lA  50613.  (319)  266-9676  or 
(319)  266-7916. _ 


ATTENTION  ALL 
ADVERTISERS 
See  page  37  for 
Holiday  Classified 
Deadiine  Schedule. 


EDITORIAL  WRITER  and  opinion  page 
editor.  Seasoned  newspaper  writer  be¬ 
lieves  editorial  pages  can  be  lively,  pro¬ 
vocative  and  responsible.  For  clips,  re¬ 
sume:  Box  25482,  Editor  &  Publisher. 


AVAILABLE  IMMEDIATELY-Hardworking 
college  graduate  seeks  position  on  daily. 
Have  written  four  years  on  college  paper 
plus  some  free  lance  work.  Also  experi¬ 
enced  in  photography  and  layout.  Would 
like  to  write  sports,  but  definitely  not  a 
necessity.  Box  25483,  Editor  &  Publisher. 


MUSIC  EDITOR/columnist  seeks  to  move 
up  to  entertainment  or  features  editorship. 
Box  25431,  Editor  &  rublisher. 


HAVE  PRESS,  WILL  TRAVEL.  Experienced 
Editor  who  can  manage  printing  depart¬ 
ment.  too.  Seeking  full  charge  respon¬ 
sibilities  on  weekly  or  daily  tor  publisher 
who  wants  both  editorial  and  financial  im¬ 
provement.  Can  bring  along  11x17  press  if 
needed.  Box  25435,  Editor  &  Publisher. 


PRESSROOM 


WEB  OFFSET  pressman,  combination 
plate  and  cameraman.  Young,  energetic, 
looking  for  challenge  and  future  with  prog¬ 
ressive  company,  foreman  potential. 
Cosmo,  metro  experience.  Zones  7,  8.  Box 
25449,  Editor  &  Publisher. 


PRODUCTION 


PRODUCTION  MANAGER:  Proven  record 
in  cost  control:  Labor,  conversions:  force 
reduction.  Knowledgeable  all  depart¬ 
ments,  front  to  back.  Experience  in  all 
facets  of  newspaper  composition.  Box 
6264,  Editor  &  Publisher. 


PRODUCTION  MANAGER— Quality  and  ef¬ 
ficiency  oriented,  electronics  background. 
Good  references.  Box  6224,  Editor  & 
Publisher. 
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Shop  Talk  at  Thirty  By  Robert  U.  Brown 


An  m.e/s  profile 

How  many  times  have  you  heard  ad¬ 
vertising  and  circulation  managers  gripe 
because  the  editor  doesn’t  pay  any  atten¬ 
tion  to  their  selling  problems?  And,  con¬ 
versely,  the  editor's  gripe  about  the 
others  not  knowing  anything  about  cov¬ 
ering  the  news? 

Owen  Kearns  Jr.,  assistant  managing 
editor  of  the  Bakersfield  (Calif.)  Califor¬ 
nian,  recently  wrote  the  following  per¬ 
sonality  profile  of  himself  and  the  edito¬ 
rial  department  and  its  general  attitude 
towards  others  in  the  plant. 

Other  m.e.s  might  have  a  different 
slant.  We  would  qualify  it  by  injecting 
the  heretical  note  that  news  people  do 
not  have  a  comer  on  brains  and  that  ad, 
circulation  and  production  people  have 
been  known  to  contribute  concrete  ideas 
from  time  to  time. 

*  *  * 

Getting  along  with  people  in  your  own 
department  often  isn’t  any  problem;  like 
professions  attract  like  people,  even  if 
those  who  tend  to  gravitate  to  journalism 
are  rugged  individuals  with  large  egos. 
They  often  are  loners  ...  are  private 
.  .  .  are  perfectionists  .  .  .  and  show 
overt  disdain  for  those  they  judge  and 
find  wanting.  Nobody  reaches  a  conclu¬ 
sion  faster — and  holds  it  more  tenacious¬ 
ly — than  a  reporter  who  has  sifted  the 
facts  and  appraised  the  situation. 

If  you  deal  with  me,  that’s  the  kind  of 
person  you  find.  And  what  you  see  is 
what  you  get.  I’m  not  devious  .  .  . 
harbor  no  illusions  about  the  need — or 
desire — to  practice  office  politics.  I 
don’t  have  time  to  design  empire  build¬ 
ing  on  other  floors. 

My  sole  purpose  is  to  put  out  abso¬ 
lutely  the  best  editorial  product  possible 
under  the  framework  in  which  we  oper¬ 
ate. 

So  you’re  likely  as  not  to  find  yourself 
dealing  with  a  nasty  SOB  sometimes — 
maybe  more  than  sometimes. 

I’m  not  that  far  removed  from  the  city 
editor.  Only  the  edges  are  smoother. 

But  we’re  not  atypical  of  reporters  and 
editors. 

Sometimes  we’re  hard-pressed  to  find 
much  good  in  people,  particularly  those 
with  whom  we  work  in  other  depart¬ 
ments. 

When  1  entered  the  news  business 
fulltime  more  than  a  decade  ago,  1  was 
told  that  the  enemy  wasn’t  without — it 
was  within.  Specifically,  other  depart¬ 
ments  in  the  newspaper  will  get  you:  ad¬ 
vertising  and  production,  in  that  order. 
Of  late.  I’ve  found  that  you  can  add  cir¬ 
culation  to  that  list,  as  well. 

Enemies? 

Well,  maybe  not  in  the  classic 
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sense — but  certainly  adversaries  be¬ 
cause,  for  the  most  part,  the  efficiency  of 
these  departments  often  requires  “give” 
elsewhere.  And  that  give  often  is  detri¬ 
mental  to  what  we  believe  is  necessary 
for  a  good  editorial  product. 

Advertising,  for  example,  long  shied 
away  from  let-it-all-hang-out  journalism. 

Make  a  client  angry  because  you  call  a 
shovel  a  spade  and  it’s  harder  to  sell 
space. 

Circulation  would  prefer  your  break¬ 
ing  story  wait  ’til  tomorrow  so  the  papers 
can  be  delivered  on  time. 

Yet  we  see  this  as  emasculating  our 
impact  in  the  news — radio  and  tv  will 
have  had  it  24  hours  early  and  we’re  left 
holding  the  sack.  And  then  what  do  our 
readers  really  think  of  our  committment 
to  serve  them  first? 

Production?  Happily,  electronics  have 
lessened  the  impact  here. 

But  we  still  chafe  because  it’s  apparent 
that  many  production-oriented  people — 
and  systems — don’t  really  understand 
what  editorial  is  all  about. 

1  don’t  think  it’s  necessary  to  deal  in 
personalities  because  people  in  this  busi¬ 
ness  are  interchangeable.  I’ve  met  adver¬ 
tising,  circulation  and  production  mana¬ 
gers  in  a  number  of  places.  And  if  they’re 
replaced,  retire  or  whatever,  those  who 
come  later  will  be  different  individuals — 
but  their  goals  won’t  change. 

Nor  will  the  situation  be  any  different 
in  editorial,  given  the  philosophy  that 
now  prevails. 

Our  intolerance  is  endemic.  There  is  a 
built-in  skepticism  of  those  without. 

I  don’t  propose  to  be  an  easy  indi¬ 
vidual  to  like. 

Often  as  not,  my  wife  and  stepson  bat¬ 
ten  down  the  hatches  and  hide  when  I 
walk  in  the  door,  particularly  when  frus¬ 
trated. 

For  a  cynic — and  I’m  proud  of  that, 
incidentally — I  have  a  low  perfection 
threshhold.  Imperfection  drives  me  to 
distraction,  particularly  when  it  is  a 
human  frailty. 

But  that  isn’t  to  say  I  don’t  like  people. 

1  do. 

In  fact,  I  can’t  think  of  anybody  in  the 
building  1  don’t  like — but  that’s  not  to 
say  there  aren’t  times  they  flat  tick  me 
off. 

I  believe  1  have  a  basic  grasp  of  most 
operations  in  the  building — at  least  in 
terms  of  basic  goals.  Being  a  newsman, 
you’re  inquisitive  .  .  .  you  ask  .  .  .  and 
when  you  go  somewhere  else,  meet  other 
people,  you  pump  them  for  information. 

My  major  problem  with  many  of  you  is 
that  I  don’t  really  think  some  know  what 
our  editorial  goals  are. 


Indeed,  I’m  not  certain  you  care. 

My  people  don’t  think  you  care. 

Frequently  I  hear  the  complaint, 
“What  do  they  want,  a  big  shopper?” 

And  1  don’t  have  an  answer. 

Maybe  you’ll  give  me  one. 

My  commitment  is  to  news — the  good, 
bad,  ugly,  and  beautiful,  telling  it  like  it 
is.  That  means  insulting  powers-that-be 
.  .  .  antagonizing  advertisers  if  the  truth 
must  do  this  .  .  .  becoming  a  topic  of 
conversation  if  that’s  what  it  takes  to  sell 
newspapers  .  .  .  but  above  all  making 
this  the  best  damned  editorial  product  in 
the  state  of  California.  The  nation  and 
the  world  can  come  later. 

I’m  proud  of  being  known  as  a  some¬ 
times  heretic  .  .  .  all-times  radical  .  .  . 
and  person  not  to  be  crossed  if  you’re 
trying  to  be  devious. 

But  I  like  to  listen,  too,  if  I  can  be 
assured  that  you  truly  want  to 
communicate — not  placate. 

My  opinion  is  that  this  is  one  opera¬ 
tion,  that  all  of  us  must  work  together, 
even  if  only  superficially. 

But  the  fact  remains  that  while  we 
don’t  produce  revenue,  per  se,  there 
wouldn’t  be  any  Californian  without 
editorial.  And  this  is  even  more  of  a  truth 
with  the  constant  pressure  of  the  elec¬ 
tronic  media. 

We  have  to  become  more  flexible, 
more  dynamic  and  less  fearful  of  con¬ 
demnation  by  the  status  quo.  We  can’t 
flinch  from  controversy.  We  also  can’t 
recoil  from  a  commitment  to  bolster  the 
editorial  product  financially.  Editorial  is 
out-front — the  prime  reason  why  people 
buy  a  newspaper.  In  that  sense,  we  do 
produce  revenue:  advertising  and  circu¬ 
lation  just  collect  it. 


Buys  tv  station 

An  agreement  in  principle  has  been 
reached  between  Multimedia  Inc.  and 
Reel  Broadcasting  Co.  for  the  purchase 
by  Multimedia  of  WZTV-tv  in  Nashville, 
Tenn.  for  a  price  in  excess  of  $6  million. 
R.C.  Crisler  &  Co.  Inc.  served  as  broker 
for  the  transaction,  which  is  subject  to 
approval  of  the  FCC. 

Coakley  appointed 

Tom  Coakley  has  been  named  adver¬ 
tising  manager  of  the  Toms  River  (N.J.) 
Ocean  County  Reporter.  He  joins  the 
paper  from  the  Portsmouth  (N.  H.) 
Herald  where  he  was  assistant  advertis¬ 
ing  manager. 


Parade  names  agency 

Parade  will  embark  on  a  comprehen¬ 
sive  and  continuing  campaign  of  adver¬ 
tising  and  sales  promotion.  Warwick, 
Welsh  &  Miller  has  been  selected  to 
spearhead  the  new  campaign. 
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”1®  1  .  , 

Jtroclaim  liberty 

throughout  all  the  land 

unto  all  the  inhabitants  thereof  ” 


\Lev.  25:10] 


In  the  season  we  now  celebrate,  it  is  fitting 
that  these  clarion  words  be  remembered  by  all 
Americans — and  particularly  the  American  press. 

Received  on  Mt.  Sinai  long  before  the  birth 
of  Christ,  they  took  on  a  new  and  universal  meaning 
with  His  teaching  that  all  mankind  should  be  free. 

Since  His  preachment,  no  single  event  has  ad¬ 
vanced  the  cause  of  freedom  as  much  as  the  American 
Colonies’  victorious  revolt  against  tyranny. 

On  each  year’s  Independence  Day  our  Liberty 
Bell,  with  its  inspiring  inscription,  rings  sym¬ 
bolically  to  remind  us  of  our  hard-won  freedom. 

It  should  be  "rung”  again  each  Christmas  Day 
for  the  American  press  as  a  reminder  that  its  mem¬ 
bers  are  our  country’s  first-line  defenders  of  our 
God-given  right  to  this  freedom. 


Growth  Through 

Scripps  League 

400  El  Camino  Real 


Public  Service 

Newspapers 

San  Mateo,  California  94401 


Washington,  D.C.,  1395  National  Press  Building 
Santa  Barbara,  California,  1236  Coast  Village  Road 
Spokane,  Washington,  West  601  Main  Street 


Represented  Nationally  by  Newspaper  Advertising  Sen/ice  Company 


Meet  the 
NewsPeople 


Glenne  Currie.  New  York, 
covers  Broadway  and  the 
arts  in  the  Big  Apple. 


A1  Rossiter,  Jr.  directs  DPI 
science  and  medical 
coverage  from  Washington. 


Moscow  Bureau  Manager 
Joseph  Galloway  keeps 
track  of  dissidents  and 
detente. 


Edward  K.  DeLong, 
Washington,  our  specialist  in 
energy  and  the  environment. 


*  It  takes  a  lot  of  unusual  NewsPeople  to  make  up  a  UPI. 
Here  are  just  four  of  them. 
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